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Foreword




During the pandemic many of us experienced first-hand the
importance of access to reliable information in a crisis. Refu-
gees and internally displaced people around the world were
feeling this way even before. Over the years, this has fueled
efforts for communication and community engagement in
displacement situations. We know that the people affected
require food, shelter and medical care—but they also need
information, for example on the available support services
and the situation at home. It helps them to make good deci-
sions for themselves and their families.

When DW Akademie started a new media development proj-
ect on Refugees and Migration in Africain 2019, we knew our
objective: We wanted to find ways to improve access to in-
formation for people affected by displacement, to provide
channels for these people to express themselves and to im-
prove the dialogue between displaced communities and host
communities. However, we didn’t know how people in and
around our project areas in Kakuma (Kenya), Gambella (Ethi-
opia), Kagera, and Kigoma (Tanzania) communicated. In the
absence of studies specific to these three locations in East
Africa, we conducted information needs assessments.

We had many questions: What languages do people speakin
these communities? Do they have access to broadcast, print
and digital media? Which sources of information do they
trust? What kind of information is lacking? To find out, we
commissioned a Kenyan research consultancy company to
do a quantitative survey of more than 1,700 people in and
around refugee camps, organize 32 focus group discussions
and interview 25 key informants.

We found that information seeking and communication
habits were radically different in the three locations. While
54 percent of refugee respondents in the Tanzania study
listened to radio, the rate was much lower among refugee
respondents in Kenya (25 percent) and Ethiopia (20 percent),
where local or international organizations and other people
were the most frequently used sources of information. In-
ternet usage varied between 9 percent and 39 percent and
tends to be higher in urban areas and among host communi-
ties thanin rural areas and among refugees.

FOREWORD

For DW Akademie these findings have been instrumental in
designing projects in Kakuma, Gambella and Kagera/Kigo-
ma. Based on the research we aim to collaborate with orga-
nizations that people trust in providing relevant information
on accessible channels in the right languages. The interac-
tions our partners have with community members will be the
basis of a feedback channel, which enables displaced people
to make themselves heard. Some years from now, another
set of studies may show how well we have done and where
we can improve.

We are publishing these studies to inform conversations
about communication in displacement crises. We have ben-
efited from other studies that are publicly available like the
Information Needs Assessment conducted by Internews in
Cox’s Bazar in 2017, and we hope others can similarly gain
insights from our research.

These studies have been a collaborative effort by numerous
contributors. First and foremost is the whole team of our Nai-
robi-based research partner Pan African Research Services
Ltd (PARS). PARS conducted the field research in challenging
environments, obtained permits, trained the enumerators
and was a trustworthy partner throughout. Christoph Spurk
provided additional input on the data. Our project managers
Laura Wagenknecht and Sheila Mysorekar kept the entire
process on track. Dennis Reineck, Luise Krumm and Timo
Lige from our Policy and Learning department assisted us
with expert advice. Joan Okitoi-Heisig proofread hundreds of
pages. The project associates, administrators as well as our
Information and Editorial Services department supported us
every step of the way. All of this would not have been possible
without the kind support of our donor, the German Federal
Ministry for Economic Cooperation and Development (BMZ).

Thank you all.
Aarni Kuoppamaki

Program Director Refugees and Migration
Africa | Media Development
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Executive summary

The Refugee and Migration Africa Project of DW Akademie
(DWA) is a three-year endeavor (2019-2021) whose aim is to
improve the access of people affected by forced migration to
reliable information.

To help in designing the project, there was a need to first
understand the information needs of migrants in Gambella
Regional State as well as the host community. In order to un-
derstand current information needs of the community, DWA
rolled out an information needs assessment to answer rel-
evant questions on access to information. This assessment
was carried out in October 2019 and targeted the refugee
communities in Pugnido, Pugnido 2, Jewi, Nguenyyiel, Kule
and Tierkidi Camps and the host community in Gambella
region living within a 10 km radius of the camps. The survey
intended to answer the following questions:

How do the people in the different locations access
information? Which languages do they use? What is their
level of reading and writing skills?

- Which means (written, audio and video etc.)/sources
of information are available to them?

- Do people feel they have enough information to make
informed decisions?

- Whatinformation do they require to make informed decisions?
- Which sources of information do they trust?

A mix of qualitative and quantitative methods were used for
the information needs assessment. The quantitative survey
was carried out with persons above 18 years at the house-
hold level and a separate survey was administered to chil-
dren aged 11—17 years. Focus group discussions and key
informant interviews were the main qualitative techniques
used. Focus group discussions were conducted amongst the
community members aged over 18 years in both the host
and refugee communities while key informant interviews

Barriers to accessing newspapers

were done with the organizations and community leader
representatives.

The data collection process happened in two phases. The
first phase was exploratory and was used to improve the
guantitative questionnaire after gaining an understanding
of the underlying community needs. Once the questionnaire
was refined, the data collection process begun. A represen-
tative sample of host community and refugees was estab-
lished, and proportionately distributed based on the pop-
ulation statistics shared by UNHCR. Overall, 635 household
interviews with adult members, 90 interviews with children
were conducted during the quantitative phase.

The results of the assessment were profound, echoing the
need for information by the target respondents as reflected
by the survey findings which show that over 80% of the re-
spondents interviewed did not have enough information to
make decisions.

The assessment found that there were several barriers to ac-
cessing information in both the host and refugee communities.
Overall, access to TV and radio was low across all demographics
which was the main contributing factor to low information ac-
cess. Even though the host community had limited access to the
aforementioned facilities, they had better access compared to
the refugees. The factors ranged from, inadequate infrastruc-
ture including poor roads and lack of electricity, lack of local
media stations broadcasting in the local language which cre-
ates language barriers, illiteracy issues, as well as low incomes
which is an impediment to purchasing TVs, radio sets and mo-
bile phones amongst others. The inability to read was reported
as a hindrance in reading newspapers. 32%, 25% and 28% of re-
spondents in the three refugee camps, host urban and host ru-
ral communities reported they are unable to read. Anuak, Nuer
and Amharic were the dominant languages spoken and written
in the refugee camps as well as the host community. However,
most of the media available was in Amharic. Because most of
the refugees could neither speak nor write Ambharic, they did
not listen to the local stations. Radio, TV and newspaper access

REFUGEE CAMPS HOST URBAN RURAL
Base n=319 n=106 n=151
Ican'tread 32% 25% 28%
None available in my language 22% 30% 21%
None available at all 52% 32% 48%
Can’t afford to buy them 6% 15% 6%
Don’t know 2% 2% 11%

Table 1
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was higher amongst the male respondents compared to the fe-
males. BBC Amharic was most popular in the host community
while Tamazuj (a Nuer station) had higher listenership in the
refugee camps.

In the refugee camps, 70% of the respondents reported UN-
HCR and ARRA were their main sources of information while
in the (urban) host community, TV was the most mentioned
at 36%. Community leaders played a crucial role in the dis-
semination of information within the refugee camps at 33%
but had a negligible role in the host community—more so
amongst the rural host community. The information provid-
ed by UNHCR and ARRA to the community was mainly on is-
suesin line with their mandate and unlikely to fulfil the infor-
mation needs of the respondents, especially the refugees.

The incidence of mobile phone access was relatively high
compared to TV and radio access in both the refugee camps
and host community. More than half of the host communi-
ty had access to mobile phones with the proportion being
higher in the urban areas at 66%. Amongst those with ac-
cess to mobile phones, at least 8 out of 10 respondents had
their own mobile phones. Despite the high number of mobile
phone ownership, only 18% of the respondents interviewed
had access to the Internet.

The low Internet penetration was in part due to poor con-
nectivity in the region especially in the rural areas and the
refugee camps. The urban host community had the highest
percentage of Internet users at 39%. Low Internet access
translated to low social media usage in the rural areas and
refugee camps at 3% and 10% respectively whilst the urban
host community had a relatively higher penetration of social
media at 38%. This implies that almost all the Internet users
also access social media.

In reference to the most trusted source of information, 50%
of the urban host community trusted TV the most followed
by people at 24% while in the rural host community, people
were the most trusted of information at 33% followed by ra-
dio at 29%. In the refugee camps, the level of trust in RCC/
ARRA was at 20% followed closely by people at 18%. Com-
pared to the host community, trust levels of various informa-
tion sources for the refugees are generally lower.

The most pressing information needs amongst the refugees
were related to peace and security at 72%. The host commu-
nity living in urban centers of Itang expressed their need for
news on health care at 35% followed by information about
Gambella at 29% and updates on peace and security at 22%.

However, the prominence of peace and security throughout
the report highlights how importantanissueitis for both the
refugees and host communities in Gambella region.

EXECUTIVE SUMMARY

Recommendations to ensure the information needs of the
community members are met include:

a) Localize all communication materials into

relevant languages

This is driven by the fact that a higher proportion of refu-
gees are able to read and write in the local languages (Nuer,
and Anuak). The host community can also read and write in
their local languages as well as Amharic. Localisation of the
content is important to avoid any information distortion as
the translations from different individuals may differ.

b) Leverage the existing community structures

Both the refugee and host communities have established
structures i.e. the RCC and Woreda/Kabele respectively.
The advantages of these structures include, their trust-
worthiness as sources of information as well as deep
knowledge on the community dynamics. Due to their
credibility, these structures will be important in getting
buy-in from community members.

c) Diversify channels for information sharing

The low access to TV, radios and newspapers implies the
need for alternative ways to disseminate information.
Plays are usually very captivating—they are both audio
and visual. Short engaging plays can convey key messag-
es on issues or create imaginative calls to action to in-
volve and engage the community. Such plays can be used
to pass on messages on health, peace and security, edu-
cation amongst other themes. The higher literacy levels
in the host community implies that brochures translated
in local languages (Nuer, Anuak and Amharic) can be an
alternative way of communicating. SMS and audio mes-
sages are also other alternatives methods to consider for
people with mobile phones.

d) Information on peace and reconciliation
There is a need for a consistent flow of information on
peace and security in both the refugee and host com-
munities as these messages are only communicated to
community members when the region is experiencing
insecurity issues.

e) Mentorship programs in the refugee camps

The children reported that they need information on the
importance of education. The youth for example, lacked
motivation to complete their education. This may suggest
the youth don’t value education and their status as refu-
gees reduces the chances of meeting a mentor/influencer
to encourage them. Therefore, it is imperative to ensure
that youth have information on ‘success stories’ from the
refugee community who have prospered due to their re-
lentless efforts towards achieving an education. Thereis a
need for information raises awareness on the benefits of
education to members of the refugee communities.
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Needs assessmentsinvolve systematically gathering and an-
alyzing information relating to the needs, conditions and ca-
pacities of persons of concern—diverse women, men, girls,
and boys of all ages, including those with specific needs—in
order to determine gaps between a current situation and
agreed standards’. Information is essential for individual
growth and survival. Refugees in rapid onset emergencies
leave their homelands suddenly with little prior planning and
often no choice about their destination.

Findings in a recent BBC Media Action research report show
that many refugees have one key thing in common: they re-
quire information to make decisions about their next steps,
to remain safe and meet their minimum survival needs.? In
another study carried out among Syrian refugees in Egypt,
the majority reported that their main information need was
awareness of the situation in their home country, followed
by issues related to their status in the host country, such as
services provided to their children, shelter and aid in gener-
al, as well as rights and obligations related to their refugee
status. They also mentioned the need for information to help
them get suitable working opportunities in the host country
(Egypt). A very large number revealed that verbal communi-
cation with friends and families were the most popular infor-
mal sources of information sought®.

From the Joint Communication Needs Assessment led by In-
ternews in collaboration with Star FM and Radio Ergo/IMS
and with support from NRC carried out in Dadaab refugee
campsin Kenya, the overall results from the survey show that
large numbers of refugees don’t have the information they
need to access basic aid with more than 70% of newly-arrived
refugees stating that they lacked information on how to reg-
ister for aid and a similar proportion indicating that they
needed information on how to locate missing family mem-
bers. High figures were also recorded on lack of information
on how to access health, shelter and how to communicate
with family members living outside the camps. While long-
term residents of the camps do not record such extreme
figures, the information gaps point to serious difficulties in
ensuring they are able to access their entitlements.*

1.1 About the assessment

In order to improve access to reliable information for people
affected by forced migration, the Refugee and Migration in

1. INTRODUCTION AND BACKGROUND

Africa Project of DW Akademie introduced a three-year en-
deavor (2019-2021).

The following key questions were necessary to ensure that

DWA understands the information needs of migrants and

the host community in Gambella region;

1. How do the people at the different locations access
information? (included exploring language of use and

level of reading and writing skills)

2. Which means/sources of information are available to
them? (included written, audio and video etc)

3. Do people feel they have enough information to take
informed decisions?

4. Which information do they require to take informed
decisions?

5. Which source of information do they trust?

1.2 Focus area of the assignment
The target groups were the host communities living in Gam-
bella region within a 10 km radius from the refugee camps

and the refugee communities living in the camps.

The needs assessment covered the following locations:

Kule Refugee Camp

Tierkidi Refugee Camp

Pugnido Refugee Camp

Pugnido 2 Refugee Camp

- Nguenyyiel Refugee Camp

Jewi Refugee Camp

Host communities living within a 10 km radius of the
aforementioned camps

The needs assessment covered three Woredas® as listed below:

1) Itang Special Woreda
In Itang, the assessment covered three refugee camps
(Kule, Tierkidi, Nguenyyiel) and the host community sur-
rounding these three camps. In the host community, the
assessmentincluded both rural and urban areas.

' Source: UNHCR Needs Assessment Handbook

targeting.alnap.org/system/files/content/resource/files/main/UNHCR_Needs_Assessment_Handbook_2CUikyi.pdf

2 odihpn.org/magazine/voices-refugees-information-communication-needs-refugees-greece-germany

3 emerald.com/insight/content/doi/10.1108/ILS-08-2017-0088/full/html

“ internews.org/sites/default/files/resources/Dadaab2011-09-14.pdf

> Woredas are typically collected together into zones, which form a region; districts which are not part of a zone are designated

Special Districts and function as autonomous entities (en.wikipedia.org/wiki/Districts_of_Ethiopia)
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Gambella region map illustrating Woredas in Itang

ZONE 3

AKOBO

Figure 1

2) Zuria Woreda
In Zuria Woreda, the needs assessment covered Jewi refu-
gee camp. Due to logistical constraints, the host commu-
nity in the Woreda was not assessed. Jewi refugee camp is
located approximately 20 km from Gambella town.

3) Gog Woreda
Located 110 km from Gambella town, the needs assess-
ment covered 2 camps in Gog Woreda: Pugnido and Pugni-
do 2 as well as the host community. Due to the lack of basic
infrastructure (roads, transportation, inconsistent elec-
tricity), Pugnido town was classified as a rural area.

1.2.1 Gambella Region
(refugee camps and host community)

Gambella, also officially known as Gambella Peoples’ Re-
gion, is one of the nine ethnic divisions (kililoch) of Ethiopia.
Previously known as “Region 12", its capital is Gambella.
The Regionis situated between the Baro and Akobo Rivers.®
Gambella borders South Sudan where both countries share
River Baro. When war broke outin 2013 in South Sudan, ref-
ugees poured into neighboring Gambella. Today, 485,000
South Sudanese refugees live in the Gambella region, ac-
cording to UNHCR. Some displaced Nuer brought arms
across the border, destabilizing an already tense region.’
Due to this reason, there are no mix of South Sudanese
tribes in each camp.

¢ en.wikipedia.org/wiki/Gambela_Region
7 ipsnews.net/2019/05/ethiopian-city-lost-shadow-south-sudans-war
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In the refugee camps of Nguenyyiel, Tierkidi, Kule, Jewi and
Pugnido 2, all the refugees are from the Nuer tribe while in
Pugnido, there are both Nuer and Anuak refugees. However,
the camp is divided into four sites namely: Anuak Side, Old
Side, New Side and Village 12. In Pugnido camp, the Anuak
site consists of only Anuak speakers while the other three
sites are made up of Nuer speakers only.

The population of host communities around the refugee
camps is currently not available. The target for this survey
was however those that live within a 10 km radius around the
aforementioned camps.

Amongst the camps targeted in this project, Nguenyyiel
camp, established in October 2016 has the highest popu-
lation (81,091 as of July 2019). Tierkidi camp, established in
February 2014 has a population of 53,538 refugees and Jewi,
formed in May 2014 has a population of 53,583 while Kule,
Pugnido and Pugnido 2 have low population figures. The
registration level in each of the camps ranges from 73% to
82% with the exception of Pugnido which has the lowest reg-
istration level at 48%. Below is a detailed breakdown of the
population in the camps disaggregated by gender.

The camps closest to Gambella town are Nguenyyiel, Tierki-
di, Kule and Jewi at a 50 km radius to the town. Pugnido and
Pugnido 2 are approximately 110 kms from Gambella town.
The two camps (Pugnido and Pugnido 2) are within a radius
of 5 kms from Pugnido town.

1. INTRODUCTION AND BACKGROUND

Description of the refugee camps

A camp is the largest administrative unit within the refugee
community. Each camp has an established structure led by
the Refugee Central Committee (RCC). The RCC is headed by
a chairman assisted by the deputy chairman and treasurer.
The RCC also consists of other members who include individ-
ualsin-charge of community policing, youth, women, health,
and sanitation amongst others.

The camps are made up of zones and each camp comprises
of four to five zones. Each zone is headed by a Zonal Leader
who reports directly to the RCC chairman. The zones are fur-
ther split into blocks with each block led by a Block Leader
who reports to the Zonal Leader. Finally, the smallest admin-
istrative unit is the community. Each community consists of
approximately 16 households and each communityisled by a
Community Leader who reports to the Block Leader.

Besides these leadership structures, there are sectoral com-
mittees working mainly with partners. These include: women
affairs, child protection committee, youth committee, food
and nutrition committee, community policing committee (for
the management of the security inside the refugee camp).
Each sectoral committee leader is a member of the RCC.

Total population of camps in Gambella disaggregated by gender

LOCALITY FEMALE MALE TOTAL %
Nguenyyiel 41,678 39,413 81,091 29%
Tierkidi 33,113 25,129 58,242 21%
Jewi 30,074 23,464 53,538 19%
Kule 23,467 19,120 42,587 15%
Pugnido 22,308 17,568 39,876 14%
Pugnido 2 4,575 4,140 8,715 3%
Total 155,215 128,834 284,049 100%
Table2  Source: Consolidated population of concern report by UNHCR
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2. Methodology




The study employed mixed methods by combining qualita-
tive and quantitative research techniques. The field work
was undertaken in two phases.

2.1 Exploratory phase

The first phase was exploratory geared towards understand-
ing community issues so that the data collection tools are
fine-tuned and adapted to the refugee camps and host com-
munities in Gambella. During this preliminary phase, the
consultant collected data through key informant interviews
as well as focus group discussions. The relevant media (TV,
radio and newspapers) were also identified and included in
the quantitative tool during this phase of assessment.

Table 3 shows focus group discussions and key informantin-
terviews conducted during the first phase of the assessment
(between October 24 and November 9, 2019).

2.2 Data collection phase

2.2.1 Recruitment

Recruitment for enumerators was done with the help of the
RCCinthe camps and Woreda administrator in the host com-
munity. After recruitment, enumerators were interviewed
orally to ensure they could speak and write in English. This
was done to find out if they could translate the questionnaire

Initial key informant interviews conducted

LOCALITY/ KEY INFORMANT
NAME OF INTERVIEW
ORGANIZATION ACHIEVED

Refugee camps Tierkidi RCC Deputy
Refugee Camp Chairman
Nguenyyiel RCC Chairman
Refugee Camp

Jewi Refugee Camp RCC Chairman

Kule Refugee Camp RCC Chairman

Organizations  UNHCR Protection
(Gambella Town)
ARRA M&E

(Gambella Town)

Table 3

2. METHODOLOGY

into the local language. Overall, we only had two female enu-
merators and 24 male enumerators. The few female moder-
ators was attributed to the fact that most females within the
community could neither speak nor write in English.

A total of 16 enumerators were recruited in Itang, Tierki-
di, Jewi, Kule and Nguenyyiel with half being from the host
community and half from the refugee camps. In the refugee
camps, all recruited enumerators were Nuer speakers while
in the host community, four enumerators were Nuer and four
were Anuak. This was done according to the size of these eth-
nic groups in both the refugee camps and host community.

A total of 10 enumerators were recruited in Pugnido where
five came from the host community while the other five were
from the refugee camps. In Pugnido, two of the enumerators
belonged to the Anuak tribe while two were from the Nuer
Tribe. Two enumerators were recruited from Pugnido 2 both
of whom were Nuer speakers. All the enumerators from the
host community were Anuak speakers as the host communi-
ty in Gog Woreda comprises of only the Anuak tribe.

2.2.2 Training and Briefing

After recruitment, two trainings were conducted, one with
the refugees and another with the host community. This was
in line with the ARRA policy due to the existing conflict be-
tween the refugee and host community. The two groups of
enumerators had to be trained and briefed separately. Enu-
merators from Jewi refugee camp were issued with a pass
permit to enable them attend the training which was con-
ducted at Kule ARRA office.

Initial focus group discussions conducted

LOCALITY/ FOCUS GROUP
NAME OF DISCUSSION
ORGANIZATION ACHIEVED

Refugee camps Jewi Refugee Camp Female youth

18 to 35years

Kule Refugee Camp Female youth

18 to 35years
Nguenyyiel Male and female youth
Refugee Camp 18-35years
Nguenyyiel Men
Refugee Camp above 35 years
Tierkidi Female
Refugee Camp above 35 Years

Table 4
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Training and briefing took two days (November 1-2, 2019)
for the enumeratorsin the three refugee camps while that of
the host community training took place between November
2-4,2019. The training in the host community surrounding
the three camps was done at the Itang Woreda office.

In Pugnido recruitment was done on November 11, 2019 and
training happened on November 12-13, 2019.

The training session covered the following:

Basic interviewing skills

Project background

- Purpose and objectives of the study
Sampling techniques

The enumerators were then taken through paper question-
naires and mock interview drills (where they interviewed
each other) to familiarize themselves with the flow of the
questionnaire. On the second day, the enumerators were
familiarized with the ODK version of the questionnaire. Any
logical errors in the scripted questionnaire were noted and
corrected after the mock interviews.

2.2.2 Pilot test

Pilot interviews begun in Tierkidi refugee camp and Itang
town center for the host community. In Pugnido, pilot in-
terviews were done in Pugnido Refugee Camp and Pugnido
town center. Thereafter a debrief session took place where
enumerator concerns and challenges were addressed.

Concerns raised after the pilot phase of the assessment:

a) Some questions were repetitive in the script. This was
communicated to the Nairobi office and the script was
rectified.

b) Some enumerators did not understand some terms, like
social media, radio stations and radio programs. As a re-
sult, clarifications were done.

c) Achieving gender balance during data collection was not-
ed as a concern since only women were likely to be found
in the households during the day. The solution agreed on
was to purposively target male respondents.

After pilot testing, data collection began with both qualita-
tive and quantitative surveys running parallel.
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2.2.3 Quantitative survey

Structured questionnaires were administered in the house-
holds in the camps and host community using tablets. The
platform used for data collection was ODK.

The target population was adults (18-35 as youth and those
above 35 years) as well as children aged 11-17 years of age.

Persons living with disabilities (PLWDs) were also included in
the survey.

Respondents interviewed by tribe

ETHNICITY OF

RESPONDENTS
REFUGEE CAMPS INTERVIEWED
Tierkidi, Kule, Nguenyyiel and Jewi Nuer

Pugnido Nuer and Anuak

Pugnido 2 Nuer

Host community

Itang Woreda Nuer and Anuak
Gog Woreda (Pugnido) Anuak

Table 5

2.2.4 Sampling

The sample size was arrived at using Cochran’s formula. A
confidence interval of 95% and a margin of error of +/-5%
was used.

z2% (p) * (1-p)
ss = —

eZ
Where:
Z = Zvalue (e.g. 1.96 for 95% confidence level)
p = percentage picking a choice, expressed as decimal
(0.5 used for sample size needed)
e = margin of error, expressed as decimal, e.g., .04 = 4.

In this case proposed to be 0.042

Substituting the equations, we have:

1.962 % (0.5) * (1-0.5)

ss = = 544

0.042?



Allowing a non-response rate of 10%, the overall sample size
was determined at 600 interviews. An additional 90 inter-
views conducted with boys and girls would bring the overall
sample to 690.

2.2.5 Sample allocation

The table below summarizes the quota allocation plan. For
the host community, the sample was distributed to towns and
rural villages in Itang Special Woreda and Gog Woreda. The
sample for the refugee community was distributed within the
households in the camp proportionately to the population
size of each camp. The proportion of sample sizes per refu-
gee camp was guided by data from UNHCR. An overall gender
split of at least 50/50 was put into consideration in the original
plan.To ensureinclusiveness of PLWDs, the respondents were
purposely identified and interviewed in those households
identified through a random systematic criteria.

2.2.6 Sampling technique
(i)  Refugee camps:

To ensure random distribution of the sample size, 3 zones in
each camp were selected randomly for enumeration. Within
the zonesidentified, enumerators were guided to blocks where
they targeted households using the random route walk. The
skip interval of five households was used. Each enumerator
was allocated a quota of interviews based on gender to do
every day.

Sample distribution achieved

2. METHODOLOGY

(i)  Host community:

Itang Special Woreda (Gambella)

The sample for Itang Host Community was split into two, ur-
ban and rural communities. The urban sample was done in
Itang and Tarfam towns. A rural sample was allocated within
Kabeleslocated withina 10 km radius from the refugee camps.
Itang special Woreda consists of 75% Anuak while the rest of
the population were Nuer. Kabeles were randomly selected
based on accessibility and the tribe living in those Kabeles. In
the Kabeles, enumerators were required to use random route
walk to target the households. At the household level, quota
sampling was done based on gender.

Gog Woreda (Pugnido)

Gog Woreda is mainly a rural town and all the respondents
were classified asrural. The Woreda consists only of the Anuak
tribe as the host community. A random route walk identified
households to target. At the household level, quota sampling
was done based on gender. Table 7 summarizes the sample
achieved per enumeration area.

Interviews with children below 18 years

Interviews with children were carried out in homes. Before
the interview was carried out, permission was sought from a
parent, guardian or another person to whom the parent con-
ferred responsibility for the child (e.g. a child-minder, au pair
or neighbor). Before every interview, sufficient information
was given to the person responsible for the child for him or
her to arrive at a considered decision about giving permis-
sion. Consent was also sought from the child before the inter-
view was done.

TOTAL HOST TOTAL

LOCALITY FEMALE MALE ADULTS REFUGEES COMMUNITY GIRLS BOYS CHILDREN
Nguenyyiel 88 83 171 86 85 15 15 30
Tierkidi 70 53 123 62 61 17 13 30
Jewi 63 50 113 56 57 - - -

Kule 50 40 20 45 45 - - -
Pugnido 47 37 84 42 42 17 13 30
Pugnido 2 16 14 30 15 15 - - -
Table 6
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2.2.7 Qualitative research

Qualitative research was done through focus group discus-
sions and key informant interviews.

a) Focus Group Discussions

The participants of focus group discussions were purposively
selected based on age, gender and availability.

NB: Translators were used during the focus group discussions
as well as some key informant interviews.

b) KeyInformantInterviews
The NGOs targeted for KIIs were purposively selected based

on different thematic areas being investigated as well as
working with refugees and the host community.

Quantitative sample

REFUGEE HOST
LOCALITY CAMPS COMMUNITY CHILDREN
Nguenyyiel 92 - 15
Tierkidi 62 - 15
Jewi 61 -
Kule 50 -
Itang - 249 30
Pugnido 39 -
Pugnido 2 20 - 15
Gog - 62 15
Total achieved 324 311 20

Table 7
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2.3 Survey limitation

a) In some focus group discussions, there was a language
barrier which was overcome by using local translators.

b) The enumerators’ understanding of some English terms
was limited which affected the translation into Anuak and
Nuer. Care was taken during training to ensure all the enu-
merators were on the same page. During training some
of the enumerators who could not grasp the meaning and
effectively translate the different terms were dismissed.

c) Conflict between Anuak and Nuer, and conflict between
the host and refugees affected the planned schedule for
trainings. The host and refugee enumerators were there-
fore trained separately.

d) The poor infrastructure and distances to the survey areas
prolonged the data collection exercise.

e) In Gambella, because of distance and location of Jewi
camp, it was difficult to carry out the survey with the host
community. The sample was therefore redistributed to
Itang special Woreda

Key informant interviews achieved

NO.
KII ACHIEVED
UNHCR (Community Services and Protection) 1
Camp leaders (RCC Chairmen) 4
Female youth leader 1
IMC (SRH, SGBV, Nutrition and Mental 1
Psychosocial Support)
DRC (Food security and livelihoods)) 1
Oxfam (Livelihoods and shelter) 1
World Vision Ethiopia (Education) 1
Deputy Woreda Administrator 1
ARRA Regional Director 1
ARRA M&E 1
Total 13

Table 9



f) The sample achieved per day was limited by the number
of working hours. All humanitarian organizations enter
the camp at 8:30 am and leave by 4:30 pm. The enumera-
tors were requested to work over lunch break to cover for

the deficits.

g) Achieving the 50/50 male/female quota for the house-
hold questionnaire was a challenge because men spend
their time in the shopping areas. Enumerators were
advised to target men purposively within the camps to

boost the sample.

Initial focus group discussions conducted

FOCUS GROUP

DISCUSSIONS
AREA ACHIEVED
Refugee Camps  Tierkidi Female

Refugee Camp Above 35 Years

Kule Female youth
Refugee Camp 18-35years

Nguenyyiel Male
Refugee Camp above 35years

Male and female youth
18-35years

Jewi Female
Refugee Camp Above 35 Years

Pugnido Male youth
18-35years (Anuak)

Host community Itang: Urban Male youth

18-35 years (Anuak)

Female youth
18-35years (Nuer)

Itang: Rural Male
Above 35 years (Nuer)
Female
Above 35 years (Nuer)
Gog Male youth

18-35years (Anuak)

Female youth
18-35years (Anuak)

Table 8

2. METHODOLOGY

h) Mobilization through RCC staff introduced some level of

bias since one of the enumerators was an RCC member
and because this assessment could be taken as an evalua-
tion of his role, answers given to him might not have been
entirely honest.
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3. Main findings




3.1 Information needs

3.1.1 Information and decision making

Asked whether they needed any additional information to
aid them in making better decisions for them and their fam-
ily, majority (above 80%) of the respondents reported in the
affirmative from both the host and refugee communities.

The above is contrasted by the way respondents reacted to
the question of whether they generally felt well-informed.

the group who were less informed, tended to listen to radio
less than those better informed. The same is valid for watch-
ing TV, but again the difference is small. However, there is
a significant aspect of gender, 65% of women did not feel
well-informed, in contrast to 53% of men (p = 0.002). So, fe-
males made up a big portion of the not well-informed group.

{4 I heard there is a peace process going
on in South Sudan but I don’t know what
is going on in the peace process.

Source: FGD, Women 35 years old and above,
Tierkidi Refugee Camp

3.1.2 Information currently needed

Information related to the security of the respondents was
very important for both refugees and host community. Sev-
en attributes related to security featured in the top ten infor-
mation needs. Amongst the refugees, the security situation
in South Sudan is paramount at 82% while in the host com-

Information needs

Is there information you need to take better
decision for you and your family?

Rural host

Urban host

Don’t know/can’t tell n=635

Figure 2

3. MAIN FINDINGS

munity, security news in Gambella and Ethiopiaisimportant.
Staying safe to prevent harassment and getting help after a
physical attack were more skewed towards the host commu-
nity at 21% and 9% respectively.

{4 Information on peace, in our
country is what we want to hear.

If there is peace in our country, that
is information we need to hear.

Source: FGD, 18 to 35 years, Mixed group
Nguenyyiel Refugee Camp

Information on peace and security was considered import-
ant by the refugee community. They wanted to know what
was happeningin their home country. From FGD discussions,
the refugees were keen on the peace talks that were hap-
pening in their home countries. They mentioned that with
peace and security people can coexist peacefully, cases of
SGBV would reduce, school attendance would improve, and
people would be able to work. With peace and security all the
other systems would work.

{3 We always resolve our conflicts.
There is no organization which has a
project on peace and security which
is very important to us.

Source: KII, RCC Nguenyyiel Refugee Camp

Information on peace and security would also foster peace-

ful coexistence between the refugees themselves and also
between refugees and the host community.

Feeling well-informed in Ethiopia

YES, WELL- NO, NOT WELL-

INFORMED INFORMED TOTAL
Refugees 121 193 324
% 37% 60% 100%
Host urban 47 82 137
% 34% 60% 100%
Host rural 77 90 174
% 44% 52% 100%
Total 245 365 635
% 39% 58% 100%
Table 10
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Information currently needed but

not available. Several of the most
pressing information needs are related
to security.

I /-
I =2
4%
Security situation in South Sudan
I :5
I 15
60%
Security in Gambella
I s
I 17
52%
Security in Ethiopia
B 15
I 13
12%
Finding missing people/family members
B 13>
B 2%
21%
How to stay safe to prevent attack/harassment

B 12~
B 12>

11%
How to get food
Bl 1%
I 2%

19%
How to get help after physical attack
Bl 10%
B 4%
15%

Disease outbreak alerts in the area
Bl 10%
N o=

10%
How to access health advice and treatment
N 8%
B 1

5%

Information about nutrition

I 3%
B 5%
10%
How to access safe water

7
B 5%
9%
Information on family planning
B 6%
Bl 10%
2%
Scholarship opportunities in schools and universities

B Total (n=635)
M Refugees (n=324)
Host (n=311)

Figure 3

{4 We need more information because we
are living in the rural areas and there is no
channel that can bring information that
we lack. Therefore, we need information
about peace and development as well as
information on community development.

Source: FGD, Youth, Rural, Gog host community

‘ ‘ We need information on different
businesses. We also need information
on health, education, training, family
planning.

Source: FGD, 18 to 35 years, Female, Rural,

Gog host community

{4 What this community needs is
information about education. There are
some children studying under tree and
others are not attending schools. Also,
they need health information.

Source: KII, Itang Deputy Administrator



Children’s information needs

B

[

Information about education and technology

L BEZ
L REC

Information about peace and repatriation
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Unknown/cant tell
0%
I 1
Information on human rights
0%
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Information on avoiding early marriage
0%
B 2%
Information on studying abroad
B 2%
B 2%
How to get married
H2%
I 11
Information on health
0%
B 2%
Information on safe water
I 4%
. 7
Know my community culture/settlement
I 4%
0%
How to aquire basic needs
7>
0%
Information on available security
. 7
0%
Information on access to TV/computer
B 2%
B 2%

Information on the disadvantages of having a phone

M Refugee camp B Host community

Figure 4
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Thelack ofinfrastructure was a major barrier for the rural host
communities. This highlights the need for innovative channels
of information dissemination, such as listener groups, com-
munity meetings, school meetings, health fairs, etc.

From the focus group discussions, it was noted that there was
a general lack of information both in the host and refugee
communities. This was compounded by the fact that sources
of information were limited to government and NGOs. Based
on the findings from FGDs and key informant interviews,
peace and security was important to both the refugees and
host community. Conflicts arose due to resource sharing;
for example, depletion of forest cover by refugees as they
searched for firewood. Theft cases were also a source of con-
flict between the Nuer and Anuaks.

{4 Ethiopian community fear to go to

the refugee community because the killers
are there, most of them have guns from
South Sudan.

Source: FDG, Itang host community

{4 There is no information on peace and
security. There is no information on jobs.
There is no information on education.
There is no information on money. There
is no information on health.

Source: FGD, Itang host community

Children’s information needs
Boys and girls were asked to state their current information
needs. Information on education and technology had the
highest mentions at 49% and 38% in the refugee camps and
host communities respectively.

Amongst girls, other important needs identified were report-
ing of conflicts, access to medical services and how they could
access food. For the boys, other needs identified as important
were on access to medical services. Information about peace
and security and how to avoid early marriages was also im-
portant for the children. The issue of early marriages was con-
firmed as a challenge facing girls and boys in both host and
refugee communities during focus group discussions.

During the FGDs, the respondents were given show cards
and asked to select the topics they would like more infor-
mation on. The topics presented to them were: health, edu-
cation, jobs, money, SGBV, peace and security and resettle-
ment/repatriation. The most important topic in most of the
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Members of the refugee community (males 35+) during a focus group

discussion sorting topics for media content according to interest.
The most interesting topics are placed left, least interesting right.

Interpreter explaining the exercise to members of the refugee

community during a focus group discussion with members of the
refugee community (males 35+).
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FGDs was information on peace and security amongst both
the refugees and host community members despite the fact
that information on peace was amongst the least accessed
through radio. This underlines a need for more information
in both the refugee and host communities because the cur-
rent information accessible to them is mainly on Ethiopia,
Gambella, South Sudan as well as international news. On
page 30 are some images on how the respondents priori-
tised the topics mentioned above.

Peace and security was deemed very important to both the
refugees and host community. However, the host communi-
ty placed more emphasis on the peace and security between
the Nuer and Anuak tribes in Gambella region while the ref-
ugees were more concerned about the security situation in
South Sudan. The refugees reported that they were getting
very good protection services from ARRA and the camp pro-
tection committees and did not have any fears while inside
the camps. This may explain the earlier finding showing that
they were more interested in security and peace in South Su-
dan than that of the host region.

Messages of peace and security within the Gambella region
are only communicated to members of both the host and
refugee communities when the region is experiencing inse-
curity issues.

{4 Living in peace is very important
here. But living in peace with the Nuer
people is very difficult. They usually
come to the Anuak community, but
Anuak people are afraid to go into the
Nuer community. They are afraid that
the Nuer people will kill them.

Source: FGD, 18 to 35 year old, Male, Urban,
Itang host community

‘ ‘ Whenever a security issue arises, the
Kabele administrator calls a meeting to
talk about peace and security between the
Anuak and Nuer. That is the only time we
get information about peace and security
from the government.

Source: FGD, 35 years old and above, Female, Rural,
Itang host community

3. MAIN FINDINGS

3.2 Respondent profile/demographics

A total of 725 respondents participated in the survey and
645 household interviews with adults above 18 years and 90
children below 18 years were done. The spread of the sample
across the agesisrepresentative of the target community and
thus the insights derived from the analysis of the data is rep-
resentative of the information needs of the target community.

Persons with disability were included in the assessment
and represented 8% of the total sample (51), which ensured
that their opinions and information needs were taken into
account. As illustrated in table 11 the most occurring type
of disability was physical impairment (legs and hands) (39%)
and blindness (38%).

{4 The camp is usually protected 24hrs by
ARRA and the camp protection committee.
We don’t have any security concerns in
regards to the situation inside the camps.
Sometimes we are told not to go outside
the camps when the Anuak people are
threatening the security situation.

Source: KII, RCC, Tierkidi

3.3 Education and language

3.3.1 Education level

Education levels were found to be generally low especially
amongst the adult refugees. A high number of respondents
never attended a formal school. As shown by the graph in fig-
ure 5,39% members from the refugee community and 15% of
the host community (13% urban and 17% rural) had no formal
schooling. This implies that members of the host communi-
ty have relatively higher literacy compared to their refugee
counterparts. In the host communities, a higher number of
respondents had completed university at 177% and 18% in the
urban and rural areas respectively. However, in the refugee
camps, only 4% of the sample had university education.

The challenges in school attendance were also corroborated
during the FGD's and KII's. Refugees expressed difficulties in
accessing education due to restricted movement, early mar-
riages as well as lack of resources for further education. Early
marriages are a cultural issue that is very prevalent in South
Sudan and according to UNICEF, around 45% of children are
married before the age of 18.8

8 unicef.org/southsudan/press-releases/world-childrens-day-south-sudanese-children-calls-end-child-marriage
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Respondent profile

REFUGEES
(INCLUDING CHILDREN, N= 369)

HOST COMMUNITY
(INCLUDING CHILDREN, N=356)

Urban (N=159) Rural (N=197)

Base (n) % Base (n) % Base (n) %
13-17 43 12% 23 14% 24 12%
18-24 84 23% 26 16% 41 21%
25-35 106 29% 78 49% 83 42%
Age
36-45 88 24% 17 11% 26 13%
46-55 32 9% 6 4% 22 1%
55 and above 16 5% 8 5% 2 1%
Male 140 38% 72 45% 102 52%
Gender
Female 229 62% 87 55% 95 48%
Yes 26 7% " 7% 10 5%
Disability
No 343 93% 148 93% 187 95%
Table 11
Highest level of education
What is the highest level of education?
39
29
23
20
19 19
18 47 17
14 13 14 13
10 . .
, 7 . M Refugee camps
2 3 M Host urban
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|| Host rural
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Figure 5
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The youth lacked the motivation to finish their education as
was observed during a KII with a RCC chairman. This sug-
gests that the youth devalue education and their status as
refugees reduces the chance of meeting a mentor/influencer
who can encourage them.

Amongst the children, the proportion that attend school is
high more so in the refugee camps and the study found that
atleast 9 out of 10 children aged between 11 to 17 years were
currently attending a formal school amongst the refugees.
However, the figure is significantly lower in the Pugnido host
community where 87% of the children interviewed were in
school asillustrated in figure 6.

World Vision works in the education sector in both the refu-
gee camps and host community and reported that the refu-
gees were better placed compared to the host community
due to the various interventions by the organisations work-
ing in the region. Tribal conflicts were also noted to affect
school attendance amongst the children.

School enrollment rate

Children currently in school

[
N 7

Tierkidi Refugee Camp
I, 93
BN 7

Pugnido 1 Refugee Camp

I, 100%

0%
Nguenyyiel Refugee Camp

I 100%
0%

Itang Host Community
I, 27
B 13«

Pugnido Host Community

M Yes
W No

Figure 6
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{4 SGBV cases are a big challenge in
the camps. This is mainly through early
marriages. After a girl is married, she is
unlikely to complete school.

Source: KII, UNHCR

{4 We have school programs where we
encourage these girls to focus on school
instead of getting married early. The
challenge however is that this is a male
dominated society and women do not
have much input in what has already been
decided. This is part of the culture that
needs to changed.

Source: KII, IMC

{4 The teenage youth need to be encouraged
to continue with their education. They should
avoid being discouraged by their brothers
who did not complete school.

Source: KII, RCC Kule

{4 Comparatively, the refugees are
getting better service than the host
community. The host community
members are living in very poor
conditions, they are also economically
poor. We have built a secondary school

at the entrance of Jewi camp which is
supposed to have scholars from both the
host and refugee communities. However,
due to the tribal conflicts, the host
community members who are Anuak
cannot attend the school yet the next
nearest school is in Gambella town. Since
the school is too far, they prefer staying at
home and don’t attend any school.

Source: KII, World Vision
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3.3.2 Ability to read and write

This assessment also measured the ability to read and write.
Amongst the adults interviewed, respondents from the urban
host community were more likely to read and write compared
to those in the rural areas. Refugees were the least likely to
read and write at 56% and 54% respectively as illustrated in
figure 7. This is verified by the fact that the refugees had lower
education levels compared to the members of the host com-
munity as mentioned earlier in the report.

3.3.3 Written and spoken languages

The survey findings show that Nuer, Anuak and Amharic were
the dominant written and spoken languages among the re-
spondents who reported that they can read and write. Nuer
is common in all refugee camps and host community apart
from Pugnido host community which is predominantly Anu-
ak. Pugnido refugee camp has a mix of both Nuer and Anuak
speakers. Both read and written Ahmaric is also popular with
the host community as illustrated in tables 12 and 13. The con-
sultant observed that the actual figures may be lower since
respondents were not asked to demonstrate their reading nor

Ability to read and write in
any language/dialect

Ability to read

Refugee camps

83 17
Host urban

69 31
Host rural

Ability to write

Refugee camps

Host urban
66 34
Host rural
M Yes
H No n=635, in percent
Figure 7
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writing skills but the responses are based on the respondents’
evaluation of their ability to read and write. An analysis on the
preferred languages for radio or TV, showed that the preferred
language for refugees is Nuer (80%) and the preferred one by
host communities is Anuak. Computation demonstrated that
with a media initiative in Nuer and Anyuak a program could
cover the needs of all refugees and the host communities. Only
9 respondents (1.4%) do not understand any of these two lan-
guages, 7 of them are from host communities.

3.4 Sources of information

3.4.1 Channels of communication

The survey sought to uncover the different sources of infor-
mation that members of the refugee camps as well as the
host communities are actively using. The sources of informa-
tion mentioned were diverse amongst the respondents inter-
viewed. Spontaneously, multiple sources of information were
mentioned in both the refugee camps and host communities.
In the refugee camps, UNHCR and ARRA were the main infor-
mation sources at 70% while in the host community TV had the
highest mentions at 36% in the urban communities and people
as a source of information were reported to be most dominant
in the rural host community as demonstrated in figure 8. ‘Peo-
ple’ also played a significant role in information dissemination
in both the refugee camps and host communities.

Community leaders played a crucial role in the dissemination of
information within the refugee camps at 33% but with minimal
role amongst the rural host community. Notably, information
from radio and mobile phones was less dominant in both the
camps and host communities. Newspapers as a source of in-
formation was skewed towards the urban host dwellers at 17%
as illustrated in figure 8 and could be attributed to the ease of
accessing newspapers in the urban centres as well as a higher
proportion of individuals who are able to read and write.

(£ We have few channels of passing
information to the refugees. They include;
RCC chairman, religious leaders, women
associations amongst others. The RCC
members were selected by the refugees
themselves. This is the main link between
us and the refugees. We mostly use the
RCC to convey information because we
are sure the information will get to all
members in the settlement

Source: KII, ARRA



Literate respondents’ ability to read languages/dialects

3. MAIN FINDINGS

KULE TIERKIDI PUGNIDO PUGNIDO 2 NGUENYYIEL JEWI

CAMP CAMP CAMP CAMP CAMP CAMP  ITANG GOG
Base 28 31 29 1 34 37 178 60
Amharic - 10% 3% - - 8% 63% 75%
English 39% 39% 62% 36% 29% 27% 23% 77%
Dinka - - - - 3% - - _
Didinga - - - - - 3% 1% -
Lotuko - 3% - - - - - -
Arabic 4% 16% 3% 9% 26% 5% - -
Nuer 96% 94% 45% 91% 97% 100% 85% 2%
Anuak - 3% 31% - - - 17% 88%
Arabic 1% 3% - - - 3% 1% -
Murle - - - - 3% - - -
Oromo - - - - - - - 2%
Table 12
Literate respondents’ ability to write languages/dialects

KULE TIERKIDI PUGNIDO PUGNIDO 2 NGUENYYIEL JEWI

CAMP CAMP CAMP CAMP CAMP CAMP  ITANG GOG
Base 28 31 27 12 33 31 173 58
Amharic - 10% - - - 10% 43% 78%
Tigrinya 4% - - - - - - -
English 39% 29% 48% 8% 15% 35% 19% 21%
Arabic - 16% 4% - 18% 16% - -
Nuer 96% 100% 44% 92% 94% 100% 86% 0%
Anuak - 3% 30% - - - 16% 88%
Arabic 1% - - - 1% - 1% -
Oromo - - - - - - - 2%
Dinga - - - - - - 2% 0%
Table 13
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{3 As part of the information
dissemination, we use the established
structures. These are mainly the RCC,
clan leaders, religious and traditional
leaders. We usually capacitate them
with the relevant information so

that they can help us pass different
information during campaigns.

Source: KII, International Medical Corps

{4 At times not everyone receives
information on when food will be
distributed in good time. This mostly
affects the people in zones that are
very far off.

Source: FGD, 35 years old and above, Female,
Nguenyyiel Refugee Camp

{4 The human understanding is
varied, and the different agents usually
have different understanding of a
message conveyed to them. Sometimes
the message disseminated would get
distorted due to poor understanding or
language barrier.

Source: KII, International Medical Corps

Sources of information
How do you keep yourself updated?

70
36
18 15
II 12

36
28
16 17
9
. N
Refugee Camps Host Urban

Figure 8
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UNHCR/ARRA as well as community leaders being the key
sources ofinformation was corroborated qualitatively. The flow
of information was from UNHCR/ARRA through the RCC struc-
ture and finally to the community members. This suggests that
the information received within the camps was mainly in line
with the mandate of UNHCR and ARRA. It also suggests that
due to the limited channels of information, the refugees only
receive information which revolves around the refugee camps
since that is the mandate of the two institutions. The RCC was
selected by members of the refugee camps and usually holds
office for a period of two years.

The different NGOs that work within the camps also use the
RCC and community leaders as part of their communica-
tion channels. They reported that the RCC was an important
channel as the information conveyed usually gets to the rel-
evant community members. The RCC also acts as a channel
for feedback from the community.

However, there is a significant challenge in information dis-
semination through the RCC structure and other committees
as reported by one of the NGOs interviewed. Even though
they were reported as being the most effective channel,
distortion of information was mentioned as a key challenge
which was partly driven by the low literacy levels. Refugees
also mentioned challenges encountered during informa-
tion dissemination by the RCC. In instances where food dis-
tribution was delayed, communication was usually relayed
through the RCC on the new dates for food delivery. Howev-
er, some of the respondents who live in zones that are far off
complained there were instances when the information did
notreach themin good time and as a result they missed their
food rations. Table 14 shows the current media consumption
in the Ethiopian sample.

M UNHCR/ARRA
M People
Community leaders
M Radio
LY
H Mobile phones or computers

Loudspeaker announcements

(Microphone)
B Newspaper and magazines

32
26
8I9
2
] B | | Ex

Host Rural
in percent



In the camps around Pugnido (and in Pugnido host rural) radio
is used by around 45% of respondents, compared to only 21%
on average. TV hardly plays a role in refugee camps. Only in
Itang urban it has some importance (29%) and in Pugnido
host rural. Reading newspapers and magazines hardly play
arole, as expected.

3. MAIN FINDINGS

L€ Here we have a structure. We have
RCC, Zone leader, Block leader and a
Community leader. The information
usually flows through this structure.

Source: FGD, 35 years old and above, Male,
Nguenyyiel Refugee Camp

Current media consumption in Ethiopia according to sites

RADIO TV MAGAZINES MOBILE PHONES INTERNET SOCIAL MEDIA
14 8 0 9 6 4
Kule Refugee Camp
28% 16% 0% 18% 12% 8%
7 3 0 22 9 9
Tierkidi Camp
1% 5% 0% 36% 15% 15%
14 8 2 16 8 10
Pugnido 1 Camp
36% 22% 5% 10% 10% 10%
9 1 0 1 5 3
Pugnido 2
45% 5% 0% 10% 10% 10%
8 4 0 19 9 8
Nguenyyiel Cam
guenyy P 9% 4% 0% 10% 10% 10%
13 7 7 31 10 9
Jewi Camp
21% 12% 12% 10% 10% 10%
21 40 5 920 54 56
Itang Host Urban
15% 29% 4% 10% 10% 10%
19 0 2 56 0 14
Itang Host Rural
17% 0% 2% 10% 10% 10%
28 15 7 32 16 18
Pugnido Host Rural
45% 24% 1% 10% 10% 10%
133 86 23 286 117 131
Total using
21% 14% 4% 10% 10% 10%
Total N 635 635 635 635 635 635
Table 14
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3.5 Radio access and consumption habits

3.5.1 Access to information from radio

Radio listenership was generally low in both the refugee
camps and host communities at an average of 21%. There was
no significant difference in listenership between the refugees
and host communities at 20% and 21% respectively. The rural
host community dwellers reported the lowest radio usage at
15% while those from the urban regions had the highest at
27% as illustrated in figure 9.

The low incidence of radio listenership is driven by the fact
that there are very few radio sets within the households in
both the refugee camps as well as the host communities.
One FGD respondent painted the picture of how different
life was as a refugee vis a vis a citizen of South Sudan. He
mentioned that refugees had several challenges including
lack of radios. Below is verbatim from a youth mixed group in
Nguenyyiel refugee camp.

{4 This is a refugee camp. Unlike where
we moved from, this place has several
challenges. As youth, we need a lot

of information, however, we don’t have
radios within the camps. Only few
people own personal radio sets.

Source: FGD, 18 to 35 year old, Male,
Nguenyyiel Refugee Camp

The lack of radio sets was also corroborated in the host com-
munities as radio and TV sets are perceived as luxuries for the
few who can afford them.

Current radio listenership by gender and age

Further disaggregation of the data by gender reveals that a
higher proportion of males listen to the radio compared to the
females in both the refugee camps and the host communi-
ties. The consultants observed that division of labour partly
drove the low number females listening to radio. During the
day, as the females were busy conducting household chores
including: collecting firewood, cleaning, baby-sitting, collect-
ing food/material from the distribution centres (within the
camps), the males were gathered in small groups within the
towns/markets and RCC office. This placed men at a better ad-
vantage of sharing information as well as listening to radio in
their small informal groups during the day compared to fe-
males who remained enclosed within their households.

Notably, a higher proportion of younger respondents had
access to a radio compared to their older counterparts in
both the host community and the refugee camps as illus-
trated in table 15. Out of the 635 respondents interviewed,
133 of them reported to be able to radio. More than half of
respondents in both host and refugee communities listen to
the radio with friends while at least above 30% listen to the
radio with their family as illustrated in figure 10.

Out of the 635 respondents interviewed, 501 of them reported
no access toradio. Anumber of different barriers were attribut-
ed to the low listenership levels amongst those who don’t have
access to radio. The main barrier cited was the lack of a radio
set in the refugee camps, host urban and host rural commu-
nities at 77%, 61% and 72% respectively as illustrated in figure
11. At least 16% of the respondents from the refugee camps
reported that the main barrier was lack of programs in their
local languages. Despite the fact that Nuer and Anuak are the
maintribesin Gambellaregion, there are nolocal radio stations
within the region. A significant proportion of refugees are not
able to speak nor understand Amharic, therefore, they can only
listen to radio stations from South Sudan that broadcast in a
language they easily understand.

55 AND
TOTAL MALE FEMALE 18-24 25-35 36-45 46-55 ABOVE
Base 324 120 204 84 107 88 35 10
Refugee Yes 20% 34% 12% 23% 22% 20% 18% 10%
camps
No 80% 65% 88% 76% 78% 80% 82% 90%
Base 311 161 150 68 161 43 29 10
Host Yes 22% 28% 15% 26% 23% 21% 14% 0%
community
No 78% 72% 85% 74% 77% 79% 86% 100%

Table 15
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Affordability issues and lack of electricity are also obstacles to
radio listenership in the rural host communities. The gender
aspect is not relevant, except for the fact that more women
(17%) than men (6%) said that there is no program in their lan-
guage. All other reasons are more or less the same with regard

Currently listen to radio

Do you currently listen to the radio?

20 80
Refugee camps
27 73
Host urban

Host rural

W No n=635, in percent

Figure 9

Who they listen to the radio with

Who do you listen to the radio with?

62 g0
52
45
35 N 34
2324 5,
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M Host urban
Host rural n=133, in percent

Figure 10
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to gender. On average, 13% of respondents disagreed with the

usefulness of radio, but refugees much more (21%).

Barriers to radio listenership

Why dont you currently listen to the radio?

I 77

I, 19

72%

Don't have access to a set
I 16
B o
8%
No programs in my language
B 11
B 3%
2%

No radio station on air
B 3%

0%

0%
Radio set damaged
I 2%
B 5%

0%
Don't like the radio
I 2%
| 1%

0%
Don’t have time to listen
| 1%
B 3%

3%

Can't afford

0%
| 1%

5%

No access to electricity

M Refugee camps
B Host urban

Host rural n=501

Figure 11
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Radio stations most listened to
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Time of day radio listened to

What time of day do you listen to the radio in a week?
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{4 TV’s and radio are only owned by a
few people. Those who have the financial
capacity to purchase them

Source: FGD, 18 to 35 year olds Male, Host Community,
Gog Woreda
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3.5.2 Radio stations accessed

Based on those who listened to radio, the most popular ra-
dio station accessed in both the refugee camps and host
community was BBC. A significant inclination was visible
amongst the urban dwellers within the host communities
at 81%. Tamazuj was the second most popular radio station
overall. Further disaggregation of the data revealed that the
station is popular amongst the Nuer speakers in both the
refugee camps and host communities. Tamazuj has a high-
er proportion of Nuer listenership as it broadcasts in Nuer
language as reported by enumerators during training. The
Ambharic radio stations: Ethiopian News Agency and Ethiopi-
an Broadcasting Corporation (EBC) were skewed towards the
host community. Very few refugees listened to the Amharic
speakingradio stations due to the language barrier. The data
shows that only the host communities listen to the Amharic
emissions by the Ethiopian public broadcasters (EHB and Ethi-
opian News Agency ENA). Those who speak Nuer can listen
to Radio Tamazuj, which broadcasts in local Arabic (according
to its website)? but also in Nuer (according to main report).
This means that there is a limited option for Nuer speakers
and none for people speaking only Anuak, as there is no radio
station that serves them in their language. These limitations
may explain why the BBC is popular, at least for respondents
speaking English or Amharic.

Though BBC has the highest listenership levels in both the ref-
ugee camps and host communities, the refugees complained
that the station usually broadcasts in English, therefore, they
usually get translations from their children or other people
within the community who understand English. Respondents
from the host community reported listening to BBC Amharic
which usually gives information on Ethiopia in general as well
as Gambella region and other regions within the country.

{3 I prefer listening to BBC Amharic
because the reporters use a language
I can easily understand and the news
is mainly about Ethiopia.

Source: FGD, 18 to 35 year old, Male, Host Community,
Itang Woreda

Radio listenership varies based on the time of day among
those who listen to the radio. Morning (8:00am to 11:00am)
and evening (5:00 pm to 8:00 pm) were the most popular times.
There was no significant variation between the refugees, ur-
ban and rural host communities on the listening times. Mid-
day, afternoon and overnight had the lowest levels of listeners
as demonstrated in figure 13.

3. MAIN FINDINGS

3.5.3 Information currently received from radio

Generally, a low proportion of respondents named the ra-
dio an information source. For those with access, reliance
on radio as a source of information on news from Ethiopia
and Gambella was significantly higher in the host communi-
ty from both the urban and rural areas as demonstrated in
table 16. Amongst the refugees, information/news on South
Sudan was more sought after at 83% compared to informa-
tion on Ethiopia and Gambella region. The refugees there-
fore seemed more keener on information about their home
country than that of the hosting country. International news
attracted interest from the urban dwellers in the host com-
munity at 76%.

Notably, radio was not an important source of information on
matters education, health, peace and security in both the host
and refugee communities at22%, 16%, 11% and 7% respective-
ly asillustrated in table 16.

{4 The information we usually listen to
on BBC is on peace and security in South
Sudan. The station broadcasts in English,
so we have to translate to our friends or
families what the presenter talks about.
The children who go to school also help
with the translations in the homes.

Source: FGD, 35 years old and above, Male,
Nguenyyiel Refugee Camp

Refugees need information on the immediate camp, and on
their home country (here: South Sudan), whereas the host
communities are much more interested in news from Gam-
bella and Ethiopia, (their home region and country). Import-
ant to note, that refugees receive additionally information
on civil and refugee rights. The topics like health and edu-
cation (and international news) are mainly requested by the
host urban and host rural community. There is hardly any
difference on receiving information under the lens of being
well or not well-informed.

{4 We usually receive information
on the current state of security in
South Sudan from the radio.

Source: FGD, 35 years old and above, Female,
Tierkidi Refugee Camp

® The website says that listeners anywhere in Sudan or South Sudan can receive Radio Tamazuj through shortwave radio and that the stations

broadcasts in local dialect Arabic from 6:30am-7:30am, and 5:30pm-6:30pm
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Information currently received from radio

TOTAL REFUGEE CAMPS HOST URBAN HOST RURAL

Base 133 65 21 47

Information/news on Ethiopia 70% 23% 95% 91%
Information/news on Gambella region 67% 15% 95% 91%
International news 47% 29% 76% 36%
Information/news about South Sudan 38% 83% 14% 17%
Information/news on the camp/community 37% 45% 43% 23%
Education 22% 18% 29% 19%
Information/news about health 16% 11% 27% 11%
Information/news on peace 11% 14% 14% 4%
Information/news on security 7% 8% 10% 2%
Information/news about civil/refugee rights 6% 17% 1% 1%
Entertainment/music 3% 5% 5% 0%

Table 16

Radio programs currently listened to by the youth

20 o
75
64
M News
B Music/entertainment
Il General security situation
and peace
17 14 o s M sports
8 )
:i 000 Iai 00 ;. 000 0 I.;. : m?c\)/tl':ation on health
BBC

Voice of America Ethiopian
News Agency

Tamazuj )
n=93, in percent

Figure 14
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The radio as a source of information and news from South
Sudan was corroborated qualitatively through the FGD's.

3.5.4 Programs currently listened
by the youth (18-35 years)

Among the youth who listen to the radio, news was the most
sought after information across all channels led by Tamazuj
at 90%. Those who listen to Ethiopian News Agency, had a
good mix of different content they could listen to. News,
however had the highest proportion at 64% as illustrated
infigure 14.

3.5.5 Children’s programs

The number of children who currently listen to the radio
was very low, a paltry 7%. This infers that out of the 90 chil-
dren interviewed, only 6 could access information through
the radio. There was no significant difference amongst the
children from the host community and those from the ref-
ugee camps.

Children’s radio listenership and
programs listened to

Do you listen to the radio?

B 2%
I, 06
Refugee camps

N o
I, oo

Host community

M Yes
M No n=90
Programs children listen to
67%

News

33%
Music/Entertainment

n=6

Figure 15
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The survey also sought to find out the programs that the chil-
dren (11-17 years) listen to. Notably, 67% (of the 7% who listen
to radio) tuned into the news while only 33% listened to music/
entertainment as illustrated in figure 15. The high news listen-
ership amongst children corroborates with the finding that the
adults who are not able to understand English during news
broadcasts usually get translations done by the children.

3.5.6 Use of radio podcasts

The incidence of radio podcasts was very low with only 2%
of the respondents reporting to have ever used a podcast as
demonstrated in figure 16.

{4 We regularly disseminate any
information we get from UNHCR,
ARRA as well as other organisations.
Source: KII, Tierkidi Deputy RCC

{3 We have some traders who regularly
come to the refugee camps who usually have
TVs and show films and sports to the youth.
They have to pay before gaining access to the
premises. In the homes, we don’t have TV
sets as there is no electricity in the camps.
Source: KII, RCC Nguenyyiel

Radio podcasts access

Have you ever listened to a podcast?
I 2%
I 3%
1%
Yes
I 02
I, o7
929 %
No

M Refugee camps
M Host urban

Host rural n=635

Figure 16
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3.6 Television access and consumption habits

3.6.1 Access to information from TV

The survey also investigated the number of those with access
to information from a TV either through satellite/cable or film
shops. The members of the urban host community had the
highest proportion of those watching TV through satellite/ca-
ble and film shops at 29% and 30% respectively as illustrated in
table 17. Within the rural areas of host communities, TV access
was mainly through the film shops at 25% while access through
satellite/cable TV was significantly lower at 9%. The proportion
of refugees with access to a TV was very low for both satellite/
cable and film shops at 10% and 12% respectively.

Access to information from TV

REFUGEE HOST HOST
CAMPS URBAN RURAL

Base n=324 n=137 n=174
Watch TV

are . 10% 29% 9%
from satellite/cable
Watch TV

atch 12% 30% 25%
from film shops
Table 17

Barriers to watching TV

Why don’t you watch TV?
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The main reason for the low TV access was lack of TV sets as
well as absence of electricity in the refugee camps and ru-
ral areas of the host communities. In the host communities,
the consultant observed that a majority of the businesses in-
cluding the Woreda administration offices used generators
on a day-to-day basis.

The respondents who didn’t watch TV mentioned the lack of
a TV set at 69%, 36% and 46% amongst the refugee camps,
host urban and host rural respectively as barriers. The ab-
sence of electricity in the rural areas of the host community
was also notable at 9% as illustrated in figure 17.

Qualitatively, one RCC chairman reported that the low access
to TV was driven by the lack of electricity. Instead, business-
men usually have film shops within the shopping centres/
markets where they allow community members to watch
films or sports events at a fee.

B Refugee camps
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3.6.2 TV and film audience by demographics

Disaggregation of the data by gender and age based on those
who have ever accessed TV reveals that male respondents had
more access to TV's compared to women in both the refugee
camps and host communities. However, the proportion of fe-
males who accessed TV from the refugee camps was signifi-
cantly lower than those from the host community. Notably, the
younger members of community (below 35 years) had better
access to TV either through film shops or satellite/cable com-
pared to the adults above 35 years of age as demonstrated in

TV and film audience by demographics

3. MAIN FINDINGS

table 18. This implies that the film shops present an opportuni-
ty for information dissemination amongst the male youths in
both the refugee camps and host community.

A notable difference in the pattern of TV viewership was
visible. In the refugee camps, viewership was highest from
afternoon up to the evening while in the urban areas of the
host community, viewership was highest in the morning
(between 8:00am to 11:00am). The rural host community
had generally a low viewership level across all the times of
the day.

55 AND
LOCALITY TOTAL MALE FEMALE 18-24 25-35 36-45 46-55 ABOVE
Refugee camps
Base 324 120 204 84 107 88 35 10
Satellite/Cable 10% 18% 5% 14% 8% 11% 0% 0%
Film Shop 12% 23% 5% 16% 13% 10% 3% 0%
Host communities
Base 31 161 150 68 161 43 29 10
Satellite/Cable 18% 18% 17% 21% 23% 17% 10% 0%
Film Shop 28% 32% 24% 35% 29% 23% 24% 0%
Table 18
Time of day satellite/cable TV viewed
What time of day do you watch satellite/cable TV?
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Interest in information shown on TV

REFUGEE CAMP HOST URBAN HOST RURAL
Base n=48 n=55 n=35
Information/news from South Sudan 60% 15% 15%
International news 33% 76% 29%
Education 27% 20% 55%
Information/news from the camp/community 25% 55% 11%
Information/news from Ethiopia 23% 93% 91%
Information/news from Gambella 17% 93% 85%
Information/news about health 17% 29% 13%
Information/news on peace 17% 15% 2%
Entertainment/music 13% 7% 5%
Information/news about civil/refugee rights 10% 4% 0%
Information/news on security 8% 15% 2%

Table 19

Time of day TV from a film shop viewed

What time of day do you watch TV from a film shop?
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Time of TV viewership from a film shop was relatively consis-
tent within the urban and rural areas of the host community.
It was highest in the morning (between 8:00am to 11:00am)
and lowest overnight (between 11:00am to 5:00 pm). This was
partly because businesses were closed during this time. In
the refugee camps however, viewership was highest in the
afternoon (between 2:00pm to 5:00pm) as illustrated in fig-
ure 19. The viewership then significantly declined throughout
the remaining day. The consultant observed that individuals
working in refugee camps including humanitarian workers
and film shop owners exited the camps by 4:30 pm. As a result,
viewership in refugee camps went down in the evening.

3.6.3 Information consumed from TV

Interestingly, the information soughton radio is also sought on
TV. The host community followed up on Ethiopia and Gambel-
la while the refugees showed more interest in information on
South Sudan at 60%. Notably, the rural dwellers within the host
community with access to TV also looked for information on ed-
ucation from the TVs at 55% while 76% of the urban dwellers in
the host community accessed information on education from
the TV. Information on civil/refugee rights and security on TV
was low at 10% and 8% amongst the refugees as illustrated in

TV channels currently accessed

TV channels watched the most

3. MAIN FINDINGS

table 19. The information gap on security is still visible among
those with access to television, just as it was amongst those
who listen to the radio.

3.6.4 Channels currently accessed

The study also explored the TV channels the respondents
watched the most. Overall, BBCwas the most popular channel.
The trends observed in the radio listenership are still dom-
inant in TV viewership. Amongst the host community mem-
bers in the urban centres, the Amharic TV stations were more
popular—ETV at 60% and EBC at 40% while South Sudanese
stations had more popularity amongst the refugees—SSTV at
29% as illustrated in figure 20. Bein Sport had relatively high
popularity scores—more so amongst the refugees. Disag-
gregation of the data by gender reveals that, the channel was
more popular with male respondents. Bein Sport is a global
network of sports channels owned and operated by BeIn Me-
dia Group headquartered in Doha, Qatar™.

{4 We don’t see newspapers and
magazines inside the camps.
Source: KII, RCC, Nguenyyiel
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Figure 20
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3.6.5. Most trusted TV channels

Those respondents with access to TV were also asked which
channels they trust most. BBC was the most trusted channel
in the refugee camps and the urban host community at 42%
and 22% respectively while EBC was most trusted in the rural
host community at 18%. Notably, a significant proportion of
respondents do not trust any TV channel, with respondents
from the rural host community showing the highest distrust,
as shown in figure 21.

Most trusted TV channels

3.7 Print media access and consumption

3.7.1 Access to information from newspapers
and magazines

Theincidence of newspapers and magazines readership was
very low. In the refugee camps, only 2% read newspapers
and 3% read magazines. The proportion of newspapers read-
ership is significantly higher in the host community at 23%
and 13% inthe urban and rural areas respectively as illustrat-
edin figure 22.
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Access to information from newspapers
and magazines

Do you read newspapers?

O
~N

Refugee camps

23
Host urban

13 87
Host rural

Figure 22
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Do you read magazines?

Refugee camps

Host urban

Host rural

M Yes
H No

n=635, in percent



There were several barriers to getting information from
newspapers, primarily lack of availability, which was men-
tioned by 52% of respondents in the refugee camps and 32%
and 48% in the urban and rural host community respective-
ly. Low literacy levels were also barriers to accessing infor-
mation through newspapers and magazines, especially in
the refugee camps. Within the host communities, access to
newspapers and magazines was significantly lower in Gog
Woreda compared toItang Woreda. The consultant observed
the poor roadsin Gog which partly increased the unavailabil-
ity of newspapers.

This information was corroborated by the qualitative find-
ings which showed that there are availability issues regard-
ing newspapers and magazines. In the Gambella region, only
one newspaper (Anamako) was available. This implies that
community members don’t have much choice in the selec-
tion of newspapers to read as only one is available.

Barriers to accessing newspapers

REFUGEE CAMPS

3. MAIN FINDINGS

3.8 Mobile phone access and
consumption habits

3.8.1 Mobile phone access

The incidence of mobile phone access is relatively high com-
paredto access to TV and radio in both the refugee camps and
host community. More than half of the members of host com-
munity had access to mobile phone with the proportion being
higher in the urban areas at 66%. Amongst those who have
access to mobile phones, atleast 8 out of 10 respondents have
their own mobile phones as illustrated in figure 23. This im-
plies that information dissemination through mobile phones
would have a bigger audience compared to TV and radio in
both the refugee camps and host communities.

HOST URBAN HOST RURAL

Base n=319 n=106 n=151
Ican'tread 32% 25% 28%
None available in my language 22% 30% 21%
None available at all 52% 32% 48%
Can’t afford to buy them 6% 15% 6%
Don’t know 2% 2% 1%
Table 20
Mobile phone access and ownership Who does the phone belong to?
88
Do you have any access to a mobile phone? 83
Refugee camps
66 34
Host urban
I Y T W wyself
Host rural B Relative
Friend
B Neighbor
= ves R m222 .So?]se
H No n=635, in percent L f—— P
Refugee Camps Host Community n=286,
in percent
Figure 23

DW Akademie Information needs assessments among refugees and host communities in Ethiopia 49



Disaggregation of the phone access data by gender reveals
that access is more skewed towards the male respondents in
both the host and refugee communities at 63% and 51% re-
spectively. Notably, the younger respondents had better ac-
cess to mobile phones compared to the older individuals (over
46 year olds) as demonstrated in table 21. Targeting the youth
through mobile phones particularly those in the host commu-
nity would be ideal.

{3 The big problem is Internet here.
Even if you have a smart phone, you
cannot access the Internet. We have
very limited access to the Internet in
this camp. Sometimes you have to
go to Gambella to get Internet due to
the poor network in the camps.
Source: KII, RCC Nguenyyiel

Access to a smartphone/tablet that connects
to Internet

I, -7
I o
56%
Yes
BB
I :o-
40%
No

M Refugee camps
M Host Urban

3.8.2 Access to a smartphone/tablet that connects
to Internet

Internet access is an important feature on any smart phone.
The survey examined if the respondents had access to a
smartphone/tablet with Internet access. More than half of the
respondents with access to a mobile phone could connect to
the Internet through mobile phones asillustrated in figure 24.
The urban dwellers in the host community had the highest ac-
cess to smart phones at 64% while those in rural host commu-
nities had the least access at 56%.

Internet access is also a challenge inside the camps due to
the poor network. One RCC leader reported that having a
smart phone doesn’t help much in the camps due to the
poor network.

{4 Whenever I receive an urgent
message, I sometimes call the Zonal
Leaders on their mobile phones and
deliver the message to them. Not all
of them have mobile phones, so we
have to use different methods to get
the information through to them.
Source: KII, RCC Jewi

££ No newspapers here.

Source: FGD, 35 years old and above, Female, Tierkidi
Refugee Camp

{4 There is Internet in the camps
but it is very inconsistent. You can
only get good Internet in the town.

Host Rural =286 Source: FGD, 18 to 35 year old, Mixed Gender,
Nguenyyiel Refugee Camp
Figure 24
Mobile phone access
55 AND

TOTAL MALE FEMALE 18-24 25-35 36-45 46-55 ABOVE
Refugee camps 33% 51% 23% 48% 36% 28% 11% 0%
Host community 57% 63% 51% 46% 65% 60% 45% 40%

Table 21

50



3.8.3 Activities performed on phones

The respondents with mobile phones use them for different
activities. However, the dominant activity was calling friends
and family and receiving calls in both the host community
and refugee camps. Notably, receiving news or alerts was
rated higher in the refugee camps at 13% compared to the
host community. This was corroborated in the qualitative
phase as the RCC chairmen informed the consultants that
they sometimes call the Zonal Leaders to convey information
to them so that they can disseminate it to the community
through the Block Leaders and Community Leaders.

Interestingly, despite the fact that more than half of the
respondents with phones could connect to the Internet
through their mobile phones, only 15%, 20% and 7% in the
refugee camps, host urban and host rural communities re-
spectively do so as shown in table 22. The information on low
Internet access was corroborated in the focus group discus-
sions as the respondents reported low penetration of smart
phones as well as poor connectivity as key barriers to plug-
ging into the Internet.

Activities performed on mobile phones

REFUGEE CAMPS

3. MAIN FINDINGS

The average monthly income in the host urban community
was significantly higher than that in the host rural and ref-
ugee camps. Even though the refugees purchased the least
amount of airtime, they used the highest proportion based on
their monthly income at 3% while the host urban community
members use the least at 1% as illustrated in the table 23.

Monthly income and monthly expenditure
on airtime

REFUGEE HOST HOST
CAMPS URBAN RURAL
(BIRR) (BIRR) (BIRR)
Monthly income 402.9 1509.7 713.9
Monthly expenditure 11.5 20.5 15.8
on airtime
Proportion of 3% 1% 1%

monthly income
spenton airtime

Table 23

HOST URBAN

HOST RURAL

Base 108 20 88

Calling friends and family 100% 98% 98%
Receiving calls 65% 94% 86%
Sending text messages (SMS) 40% 36% 19%
Taking photos 20% 33% 17%
Sending photos 18% 9% 5%
Accessing Internet 15% 20% 7%
Receiving news/information alerts 13% 1% 2%
Accessing social media 9% 8% 1%
Money transfers 6% 1% 0%
Watch TV or videos 6% 1% 0%
Conducting business 4% 0% 0%
Sending and receiving emails 3% 3% 0%
Listening to radio 3% 1% 1%
Send messages/chat using WhatsApp 3% 8% 2%

Table 22
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3.9 Internet access and consumption

3.9.1 Internet access

Of the 635 respondents interviewed only 18% used the Inter-
net. This could be attributed to the fact that generally con-
nectivity in Gambella regionis quite poor more sointherural
areas as well as inside the refugee camps. Majority of the
Internet users were drawn from urban host community at
39% as illustrated in figure 25. The challenge in Internet con-
nectivity was also mentioned by ARRA and Oxfam officials
who experienced the same challenge. The inconsistencies
in Internet connection were therefore a barrier to accessing
information online. The challenges in the network were also
corroborated by the RCC in Nguenyyiel who reported that
the network was worst during the day.

Disaggregating the data by those with access to the Inter-
net reveals that, men are more likely to have access to the
Internet compared to women in both refugee and host com-
munities at 29% and 27% respectively. Analysis of the data by
age groupsreveals thatyounger refugees have better access
to Internet compared to the older respondents. In the host
community, Internet access is higher for the 25 to 45 year
olds. In most cases, this demographic were the ones working
and have a higher disposable income, therefore, more likely
to have money to enrol for mobile data services.

Those with Internet access, used mostly smart phones and tab-
lets in both the refugee camps and host communities. Cyber
cafés had the lowest access across all the demographics. In ru-
ral host communities, there was no respondent who accessed
Internetin a cyber café as illustrated in table 25.

Internet access

Do you use Internet?

17 84
Refugee camps

Host urban

Host rural

M Yes
H No

n=635, in percent

Figure 25

52

££ NetworKk is very poor, the network is
only good during the night time. During
the day it fluctuates. For example, if you
try to call me right now, I will receive a
message at night reading “I tried to call you
before but your phone was not reachable.”
Source: KII, RCC, Nguenyyiel

Internet access by gender and age

REFUGEE HOST
CAMPS COMMUNITY

Base n=324 n=311

Male 29% 27%
Gender Female 6% 17%

18-24 17% 22%

25-35 16% 25%
Age 36-45 14% 30%

46-55 1% 7%

55 and Above - -
Table 24
Devices used to access Internet
HOST HOST
REFUGEES URBAN RURAL

Base n=47 n=54 n=16
My smart/feature 84% 83% 75%
phone/tablet
Computer/laptop 13% 20% 6%
Cyber café computer 4% 2% 0%
WAP - - 19%
Table 25



The assessment also investigated the frequency of Internet
access. Overall, a large proportion of those with Internet
access connected on a daily basis led by those in the host
community at 66%. In the refugee community out of the 47
people who had Internet access, half of them (55%) accessed
Internet daily while 34% reported being online several times
a week. The higher proportion of Internet access in the host
community is partly attributed to the fact that Internet out-
side the campsis relatively faster thaninside the camps. Lack
of electricity is also an impediment to using mobile phones
as they may ran out of charge. The daily Internet usage im-
plies that the Internet users are frequent users therefore,
targeting them through the Internet would be ideal.

{4 Internet and telephone connectivity
is one of the major challenges we have in
this region. Within the refugee camps, it
is even worse. Most of the RCC chairmen
have smart phones, but reaching them
by phones is a big challenge. We always
have to meet them one on one to convey
a message as they are most times
unreachable on their phones.

Source: KII, ARRA

Frequency of Internet usage

How often do you go online?

66

55

3. MAIN FINDINGS

{3 One of our feedback mechanisms is
through an online system whereby the
incentive workers input any issues or
challenges that affect the beneficiaries
on a portal so that the information is
accessed easily by the program team. The
challenge is that, the incentive workers
have really to go out of their way to
ensure they access Internet so that the
information they have logged into the
system can upload into the portal.

Source: KII, Oxfam

{4 We have incentive volunteers. We have
sessions called tea talks. We also have
different focus group discussions like with
women, with children. We have various
group discussions with the objective to
disseminate information and also get
information from the community.

Source: KII, Oxfam

34 M Daily
B Several times a week
20 1 Once a week
M Several times a month

4 222

10
B

Refugees (n=47) Host Community (n=70)

Figure 26

M Once a month
B Less often

n=117, in percent
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3.9.2 Information accessed on the Internet

Amongst those who accessed information from the Internet,
news from Gambella, Ethiopia and South Sudan were the
most prevalent. Thetrend ininformation seeking behaviours
from TV and radio are once again replicated on the Internet.
77% of the refugees accessed information about South Su-
dan while 91% and 94% of the host community accessed in-
formation about Gambella and Ethiopia respectively. Inter-
national news was also popular in the two communities.

The refugees corroborated the information that they seek
information about South Sudan from the Internet.

14 I am on Facebook so that I can
make friends. My friends can see my
pictures when I upload them and I

can also see their pictures

Source: FGD, 18 to 35 year, Male, Itang Host Community

Information accessed through Internet

91
77
56
47 =
26 23 24 22
17

A | BT 1| f B

N NN o m N

Refugees

B Information/news from the camp/community

M Information/news from Gambella
Information/news from Ethiopia

B Information/news from South Sudan

M International news

M Education

Figure 27
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3.10 Access and usage of social media

3.10.1 Access to social media

Social media accessin the rural host community was very low
at 3%, followed by refugees at 10%. The proportion of the
urban hosts who access Internet was significantly higher at
38% as illustrated in figure 28. This implies that the use of so-
cial media could be an important channel of communication
in the host urban community.

Social media usage

Do you use social media?

Refugees

T .

Host urban

FEN T

Host rural

M Yes
H No

Don‘t know n=635, in percent

Figure 28

Host community

Information/news about civil/refugee rights
B Information/news about health
B Entertainment/music

Information/news on peace
M Information/news on security

n=117, in percent



3.10.2 Social media accounts

Amongst those with access to social media, the survey
sought to find out where they have accounts. The most pop-
ular social media platforms were Facebook and Facebook
Messenger among both the host and refugee communities.
Facebook’s popularity was also corroborated during the
FGD's. A few respondents reported to use Facebook mainly
to make friends.

Social media accounts

Popularity of social media networks

41
35

10 6
3 3 2 2
Refugees Host

Figure 29

Information accessed on social media
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3.10.3 Information accessed on social media

Among those who used social media, information on South Su-
dan, Ethiopia and Gambella were the most sought after, same
trend replicated from the TV, radio and newspapers. However,
a higher proportion of host community members wanted in-
formation on health 33%, education 29% while 23% of the refu-
gees were interested in peace and security. Across all thematic
areas, a higher proportion of information was sought from the
Internet compared to the other sources.

M Instagram
B WhatsApp
Wechat
M YouTube
M snapchat
B Facebook
Facebook messenger

n=89, in percent

97
74
66
55 53
32 33
- 29
16 16 17 16
il 2 K il =l
| | |

Refugees

B Information/news on the camp/community

M Information/news on Gambella
Information/news about Ethiopia

B Information/news about South Sudan

M International news

M Education

Figure 30

Host community

Information/news about civil/refugee rights
M Information/news about health
B Entertainment/music

Information/news on peace
B Information/news on security

n=89, in percent
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Facebook gives first-hand information as soon as it gets up-
loaded and was viewed as convenient in obtaining informa-
tion on peace and security.

Of the 89 respondents with social media accounts, 17 refu-
gees and 48 from host community belonged to a social media
group. Facebook groups were the most popularamongst both
refugees and host community. All of those from the host com-
munity were in Facebook groups while 76% of the refugees
were in the groups too. The respondents from urban host
were also in groups in other social media channels. When
asked about the most ideal social media channel they would
like to receive information from, Facebook Messenger and
Facebook were dominant for both refugees and host commu-
nity. WhatsApp was also mentioned amongst the refugees at
26% as illustrated in table 27.

{4 This area is very flat and when it
rains, it sometimes floods. When there is
a flood, we are unable to access the camps
and therefore are not able to disseminate
information to RCC. As I mentioned, word
of mouth through RCC is the most reliable
channel of communication here

Source: KII, International Medical Corps

Subscription to social media

Are you subscribed to any social media group?

83%

Subscription
to social media

M Refugees (17)

M Host (83) n=89

Figure 31
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3.11 Most trusted source of information

The most trusted source of information varied across the
different communities interviewed. At least half (50%) of the
urban host community trusted TV the most, followed by peo-
ple as a source of information at 24% while in the rural host
community, people were the most trusted source at 33% fol-
lowed by radio at 29%. In the refugee camps, the level of trust
in UNHCR/RCC/ARRA was at 47% followed closely by people as
asource of information at 18%. Compared to the host commu-
nity, trust levels for the refugees were generally low.

££ I can get a lot of information on
Facebook. For example, we can get
information on where there are attacks
if any on Facebook.

Source: FGD, 18 to 35 year, Female, Gog Host Community

{4 I can always google the peace and
security situation in South Sudan.
Source: KII, RCC, Tierkidi

Social media groups
HOST HOST REFUGEE

URBAN RURAL CAMPS
Base n=43 n=5 n=17
Facebook 100% 100% 76%
Twitter 2% - 6%
YouTube 5% - -
Signal 2% - _
Viber 5% - -
WhatsApp 5% - 29%
Telegram 2% - -
Table 26



As a result of poor network connectivity, information dissem-
ination is mainly done through word of mouth. In the refugee
camps communication from ARRA and UNHCR to the RCC is
done through phone or word of mouth. To distribute informa-
tion to the community, the RCC uses the zonal, block and com-
munity leaders to pass information through megaphones.

{3 The phone is usable because when you
want to get the Kabele chairman, you will
just phone him. We will tell him to gather
our people and pass the information that
is required. They use a microphone that
will announce the date for a meeting. We
only indicate the place where the meeting
will take place, whether it is at a school,
under a tree, church or wherever they will
gather themselves to discuss the issue.

Source: KII, Itang Woreda Administrator

In the host community the same mechanism works with in-
formation flowing from the Woreda administrator to Kabele
Leaders. The Kabele leaders mainly pass on the information
to the other community members through megaphones. The
channels of communication are very limited in both the host

Social media channels to receive information

3. MAIN FINDINGS

community and refugee camps as there are no local radio sta-
tions, no electricity as well as lack of proper roads more so in
Gog Woreda and the refugee camps.

Communication with communities was also prone to different
challenges. Main challenges were related to language barrier
especially with the refugee community. For organizations such
as ARRA, meetings usually take much longer due to multiple
translators. This also distorts the information being passed to
the end user. Transport was also noted as a challenge since the
refugee camps are vast and the road network is poor. In addi-
tion, passing information using megaphones involves walking
around the camps which takes a lot of time. Floods were also
mentioned as barriers to communication within the camps.

{3 If you are going to pass on information
to the whole community within an

hour you use RCC and they have their

own messengers. They are given a

vehicle through ARRA and they have a
microphone so that they move in each
zone and they announce to all that this is
the communication that we have.

Source: KII, ARRA

Most trusted source of information

HOST HOST HOST HOST
URBAN RURAL REFUGEES URBAN RURAL REFUGEES

Base n=52 n=6 n=31 Base n=137 n=174 n=324

Facebook messenger 77% 100% 71% Radio 4% 29% 13%

Facebook 71% - 61% TV 50% 14% 12%

Twitter 2% - - Mobile phones or 12% 23% 8%
computers

0, - 0,
YouTube 6% 10% Loudspeaker 4% 1% 2%
Skvoe 20 announcements
yp ’ (microphone)

Viber 2% - - People 24% 33% 18%

WhatsApp 6% - 26% UNHCR/RCC/ 7% 1% 47%
ARRA and Com-

Signal - - 3% munity leaders/
Administrator

Table 27 Table 28

DW Akademie Information needs assessments among refugees and host communities in Ethiopia 57



3.12 Least trusted source of information

Based on findings from Focus Group Discussions, youth par-
ticipantsin Pugnido indicated that they did not trustinforma-
tion from Facebook. This was attributed to instances where
fake information was posted on Facebook which would cause
incitement and lead to conflict. Information from the Inter-
net was also mentioned as being untrustworthy because
there was no means to verify thatinformation. It was claimed
that sometimes people created their own stories and put
them on Internet

The Kabele leaders were also not trusted by some of the
community members—more so amongst the women. This
was influenced by low female participation in the Kabele
meetings where only men took partin these meetings as well
as lack of their involvement in decision making processes.

The South Sudanese government is also not trusted by some of
the refugees due to the fact that they provoked the instability
in the country forcing the refugees to seek refuge in Ethiopia.

{4 On Facebook, some people may post
fake information. For example, they may
say that there is a conflict in a certain area
whereas that is not true. They can even
say that a Nuer person has killed an Anuak
just to spread hate within the community.

Source: FGD, Gog Host community

{4 I don’t trust the South Sudanese
government, they chased us out of our
country. Sometimes they send agents here
to tell us that there is peace in the country.
I can never trust them again

Source: KII, RCC Tierkidi

14 I use the zonal leaders to pass
information, but some of the zonal leaders
have no cell phones so I go on foot to drop
the letter/or pass information through
word of mouth to them, the zonal leader
will go to block leaders on foot. This is

the way of sharing this information.

Source: KII, RCC Kule
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3.13 How organizations are disseminating
information

Organizations working with refugees and the host commu-
nity mainly use community meetings, community leaders,
community mobilizers/incentive workers and mass mobili-
zation to provide information to refugees and host commu-
nity. The incentive workers are also known as Community
Outreach Agents who get paid around 700 Birr per month.
IMC reported that the incentive workers were the most im-
pactful in disseminating information.

To motivate the community members to attend the meetings
some organisations organise tea talks/coffee ceremonies.
Participants are invited through incentive workers to a meet-
ing, and as they hold discussions, coffee or tea is served.

In the refugee camps, key community structures like the
RCC, Zonal and block leaders, and religious leaders play a key
role in disseminating information. Organisations use them
as agents to pass information, there are also established
groups such as GBVs groups, welfare committee who can
be used to pass information to the community. In the host
community information is passed through megaphone, tea/
coffee ceremonies and mass mobilization by Kabele leaders.

{4 For example, for sexual and
reproductive health, there is a male
network group, advanced mental self-
help group are also there. In nutrition
programs, mother to mother support
groups are there. In SGBV, there are
groups established to contribute to the
country-based protection system. So,

we have groups which we continuously
capacitate and strengthen them so that
they can work in the community and carry
out awareness activity and risk reduction.
We also have clubs in the school.

Source: KII, IMC

‘ ‘ Of course, the information from
the Internet cannot be trusted easily.
Like Facebook, I cannot trust Facebook.
Source: KII, RCC Nguenyyiel
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Member of the refugee community during a focus
group discussion (male 35+) sorting different topics

according to his preference/perceived importance.
Date: 28th of October 2019
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4. Conclusion




How do the people at the different locations access
information? Which language do they use? What is
their level of reading and writing skills?

Both the refugees and host community are information poor,
as they have limited access to sources of information. Refu-
gees and rural host community are information ‘poorer’ than
the urban host community who can access information from
radio, TV and Internet more easily. Lack of electricity in rural
areas and inside the refugee camps heavily prevents people
from using technologies to access information and has made
people reluctant to buy radio and TV sets. The few local radio
channels coupled with the fact that, the existing ones did not
broadcast in a language many refugees understand, has fur-
therinhibited radio usage in the refugee community.

The urban host community benefited from electric connec-
tion, and other established infrastructure such asroads, that
eased access to technologies and the print media therefore
a bigger audience compared to the other two communities.
The availability of radio stations that broadcast in Amharic
has partly influenced the higher listenership as most of the
respondents within the community reported ability to speak
and hear Amharic.

Left with few alternatives, the refugee community relies on
information from UNHCR and ARRA, whereas the rural host
community depends on word of mouth information. The ma-
jor limitation is that the two options are limited in scope, as
they would most often broadcast localized information. As
such, refugees and the rural host community are limited in
accessing information from outside the local area. In addi-
tion, information obtained from other people is not verifi-
able which further compounds the situation the rural host
community find themselves in.

Ability to read and write in the refugee camps is very limited
but is slightly higher in the host community. School-going
children assist their parents in translations of newspapers
due to their inability to read and write English. Nuer and An-
uak are the most common languages spoken in the refugee
camps while Anuak and Amharic are more prevalent in the
host community.

Which means (written, audio and video etc.)/sources
of information are available to them?

There is a huge gap in information dissemination—more so
affecting the refugee camps and the host community. This
is driven by the limiting infrastructure which in turn makes
it impossible for the communities to invest in technology.
Radio, TV, and newspaper access were reported as being
very low in all the communities but slightly higher in the ur-
ban host community. Word of mouth was the most popular

4. CONCLUSION

source of information dissemination either through ARRA/
UNHCR, Kabele administrators or other people within the
community. Social media is also a viable channel of informa-
tion dissemination amongst the members of the urban host
community. This is driven by the fact that a significant pro-
portion of them have access to a smart phone and are also
subscribed to social media networks —mainly Facebook.

Mobile phone access was highest across all the communities
with more than half of interviewees reporting to have access
to a mobile phone.

Which source of information do they trust?

Despite the fact that the respondents reported having ac-
cess to several sources of information, the RCC/ARRA/UN-
HCR were the most trusted source of information amongst
the refugees. The RCC leaders were selected by the commu-
nity members making them a very credible source of infor-
mation. The fact that all communication within the camps
comes from the RCC and UNHCR/ARRA makes them a believ-
able source.

In the host community, people were the most trusted source
of information.

Do people feel they have enough information to
make informed decisions?

80% of respondents said that they lack of information to
make informed decisions. The information currently re-
ceived through the various channels is mainly on Ethiopia,
Gambella and South Sudan. This is partly attributed to the
limited channels of information. However, the respondents
reported that more information on peace and security,
health and education would be impactful in their lives. Peace
and security are essential enablers of development in any
community. During the FGDs, the respondents mentioned
that peace and security is a key pillar in the developmentofa
community, without it, the other factors are not vital.

What information do they require to make informed
decisions?

Despite the fact that there are many gaps in the information
possessed by the respondents, information on peace and
security was priority to the refugees while livelihoods and
health were priority to the host community. In particular, in-
formation on the security situation in South Sudan is very
critical amongst the refugees. This was particularly import-
ant to them because they have relatives who still live in the
country and whom they have lost touch with. Amongst the
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About 80,000 people live in the refugee camp

Nguenyyiel. More than two thirds of them are
under the age of 18.




host community members, the security situation in Ethiopia
and Gambella region are more paramount at 60% and 52%
respectively.

Overall, within the top ten information needs, issues on se-
curity made up half of the list. Specifically, security situation
in South Sudan, Ethiopia and Gambella, staying safe to avoid
harassment/attack as well as how to get help after a physical
attack. The latter two were higher amongst the respondents
from the host community.

Peace and security were themes that strongly came out
throughout the assessment, more so, peace and security
between the refugee and host communities. These aspects,
should be key for DWA. Information that also helps deal
with cultural practices for example child marriages are also
necessary.

4. CONCLUSION
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5. Recommendations




a) Localize all the communication material into
relevant languages

The main languages that are spoken are Amharic, Nuer and
Anuak with very few individuals being able to speak English.
Any community outreach associations expected to work with
the community members should be able to confidently con-
verse in the local languages. This is important to avoid dis-
tortion of information as brought up by a few organizations
working in Gambella. Ability to use sign language is also im-
portant as some of the community members are deaf.

b) Leverage on the existing community structures

It would be important to leverage the already established
community structures which include: RCC, social commit-
tees, Woreda/Kabele amongst others. These are structures
are already disseminating information to the community
members and therefore have an understanding of the dy-
namics of their localities. They are also amongst the most
trusted sources of information in both the camp and host
community respectively. These individuals would be vital in
getting a buy-in from other community members.

c¢) Come up with diverse channels for information
sharing

The literacy levels are very low, particularly in the refugee
communities. Itwould therefore be imperative to ensure that
all communication developed is easy to understand across
all demographics. The fact that access to TV, radio and news-
paper is very low as well as lack of local radio stations calls
for other communication channels. The lack of adequate in-
frastructure is also a barrier in using modern communica-
tion channels. Plays are usually very captivating—they are
both audio and visual. Short engaging plays can convey key
messages on issues or create imaginative calls to action to
involve and engage the community. Plays can also be used
to send messages on health, peace and security, education
amongst other themes.

More members of the host community could read and write.
As a result of this slightly higher literacy level, brochures
could be translated into local languages as an alternative
channel for information dissemination.

Mobile phones have relatively higher access compared to
TV's, radios and newspapers. However, only a few communi-
ty members access Internet. Conveying information through
SMS in the local languages is also a viable channel of com-
munication.

5. RECOMMENDATIONS

d) Information on peace and reconciliation

Information on peace and reconciliation is critical to both
refugees and host communities as this will create harmony
and good working environment. In addition to other infor-
mation, the communities have established, itis important to
transmitinformation on rights of refugees especially women
and girls, to help curb SGBV.

Messages of peace and security within the Gambella region
are only communicated to members of both the host and ref-
ugee communities when the region is experiencing insecuri-
ty issues. A consistent flow of information on the importance
of peace and security as well as living together in harmony is
important in minimizing insecurity incidences in the region.

e) Mentorship programs in the refugee camps

It was reported that the youth lack motivation to complete
their education. This may suggest that the youth devalue
education and their status as refugees reduces the chance
of meeting a mentor/influencer who would encourage them.
Therefore, it is imperative to ensure that the youth have in-
formation on ‘success stories’ from the refugee community
who have prospered due to their relentless efforts towards
achieving education. There is need for information that
stresses the benefits of education to members of the refu-
gee communities.
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Executive summary

DW Akademie (DWA) and FilmAid Kenya (FAK) are collaborat-
ing to develop a project to improve access to information for
refugees and host communities in north-western Kenya, and
help foster dialogue between the two groups. In order to un-
derstand current information needs of the community, DWA
and FAK rolled out an information needs assessment to an-
swer relevant questions related to access to information. This
assessmentwas carried outin May 2019 and targeted the host
community in Turkana West living within a 25 kms radius and
refugees in Kakuma Refugee Camp and Kalobeyei Integrated
Settlement. The survey was intended to answer the following
questions:

How do people at the different locations access
information? Which language do they use? What is their
level of reading and writing skills?

- Which means (written, audio and video etc.)/sources
of information are available to them?

- Do people feel they have enough information to
take informed decisions?

- Which information do they require to take informed
decisions?

- Which source of information do they trust?

Mixed survey methods were used to undertake the assign-
ment. There was a quantitative survey with people above 18
years at the household level, a separate survey with children
aged 11-17 years, focus groups discussions and key informant
interviews.

Data collection process was rolled out in two phases. There
was an exploratory phase intended to improve the quantita-
tive questionnaire after understanding underlying communi-
ties’ needs. Once the questionnaire was improved, full data
collection process followed. A representative sample of host
community and refugees living in Kakuma and Kalobeyei had
been established, and reflected different nationalities. Over-
all, 614 household interviews with adult members, 70 inter-
views with children, 11 focus groups discussions and 10 key
informant interviews were conducted.

The results of the assessment were profound, echoing the
need for information by the target communities. The sur-
vey findings showed that only 28% of the communities had
enough information to make decisions.

The study found that inadequate information had a negative
impact on the lives of refugee and host communities. For
example, based on findings from focus groups discussions,
skilled youth failed to take advantage of available job opportu-
nities as they did not receive jobs adverts. Refugees contract-
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ed diseases caused by poor hygiene conditions because of
inadequate information on cleanliness for example handling
of open defecation. Insufficient information on how to obtain
documents such business permits inhibited the refugees and
the hosts from setting up legal businesses and thus affecting
their ability to engage in productive livelihoods. Moreover,
based on key informants, conflicts occurred between the
refugees and host communities—and sometimes within the
refugee community. These conflicts emanated from differ-
ent reasons such as sharing of resources and open hostilities
among ethnic groups and nationalities.

Insufficient information could be attributed to different fac-
tors, among them low literacy levels which created a language
barrier in the usage of certain information sources for example
newspapers and the Internet. In the refugee community, 51%
of the adults interviewed had no formal schooling compared to
49% in the host community. The situation was worse in the rural
areas where almost two thirds (66%) of adults above 18 years
had no formal education in both refugees and host commu-
nities, less than a half could communicate in English and thus
limiting their ability to access information from newspapers
and Internet. Kalobeyei Settlement is heavily affected when
it comes to language barrier as no spoken language is domi-
nant—Arabic which comes close is only spoken by 40% of the
whole population. In other communities, Kiswahili is popular,
with more than half of the population speaking it.

People living in Kakuma Town and Kakuma Camp had more
access to technologies that disseminate information than the
rural community and refugees living in Kalobeyei. As a result,
rural residents relied more on information from other people.
Based on survey findings, nearly 80% of those living in rural
areas were getting information from other people.

Overall, 29% of both refugees and host communities accessed
information from radio. Radio audiences mainly came from
the host community living in Kakuma Town where 54% had
access to a radio. Radio listeners were comparatively low in
Kalobeyei (12%) compared to other communities.

Use of satellite/cable TV was low; only 22% reported watching
cable/satellite TVs. Kakuma Camp had the largest satellite/ca-
ble TV audience at 37%, followed by Kakuma Town (32%) and
rural hosts (15%). Kalobeyei had the lowest proportion with
only 3% watched satellite/cable TV. Although satellite/cable
TV did not have alarge audience, films facilitated by NGOs had
a significant audience of 40%. The viewership of films facili-
tated by NGOs was largest in Kakuma Camp (49%), followed
by Kakuma Town (47%), Kalobeyei (36%), and lastly the rural
areas at 20%.

Overall, Internet as a source of information had a reach of only
20%. Most Internet users were from the urban community,
and the least came from rural community.



FAK disseminated information through loudspeakers, text
messaging and through films. Refugees were more familiar
with information from loudspeakers than other channels.
Inside the camps, information brought by FAK through loud-
speakers was translated into different languages and was
therefore accessible to a larger number of the refugees. FAK
was mentioned by refugees as the most trusted source of in-
formation. In general, the host community mostly trusted in-
formation from people.

Conclusion

I. How do the people at the different locations access
information? Which language do they use?
What is their level of reading and writing skills?
In general refugees and host communities get information by
listening and watching. Rural hosts and refugees in Kalobeyei
are severely limited in accessing information through existing
technologies due to lack of electricity, and they thus tend to
rely on information passed through word of mouth. On the
other hand, urban host community and refugees in Kakuma
Camp have an established audience accessing information
from existing technologies.

Unlike the residents of rural host and Kalobeyei Settlement,
electricity is not a pervasive problem for those living in Ka-
kuma Camp and Kakuma Town. However, electricity notwith-
standing, language barrier is a major denominator across all
communities. This is closely linked to low literacy levels that
inhibit people’s ability to not only read and write, but also to
communicate effectively in English. As a result, it is a chal-
lenge gaining knowledge from newspapers, and Internet.
Kalobeyei Settlement struggles with language barrier as no
spoken language is dominant. Arabic which comes close is
spoken by only 40% of the whole population. In other com-
munities, Kiswahili was popular with more than half of the
population speaking it.

II. Which means (written, audio and video etc.)/

sources of information are available to them?
Refugees and host communities utilize different sources of
information. Technologies such as radio, cable TVs and Inter-
net are common in Kakuma Town and Kakuma Camp. In fact,
Kakuma Town has the highest number of radio and Internet
users, while Kakuma Camp has the highest proportion of ca-
ble TV viewers.

In Kalobeyei and to some extent in the rural host community,
the information gap created by lack of access to technologies
disseminating information is somewhat closed by loudspeak-
ers from FAK and other NGOs. In addition, FAK films have a
substantial number of viewers inside the refugee camps, and
are more popular with the youth.

EXECUTIVE SUMMARY

III. Which source of information do they trust?

FAK is the most trusted source of information by refugees. Fil-
mAid disseminates information from UNHCR and other orga-
nizations, which has an impact on people’s daily lives. For the
host community, those living in rural areas mostly trust infor-
mation received from people. This is attributed to the fact that
most information they receive is from their leaders and other
people they trust. On the other hand, urban host community
trusts information from TV, people and radio.

IV. Do people feel they have enough information
to make informed decisions?

Very few people said they have enough information to make
decisions. Only 28% admitted they have enough informa-
tion to make a decision. Acute lack of information is more
prevalentin rural host and Kalobeyei than in urban host and
Kakuma Camp. This could be attributed to limited sources
of information in the two communities, and to some extent
language barrier.

V. Which information do they require to take
informed decisions?

In the host community, those in Kakuma Town need informa-
tion on education and jobs opportunities, whereas in rural
areas, people need information on health and security. In the
refugee community, those in Kakuma expressed their need
for information on education and security while those in Ka-
lobeyei asked for information on health and how to access
food. Although refugees could map their information needs,
based on views of an expert, the two communities require
information on peace and reconciliation to enable them live
harmoniously, as well on their rights and on SGBV which was
common in the two communities.

Recommendations

a) Use audio and video as key communication

channels to counter the low literacy levels.
As a result of low literacy, the most effective way to reach
a large proportion of the population with relevant informa-
tion, is to make use of audio and video. This could be achieved
by setting up programs with Ata Nayeche radio station. The
programs should consider language needs of the host com-
munity and at the same time the different nationalities with-
in the camps.

New films could be developed to convey information relevant
to the target group. For example, young people showed in-
terest in films, so messages on education or job opportuni-
ties would be welcome. For women, films can be used to learn
skills such as baking.
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b) Develop a feedback mechanism

It would be important to develop a feedback mechanism with
the community to provide information, critique and give sug-
gestions. These will enhance monitoring of the program to
ensure it stays relevant based on the realities on the ground.

If information is transmitted through film, there is need to
have a feedback mechanism with a small group of partici-
pants to critique and give suggestions on how the message
has been understood.

c) Provide radio to those communities far from town
Radios could be given to groups for listening especially in cen-
ters. Bringing people together to listen to radio is beneficial
because of the ease with which information is delivered to a
large group at once.

d) Harness relationship between FAK, DWA and others
For any progress, FAK is important because of experience
working with the communities and lessons learnt over the
years. FAK is also better suited because of its knowledge on
potential areas of conflict and conflict resolution. FAK will be
critical during mass awareness

e) Information on peace and reconciliation
Information on peace and reconciliation is critical to both
refugees and host communities in creating harmony and a
good working environment. The communities have also es-
tablished it is important to empower refugees on their rights
especially women and girls, to help curb SGBV.

f) DWA could create content-based films/documentaries

that will be broadcasted to the community.
If the target group is the host community living in Kaku-
ma Town, audio documentaries can be broadcasted on Ata
Nayeche radio. To capture attention of youth, jobs can be ad-
vertised during the broadcasts. Although films can be shown
to both communities, the reception will be better among the
refugees especially those in Kalobeyei. The session should
be interactive, e.g. with some background music, and instant
feedback using WhatsApp groups chats, SMS and phone calls.
In fact, after the screening event, a quick dialogue session can
take place to get feedback.

The rural community can be targeted through a different mix.

- As the community relies heavily on people, participatory
community dialogues make more sense. Local leaders need
to be involved to ensure that there are no distractions.

- Film screening events could be arranged for this group. To
draw large numbers of people, local leaders can be asked
to mobilize the community. In addition, community dia-
logues would market the idea of films and relevance.
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- Information centers be established. These centers would
also serve as film halls. When films screening is not possi-
ble and as training centers. In case they are established in
Kakuma Town, Wi-Fi hotspots should be an add-on so that
youth could apply for scholarships positions if any.

NB: It's advised that local leaders such as area chiefs are con-
tacted to help in identifying sites.
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A woman of the Turkana host community bringing
home firewood. Traditionally Turkana men are
responsible for the cattle and goats. They spend

their days away from the villages while the women
tend to everything around the houses including
heavy physical work.
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1. Introduction and background



Information is an important resource for individual growth
and survival. Refugees in acute crisis leave their homelands
suddenly with little prior planning and with no choice about
their destination. It has been recognized that they are gener-
ally perceived to be information poor as they face challenges
with finding and using needed everyday information'.

In a study carried out among Syrian refugees in Egypt, it was
noted that they need information about the situation in their
home country, child protection, access to jobs, shelter and
aid, as well as rights and obligations related to their status.
Averylarge number of Syrian refugees revealed that friends
and families were the most popular sources of information.?

In local context, previous research has shown that refugees
living in Kakuma Camp together with the host community
are in need of information that promotes peaceful coexis-
tence between the two communities?, information on health
and financial literacy*.

1.1 About the assessment

DW Akademie (DWA) and FilmAid Kenya (FAK), collaborated
providing journalism trainings in Kakuma refugee camp in 2016
and 2017. As a follow-up to this project, DWA and FAK are collab-
orating to develop a project to improve access to information
for refugees and host communities in North-Western Kenya
and foster dialogue between the two groups.

To help in designing the project, it is important to under-
stand the information needs of the targeted communities.
DWA and FAK therefore rolled out an information needs as-
sessment that would answer the following questions:

I. How do the people at the different locations access
information?

. Which means (written, audio and video etc.)/sources
of information are available to them?

III. Do people feel they have enough information to take

informed decisions?

. What information do they require to take informed
decisions?

V. Which source of information do they trust?

1. INTRODUCTION AND BACKGROUND

1.2 Focus area of the assignment

The target communities were the host communities living in
Turkana West within 25 kms radius, and the refugee com-
munities living in Kakuma Refugee Camp and KalobeyeiInte-
grated Settlement.

Turkana West Population is comprised of approximately
186,000 refugees, and 320,000 host community population.
The Turkana County’s average population growth rate is 3.35
percent. The population increase in Turkana West when con-
sidering both refugees and host communities has been esti-
mated at approximately 49% in the last five years. Refugees
constitute approximately 40% of Turkana West population
and reside within the 15 kms radius from Kakuma Town.®

1.2.1 Kakuma Refugee Camp and Kalobeyei
Integrated Settlement

Population of nationalities in Kakuma Camp

NATIONALITY POPULATION PERCENTAGE
South Sudanese 108,532 58%
Somalis 34,129 18%
Congolese 12,440 7%
Sudanese 10,026 5%
Burundians 10,314 5%
Ethiopians 10,432 6%
Ugandans 1,433 1%
Rwandese 612 0%
Others 112 0%
Total 188,135 100%
Table 1 Source: UNHCR (April 2019 population estimates)®

" unhcr.org/5909af4d4.pdf

2 emerald.com/insight/content/doi/10.1108/ILS-08-2017-0088/full/html
3 jirfp.com/journals/jirfp/Vol_5_No_2_December_2017/4.pdf

4 IFC, Kakuma as a market place,2018.

5 unhcr.org/ke/wp-content/uploads/sites/2/2018/12/KISEDP.pdf

6 data2.unhcr.org/en/documents/download/69597
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Kakuma Refugee Camp was established in 1992 following the
arrival of the “Lost Boys of Sudan”’. The camp was initial-
ly established to accommodate 23.000 Sudanese refugees®.
Nowadays, it accommodates refugees from countries all
over sub-Saharan Africa, including Somalia, Ethiopia, and
the Democratic Republic of the Congo. Arrival of refugees
from Ethiopia, Somalia and other countries was as a result
of collapse of governments and the resulting civil strife. The
camp is located on the outskirts of Kakuma Town, which is
the headquarters for Turkana West District of Turkana Coun-

ty.

Various nationalities are found within Kakuma Camp with the
largest being South Sudanese followed by Somalis and Congo-
lese (see table 1 for population of each of the nationalities).

With an influx of new arrivals in 2014, Kakuma surpassed its
capacity by over 58.000 individuals, leading to congestion in
various sections. Following negotiations between UNHCR,
the National Government, the County Government of Turkana
and the host community, land for a new settlement was iden-
tified in Kalobeyei, 20 km from Kakuma Town.

Below is a table showing the populations of different nation-
alities in Kalobeyei Integrated Settlement The sample in Ka-
lobeyei Camp shows an overrepresentation of Somalis (19%
in sample, compared to 0.2% share in camp).

Proportion of nationalities in Kalobeyei

Integrated Settlement

SOUTH SUDANESE 26,726 73.80%
Ethiopians 4,606 12.40%
Burundians 2,585 7.40%
Congolese 1,345 3.80%
Ugandans 307 1.20%
Sudanese 363 1.00%
Somalis 23 0.20%
Rwandese 46 0.20%
Others 24 0.10%
Total 36,025 100%

Table 2 UNHCR (February 2018°)

7 unhcr.org/ke/kakuma-refugee-camp
8 kakumagirls.org/projects
9 data2.unhcr.org/en/documents/download/68589
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Focus group discussion with female

members of the urban host community
in Kakuma Town.
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2. Methodology




The study employed mixed methods through combining
qualitative and quantitative research methods. The field
work was undertaken in two phases as agreed during an in-
ception workshop held on May 8-9, 2019.

2.1 Exploratory phase

The first phase was exploratory geared towards understand-
ing community issues so that data collection tools would
be fine-tuned. During this preliminary phase, data was col-
lected through key informant interviews and focus groups
discussions. Analysis was done, short notes prepared and
shared with DWA. Changes to the quantitative tools were
done and also shared for approval. Table 3 shows FGDs and
KIIs done during the exploratory phase done between June
10-15, 2019.

KIIs at initial phase

KII

1 Ata Nayeche FM

2 UNHCR

3 RAS (Camp management)

4 IRC (Health and SGBV)

5 Lokado (Livelihood Host Community)

6 HI (Minorities and PWDs)

7 NRC (Livelihood and SGBV)

FGDS
1 Women in Kakuma Refugee Camp
2 Men in Kakuma Refugee Camp

3 Female youth Kakuma Refugee Camp

Table 3

2.2 Data collection phase

2.2.1 Training and Briefing

Upon approval of revised data collection tools, training of
the data collection team followed. The team comprised 15
local enumerators that had been recruited by FAK through a

2. METHODOLOGY

predetermined criterion. The recruitment process ensured
the enumerators reflected different nationalities within the
camp, and those from the host community. (See annexed ad-
vertisement and questionnaire).

Training and briefing took two days—Jjune 17-18, 2019.

Composition of enumerators by nationality

NATIONALITY NO. OF ENUMERATORS
South Sudanese 4

Host community (Turkana) 4

Burundian /Congolese 2

Somali 4

Ethiopian 1

Table 4

The enumerators were trained on the following:

Basic interviewing skills

Project background

Purpose and objectives of the study
Sampling techniques

Enumerators were then taken through paper questionnaires
and mock interview drills (where they interviewed each other)
to familiarize themselves with the flow of the questionnaire.
The scripting of the ODK electronic questionnaire was com-
pleted and tested through dummy interviews on 18 June, 2019.

2.2.2 Pilot test

Pilot test interviews were conducted in Kakuma Refugee
Camp onJune 19, 2019. Thereafter a debrief session was done
where enumerator concerns and challenges were addressed.

2.2.3 Quantitative survey

The study was undertaken in Kakuma Refugee Camp, Ka-
lobeyei Integrated Settlement and in the host community
(Turkana west)—living within a radius of 25 km. Structured
guestionnaires were administered at the household level
with both refugee and host community using tablets. The
platform used was ODK.

The target population were adults aged 18 years and above,
as well as children aged 11-17 years of age. Respondents in-
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terviewed reflected different nationalities inside the camp,
whereas the host community were Turkana residents living
in Kakuma. People living with disabilities were included in
the survey.

2.2.4 Sampling

Overall sample size determination was arrived at using Co-
chran’s formula. A confidence interval of 95% and a margin
of error of +/-5% was used.

22+ (p) * (1-p)

ss =
e2
Where:
Z = Zvalue (e.g.1.96 for 95% confidence level)
p = percentage picking a choice, expressed as decimal
(0.5 used for sample size needed)
e = marginof error, expressed as decimal, e.g., .04 = 4.

In this case proposed to be 0.042

Substituting the equations, we have:

1.962 * (0.5) * (1-0.5)

Ss = 544

0.0422

Quantitative survey sample targeted

SAMPLE TARGETED

Allowing a non-response rate of 10%, the overall sample size
comes to an estimated 600 interviews. An additional 70 in-
terviews conducted with boys and girls will bring the overall
sample to 670.

2.2.5 Sample allocation

Table 5 summarizes the quota allocation plan. From the 600
households’ interviews', each community was allocated an
equal sample size of 200. For children, the plan was to survey
40 from refugees’ communities and 35 from host commu-
nities and thus ensuring that the statistical threshold of 30
was met. An overall gender split of at least 50/50 was put into
consideration in the original plan. To ensure inclusiveness of
other minority groups, people living with disability would be
purposively identified and interviewed in those households
identified through a random systematic criterion.

2.2.6 Sampling technique
(i) Refugees:
Kakuma Refugee Camp is composed of Kakuma 1, Kakuma 2,

Kakuma 3 and Kakuma 4 whereas Kalobeyei Integrated Set-
tlement has Village 1, Village 2 and Village 3.

SAMPLE TARGETED

Communities Nationality Male Female Male Female
Kakuma South Sudanese 65 65 10 10
Somali 20 20
Ethiopian
From Great Lakes 15 15
Kalobeyei South Sudanese 65 65 10 10
Somali 20 20
Ethiopian
From Great Lakes 15 15
Host community  Urban 70 70 15 15
Rural 30 30
Total 300 300 35 35

Table 5
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To ensure distribution of the sample size, in Kakuma Refugee
Camp K1 and K4 were selected, whereas in Kalobeyei Inte-
grated Settlement Village 1 and Village 2 were selected. In
Kakuma, K1 and K4 were selected to ensure that the sample
size was well spread, and also because all nationalities tar-
geted were found inside the two camps. Similar to Kakuma
Refugee Camp, Village 1 and Village 2 were selected because
all targeted nationalities were reflected in the two villages.

Inside the camp/village, enumerators were guided to blocks/
neighborhood where nationalities targeted were concen-
trated. Having selected blocks/neighborhoods, households
were chosen using a random route walk. The skip interval
used was established using the estimated number of house-
holds in the enumeration area and quota allocated to each
interviewer.

k=N/n

Where N = Estimated population in the enumeration area
n=Sample size

k= skip value

Quantitative survey sample

2. METHODOLOGY

(i) Host community:

The sample for host community was split into two, urban
and rural community with the urban sample done in Kakuma
Town. A rural sample was taken from rural villages located
within a 25 km radius from Kakuma Town. FilmAid shared a
list of existing villages located within the 25 km radius and
based on the list, there was a random selection of villages
where the survey would take place. Once the villages were
identified, enumerators were required to use random route
walk to identify the households to interview. At the house-
hold level, quota sampling was done based on gender. Pur-
posive sampling of people living with disability was done at
the household level. Since respondents —apart from those
living with disability—were sampled in a random manner,
distribution of age across different age group was thus en-
sured. Table 6 summarises the sample achieved per enumer-
ation area/per community.

HOUSEHOLDS CHILDREN
Communities Nationality Male Female Male Female
Kakuma South Sudanese 55 64 10 10
Somali 20 26
Ethiopian 5 4
From Great Lakes 28 23
Kalobeyei South Sudanese 42 68 10 10
Somali 14 20
Ethiopian 10 10
From Great Lakes 6 13
Host Community Urban 47 55 15 15
Rural 51 53
Total 278 336 35 35

Table 6
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2.2.7 Qualitative research a) Focus Group Discussions

The target groups for focus group discussions were purpo-
Qualitative research was done through focus group discus-  sively selected based on nationality and ability to communi-
sions and key informant interviews. cate in either English or Kiswahili. A total of 11 focus groups

were held as indicated in table 7.

FGDs distribution
AREA FGDS ACHIEVED NATIONALITY NUMBER PER NATIONALITY
Kakuma Female South Sudanese 4
Refugee Camp Above 35 Years From Great Lakes region 3
Ethiopian 2
Somali 2
Male South Sudanese 5
Above 35 Years Ethiopian N
Somali 2
From Great Lakes region 3
Female youth South Sudanese 5
18-34years Somali 5
From Great Lakes 2
Ethiopian 1
Male youth From Great Lakes 2
18-34years South Sudanese 7
Kalobeyei Settlement Female From Great Lakes region 1
Above 35 Years Somali 3
South Sudanese 5
Male South Sudanese 12
Above 35 Years
Mixed youth South Sudanese 12
18-34 years
Host community Male youth Turkana 6
Somali 7
Male Turkana 10
Above 35 Years Somali )
Female Turkana 10
Above 35 Years Somali )
Kikuyu 1
Female Turkana 12

Table 7
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b) KeyInformant Interviews

KII participants were drawn from the government, NGOs
and UNHCR. For the NGOs, they were purposively selected
based on the thematic area.

2.3 Survey limitation

- Language barrier in some FGDs was experienced. The
challenge was overcome by using local translators.

- Some FGDs took long because of multiple translators due
to the mix of nationalities in the groups. This is a lesson for

future research.

- Ensuring that FGDs had all nationalities sometimes was a
challenge.

Key Informant Interviews achieved

KII NO. ACHIEVED

UNHCR 1
(Community Services and Protection)

Local radio station 1
(Ata Nayeche)

2 (1 zonal leader,
1 block leader)

Camp leaders
(Kakuma Refugee Camp)

NRC 1
(Livelihood and SGBV)

IRC 1
(Health and SGBV)

LWF 1
(Education and Shelter)

Lokado 1
(Host community)

Area Camp Manager 1
(RAS)I

Humanity and Inclusion 1

(Minorities and PWDs)

Director Communication 1
Lodwar County

Total "

Table 8

2. METHODOLOGY

Flash floods during exploratory data collection phase
slowed the exercise in the first week, as it was difficult to
meet with key informants or hold focus groups discussions,

Achieving the 50/50 male/female quota for the house hold
questionnaire was a challenge. Due to pastoral nature of
the host community, it was difficult to find men during
daytime.In Kalobeyei, mostrefugees are females and they
featured prominently during respondent selection.

Since FilmAid assisted in mobilizing participants of FGDs,
this could have influenced their responses.

Animportant question was not asked to all respondentsin
the quantitative questionnaire but to radio users. During
analysis several questions on access and usage of differ-
ent sources of information were combined.
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3. Main findings




3.1 Respondent profile/demographics

Demographics of respondents who participated in the assess-
mentisshownintable 9. Atotal of 648 respondents participat-
ed inthe survey across the three communities targeted by the
project. The sample comprised of 70 children below 18 years
and 614 adults above 18 years. Out of the 648 respondents
interviewed, 55% were females and the remaining 45% were
males. The spread of the sample across the age and the gen-
der of the respondents is fairly representative to allow for a
close examination of variables that would offer insights about
the information needs of the target communities. By includ-
ing 35 people living with disabilities (5% of the sample size),
their opinions were taken into account. For respondents living
with disability, 48% had physical disability, 45% were visually
impaired while 7% had a hearing problem.

3.2 Education and language

3.2.1 Education level

In general, education level of the target communities was
low. Many had no formal schooling in both refugees and
host communities. As figure 1 shows, the host community
in rural areas had the highest proportion of individuals with
no schooling. As it emerged during focus groups discussion,
while opinions about taking children to school has shifted
over the years, this was not the case. Social practices such
as looking after livestock by boys, and child marriage of girls
who have dropped out from school were common. In town,
there was a large number of school aged street children.

3. MAIN FINDINGS

Education level

47 22

Kakuma Refugee Camp

51 27

Kalobeyei Settlement

4

1

1
|
5 9

Host urban

6 19 | ZE

Host rural

M No school M College/Technical

M Primary B university
Secondary n=614, in percent

73%
27%

Children
currently

in school

M Yes

H No n=70

Figure 1

Respondent profile
KAKUMA REFUGEE CAMP KALOBEYEI SETTLEMENT HOST COMMUNITY
(N=245) (N=203) (N=236)
Age 11-17 8% 10% 13%
18-25 22% 23% 14%
26-35 42% 31% 43%
36-45 20% 26% 21%
Above 45 8% 10% 9%
Gender Male 48% 40% 48%
Female 52% 60% 52%
With Yes 6% 5% 4%
Disability No 94% 95% 96%
Table 9
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3.2.2 Ability to read and write

Measured by the ability to read and write, literacy levels of
the host community in rural areas were lower than other
communities.

3.2.3 Languages spoken

Refugee camps are a mixture of different nationalities and
ethnic groups. As a result, different languages are spoken
within the camp. The survey findings show that Kiswahili was
dominant in Kakuma Refugee Camp, and was spoken by 67%
of the respondents interviewed. An overwhelming majority
of the host community were able to communicate in Turkana
which is the local language.

With Kiswahili being popular in the host community and Ka-
kuma Refugee Camp, language barrier might not be a major
problem when Kiswahili is used. However, in Kalobeyei, the
situation is different as no language is dominant. The one

Ability to read and write

Ability to read

27 73
Host rural
Host urban

40 60
Kalobeyei Settlement
53 47

Kakuma Refugee Camp
Ability to write

27 73
Host rural

60 40

Host urban

Kalobeyei Settlement

Kakuma Refugee Camp

M Yes
H No

n=614, in percent

Figure 2
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that comes close is Arabic, but it is just a few points ahead
of Kiswahili and English, and is shared by less than a half of
the population. A media initiative would at least need to use
English, Kiswahili, and Arabic to serve the main refugee com-
munities, plus Turkana to serve the Kenyan host communi-
ties, although 75% of them also speak Kiswahili.

3.3 Sources of information

3.3.1 Channels of communication

Refugees and the host community received information
from multiple channels. Spontaneous responses on current
source of information demonstrate that the host community
mainly rely on personal connection with people to get infor-
mation. Further comparison between the host community in
urban and rural areas indicates that those in urban areas,
were more likely to receive information through FilmAid, mo-
bile phones, TV and radio.

{4 In terms of communication

we do through the leaders, that is
through the government structure
so that they can be able to cascade
the information through the CHVs.
Source: KITIRC

The refugee community relies more on information provided
by FilmAid and from people. More refugees in Kakuma Ref-
ugee Camp receive information through the TV, radio and
mobile phone than those in Kalobeyei. Notably, in Kalobeyei,
access information through people was predominant than
through technology.

{4 We mainly use public barazas
or the local FMs-Ata Nayeche.

Source: KII Sub County Administrator

The analysis of media consumption shows strong differenc-
es between the four sites, but also surprising similarities,
for example between Kakuma Host Urban and Kakuma ref-
ugee camp on watching TV (37% and 32%, much more than
Kalobeyei with 3% or host rural with 15%). Watching Films
brought by NGOs is quite popular, both in refugee and host
communities.

Radio use is quite different, low on average with 29%, sim-
ilar to Ethiopia, and in the refugee camps it is even lower



Languages spoken by the refugees
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R
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Figure 3
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Sources of information

How do you keep yourself updated?

77
72
46 45
43 42
4037 39
28
2424 - 25 -
19 18 16 .
. II : A 0 I
2
mL | | PR O || B
Kakuma Refugee Camp Kalobeyei Settlement Host urban Host Rural
M FiimAid B Loudspeaker announcements
M People Posters, T-Shirts and Banners
Y% B UNHCR

M Radio B Newspaper and magazines

I Mobile phones or computers n=614, in percent
Figure 4
Media consumption according to sites

FILMS MOBILE
RADIO TV BY NGOS NEWSPAPERS PHONE INTERNET

Kakuma Camp (n=225) 56 83 110 29 171 50
% 25% 37% 49% 13% 76% 22%
Kalobeyei Camp (n=183) 22 5 66 7 128 27
% 12% 3% 36% 4% 70% 15%
Host urban (n=102) 62 33 48 21 89 34
% 61% 32% 47% 21% 87% 33%
Host rural (n=104) 38 16 21 5 56 11
% 37% 15% 20% 5% 54% 11%
Total (n=614) 178 137 245 62 444 122
% 29% 22% 40% 10% 72% 20%

Table 10
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(Kalobeyei with 12%), but very high in Host urban (61%). In
both refugee camps radiois less important for many respon-
dents, than film (36% in Kalobeyei). Mobile phone access is
quite high as well, the two refugee communities have more
access than the surrounding host rural community.

3.4 Radio access and consumption habits

3.4.1 Access to information from radio

For radio listeners, survey findings show a stark variation
of radio audience between the host community and the ref-
ugees. Most radio listeners came from Kakuma Town (54%)
whereas the least came from KalobeyeiIntegrated Settlement
(12%). Comparing the refugees across the two settlements the
findings indicate that Kakuma Refugee Camp had twice the
number of listeners than Kalobeyei Integrated Settlement.

{4 The language they use on the radio is
mostly Turkana and sometimes Kiswahili
which we don’t understand so we are not
interested in listening to the radio.

Source: FGD Female Kalobeyei

Respondents interviewed had multiple reasons on why they
were not accessing information from radio. The main imped-
iment was lack of radio sets. In Kalobeyei, there was no elec-
tricity and thus limiting people from accessing information
through radio and other technologies. In addition, the pop-
ulation in Kalobeyei—unlike Kakuma Camp is mainly made
up of newly arrived refugees hence lagging behind Kakuma
in terms of radio ownership and other technological devices.

Overall, outof 614 people, 37% of males accessed information
from a radio compared to 22% females. As shown in table 11,
females above 35 years were the least users of radio while
most users were men aged 26-35 years. Based on qualita-
tive information, the main issue was ownership of radio by
females. Language barrier also played a role, as mentioned
by youth and women refugees.

The main reason for not listening to radio is the lack of access
to a set, mentioned by the refugee communities in 75% of
respondents notusing radio, but even more by the host com-
munities who mentioned the same reason by almost 90%.
The lack of electricity was also mentioned but by 10%.

‘ ‘ We don’t have radio sets.

Source: FGD Women rural host community

3. MAIN FINDINGS

Radio use

Do you listen to the radio?

25 75
Kakuma Refugee Camp

12 88
Kalobeyei Settlement

Host urban

37
Host rural

n=614, in percent

66%
34%
Children
listening
to radio
M vYes
W No n=70

Why don’t you listen to radio?

B 5%

Don’t know

| 1%

Content not relevant

I 2%

Radio set damaged

B 3%

No radio station on air

B 4%

No programmes in my language
I 6%

Don't have time to listen
2%

No access to electricity
I, 762

Don't have access to a set
n=436

Figure 5
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Radio use by gender and age

MALE FEMALE 18-25 26-35 36-45 ABOVE 45

Base 278 336 133 267 151 63
Yes 37% 22% 23% 36% 25% 21%
No 63% 78% 77% 64% 75% 79%
Table 11

Corroborating quantitative findings, the quotes below
capture why communities were not accessing information
from radio.

{4 I don’t listen to the radio mostly
because mostly those guys who are here,
they either speak in Kiswahili or Turkana
and Arabic, which I don’t understand.
Source: FGD Youth Kalobeyei

{4 Languages we use for broadcasting
are not sufficient. Refugees from
Congolese complain that broadcasting
should be done in French.

Source: KII Radio Ata Nayeche

4 ‘We don’t get information in the
morning because we don’t have radios and
newspapers.

Source: FGD Women Kakuma Camp

3.4.2 Radio stations accessed

Ata Nayeche radio station mainly drew its audience from the
host community. As figure 6 show, in the host community, 98%
of radio listeners listened to Ata Nayeche radio. The proportion
of Ata Nayeche listeners from the refugees was 59%. Although
Ata Nayeche seems dominantamongst the refugees, other sta-
tions were found to have an audience. BBC drew 38% of radio
listeners from the refugee community, with only 2% coming
from the host community. Biblia Husema came third with an
audience mainly from the host community.

According to a key informant from Ata Nayeche FM, their
language of broadcasting was predominantly Turkana, and
sometimes Kiswabhili and English. When organizations want-
ed to disseminate information to refugees, they would record
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Which radio station do you listen?

Name the radio that you listen to
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Figure 6
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Radio listenership by time of day

When do you listen to the radio?
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Information from radio

Which information do you currently receive from radio?

5 4 4
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Figure 8
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messages into multiple languages used in the camp and then
transmit messages through Ata Nayeche radio station. How-
ever, during focus groups discussions with refugees, language
barrier was cited as a barrier to accessing information from Ata
Nayeche.

In sum, Ata Nayeche and BBC are listened to by almost every
radio user. Only 5.6% (= 10 respondents) do not use anyone
of those. Regarding gender, women listen a bit more to Ata
Nayeche than men (85% for women vs. 78% for men) and less to
BBC (13% for women, 22% for men).

Most radio listeners listen to the radio in the evening hours
(5:00pm - 8:00pm). There were no major overlaps between
the host community and the refugees. Nevertheless, the dif-
ference in radio listenership between the refugees and the
host is during early morning hours (5:00am - 8:00am).

{3 I get information about changes in
Kenya for instances you will hear Kenya’s
economy has gone down or up, medical
updates for example the recent news we
heard that of an Ebola case in Kericho. We
also get information about other countries
through the radio.

Source: FGD Youth host community

3.4.3 Information currently received from radio

For refugees and host communities listening to radio, figure
8 shows that host community were inclined to listen to news
about Kenya than the refugees, but less inclined to news
about surrounding areas than the refugees. In addition, the
graph shows a sizable number of refugees (29%) with access
toradio, who received information about their home country
through the radio.

According to survey findings from FGDs and KIIs, informa-
tion received about Kenya was mainly current news and
events. However, this information was sometimes too broad
and did not directly meet their needs. On the other hand,
information about the surroundings was more focused and
geared towards issues that had direct impact on their lives.

{4 What I can say is that, they hide us
information about resettlement because
you cannot hear it anywhere even from
the radio.

Source: FGD Youth Male Kakuma Camp
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NGOs and government authorities were using radio to dis-
seminate information to both refugees and host community.

As figure 8 has shown, radio listeners did not rely heavily on
radio to receive information about their surroundings. In fact,
despite a large radio audience from the host community, the
proportion of host community who got information about sur-
rounding areas is less than that of the refugees. Qualitative
survey results indicate dissatisfaction with current contentand
programming. The youth felt left out, and pointed out that im-
portant information like locally available jobs was missing. A
participant from the refugee community expressed frustration
of not receiving news on issues such as resettlement.

There is some quantitative data that underscores these
findings.

Most radio listeners were rather critical towards radio, a ma-
jority complained that the radio did not enable them to make
decisions that affect their lives, but also to other questions.

{4 Recently I read a speech in Kiswahili
and there is a time I read in English
because we are in a cosmopolitan area.

Source: KII Sub-County Administrator

{4 What I get from the radio is when
there is announcement of a lost child, ID
or ATM. They do announcements when
community development fund is out,
disease outbreak and floods so that people
are not swept by water.

Source: FGD Female group host

££ If say there is donor money for the
mothers to start their business, you
should advertise in the radio because we
don’t get that information. We normally
hear that some people have been given
and or others were employed.

Source: FGD Female Urban host community



3.4.4 Programs currently listened to
by the youth (18-35)

Youth aged between 18-35 years, with access to a radio
mainly listened to music/entertainment programs, followed
by news. Although this could be attributed to their interest, it
also has to do with the current radio program, whereby mu-
sic/entertainment feature predominantly. Figure 9 displays
radio programs listened to by youth, in stations with an anal-
ysable number of 30 and above.

3. MAIN FINDINGS

{4 There is child abuse here and there
are many street children. Organizations
here should share ideas or educate these
children to remove them out of the
streets. There is no radio reporting about
it and thus they end up frustrated.

Source: Female group host community urban

Assessment of radio
KAKUMA KALOBEYEI HOST URBAN HOST RURAL
Disagreement 77% 77% 65% 74%
with “radio enabling decisions that affect my life”
Disagreement 54% 72% 31% 55%
with “news are easy to understand”
Agreement 80% 59% 69% 84%
with “news are relevant”
Table 12
Programs youth (1835 year) listen to
Programs that youth listen to on the radio
79 £
53
20
17
13 12
> 03I‘|‘|0‘I 0I400 0000O0 OGOOI 0000
| - —— | ||
Ata Nayeche Biblia Husema BBC

M Music/Entertainment

M Education

I Local and international news
M Preaching

M Debates

B sport

Figure 9
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Frequency of watching television
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Figure 10
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The radios don’t have meaningful
information, what they talk about is
maybe a child who has gotten lost or
someone who has died.
Source: FGD Youth urban



3.4.5 Children’s programs

Children aged between 11-17 years with access to aradio main-
ly listened to music more than any other program. They had
little interest in news compared to adults. Short messages can
be designed to fit into music sessions listened to by children.

{4 Radio Ata Nayeche can have special
programs, they can select Tuesday as a
day for the youth, they will then broadcast
information that will empower the youth
and give them encouragement.

Source: FGD Youth host community

3.4.6 Special programs

Radio listeners conveyed their need for special radio programs.
Based on the underlying statistics, 93% of listeners from the
host community and 86% from the refugee community men-
tioned that they would welcome a special radio program.

Information they would like to receive from such programs was
diverse. Nevertheless, peace and security, education and em-

Important missing topics

3. MAIN FINDINGS

ployment were prioritized by the host community, whereas the
refugees prioritized education, peace and security and health.

When comparing the four sites, these were some topics
which were of almost equal importance in all four:

Security in this area

Job opportunities

How to get money

Flood alerts

There are some minor differences on

- Health advice (more in need in Kalobeyei and host rural,
the poorer areas)

- Scholarships (more in need in Kakuma Camp and
Host urban, the richer areas)

- Formal education (more in need in Kakuma Camp and
Host urban, the richer areas)

KAKUMA CAMP KALOBEYEI CAMP HOST URBAN HOST RURAL
Security “in this area” 73% 60% 60% 73%
Security in home country 68% 63% 59% 47%
Health advice and treatment 65% 74% 66% 71%
Job opportunities 67% 65% 71% 64%
How to get money 68% 63% 60% 63%
Scholarships 68% 63% 72% 65%
Vocational training 68% 59% 77% 69%
Finding missing family 51% 61% 15% 7%
Reunion with family 52% 62% 15% 8%
Flood alerts 67% 67% 66% 62%
Formal education 72% 60% 75% 66%
Reporting GBV 19% 15% 23% 35%

Table 13

DW Akademie Information needs assessments among refugees and host communities in Kenya 97



There are some strong differences on
- Security at home country (more in refugee camps)

- Finding missing family members (much more in
refugee camps)

- Reunion (ditto)

Gender aspect

There are gender differences as well with regard to those top-
ics. Women were more interested in Health (75% women vs.
62% men), in family planning (30% vs. 13%), and formal educa-
tion (84% women vs. 48% men). This last topic looks very inter-
esting, pointing to the fact that women want to get or finish for-
mal education. In contrast, scholarships are mostly preferred
by men (49% women vs. 88% men) maybe reflecting the fact
that women in those settings are not “allowed” to go for schol-
arships and prefer therefore to get the formal education.

3.4.7 Listening to radio podcasts

Of the 614 individuals interviewed, only 10 people were found
to have ever listened to a podcasts. This number is very low
as it represents an overall proportion of just 2% of podcast
usage. The low usage of podcast could be attributed to lack
of awareness about podcasts. However, if information about
podcasts is provided this could tilt their interest towards lis-
tening to podcasts. In addition, as the number of smartphone
users continues to grow in Kenya. The number of podcast us-
ersis likely to rise in future.

{4 We would like our children to know how
to operate a TV so that they can teach us ...
We cannot afford to buy TVs and radios.

Source: FGD, Women host rural

Listening to podcasts

Have you ever listened to a podcast?

I 2%

I, 0

M Yes

H No n=614

Figure 12
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3.5 Television access and consumption habits

3.5.1 Access to information from TV

Table 14 illustrate TV and film audience in refugee and host
communities. Based on the figures, NGOs films attracted a
larger audience than cable TVs and video kiosks TVs. In Kakuma
Refugee Camp, 37% of the respondents interviewed watched
cable TV. This proportion is higher than that of other communi-
ties, and was closely followed by that of the host community in
Kakuma Town. The host community in rural areas and refugee
from Kalobeyei had low numbers for cable TV viewers. A ma-
jor reason was low penetration of electricity/power. Although
Kalobeyei Settlement lagged behind other areas in accessing
cableTVandvideo kiosks TVs, when it came to NGOs films, the
proportion increased substantially and even outpaced that of
the host community living in rural areas. Beside power con-
nection, affordability of TVs and not knowing how to operate
aTVrestrained individuals from using TVs.

3.5.2TVs and films audience by demographics

Table 15 shows disaggregation of TV viewers by demographics
of adults who participated in the survey. Based on the figures,
more males than females watched TV and films. The largest au-
dience of NGOs' films were males aged 18-25 years. This indi-
cates that films drew attention of young people and thus would
be integral for disseminating of information them.

Fig 13 shows the proportion of children watching cable TV and
films. Although the graph displays almost a similar consump-
tion habit with that of the adult. What is more evident is in-
creased interest in watching films from the children. Refugees
and host community members were found to have similar pat-
ternsinwatching satellite/cable TV. There were very few people
who watched TV early in the morning (5:00am - 8:00am).

Children watching TV and films by NGOs

NGOs films

29 Al
Video kiosks TV

Satellite/cable

M Yes
Ml No

n=70, in percent

Figure 13
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TV and films viewers
KAKUMA REFUGEE CAMP KALOBEYEI SETTLEMENT HOST URBAN HOST RURAL
(N=225) (N=183) (N=102) (N=104)
Satellite/cable TV 37% 3% 32% 15%
Video kiosks TV 20% 3% 21% 14%
NGOs TV/Films 49% 36% 47% 20%
Table 14
TV viewing by gender
MALE FEMALE 18-25 26-35 36-45 ABOVE 45
(N=278) (N=336) (N=133) (N=267) (N=151) (N=63)
Satellite/cable TV 30% 16% 22% 28% 19% 6%
Video kiosks TV 24% 6% 24% 16% 5% 6%
NGO TV/Films 45% 35% 52% 42% 32% 25%
Table 15
Frequency of listening to radio

What time of the day do you watch satellite/cable TV?

N /\

50 /

40 / \
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X
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Figure 14
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The trend consistently rose from midday (11:00am - 2:00 pm)
and was highest at 5:00pm - 8:00-pm for hosts and 8:00 pm -
11:00pm for refugees.

3.5.3 Information consumed from TV

Figure 15 displays information consumed by those who
watched TV. According to survey findings, out of 108 refu-
geeswho watched TV, 44% gotinformation about their home
country indicating a major interest in following up on events
and occurrences in their home countries. For the host com-
munity, out of 63 respondents who watched TV, 86% received
news about Kenya.

Refugees and the host community did not get enough informa-
tion about their surroundings from TV.

14 I want to watch the television

I have to come here in town, when I am
in the village I don’t because I do not
have television or power connection.
Source: FGD, Youth host

Information from TV

What information do you currently get from the TV?

86

61

44

o

76 2 2
Mmoo
Refugee

B News about Kenya

B Information about home country
Information on surrounding

M Sports

B Movies/Entertainment

B Educative

Figure 15
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Corroborating findings from FGDs, it emerged that refugees
accessed information on peace and security in their home
country on TV. Even among the host community, it was clear
that security was one of the dominant topics followed on TV.

{4 I receive information about peace
and security through television, like in
my home country Congo we received
information there is peace somehow
because we have a new president.
Source: FGD Youth Kakuma Refugee Camp

(£ Sometimes on the television such as
Citizen TV or even KTN, the only thing
that you can hear is about insecurity.
Some places such as Garissa or Mandera,
you can hear there was insecurity,
fighting that is happening there.

Source: FGD Youth Male Kakuma Host

6 5
2 3 2
Host
Word of God

B Gender based violence/human rights
M Politics

I Life style

M Healthcare

n=171, in percent



Although fewer children (17), were interviewed, figure 16 indi-
cates that children were interested in watching local dramas.

3.5.4 Channels currently accessed

According to survey findings, refugees accessed more TV chan-
nels than the host community. This could be attributed to bet-
ter access to cable TVs in Kakuma Refugee Camp.

In the host community, the most viewed TV channels were
Citizen TV, followed by NTV and KTN. Citizen TV was the most
watched by 64% of the respondents interviewed from the host
community. In the refugee community, Citizen TV was the most
viewed TV channel, closely followed by Universal TV.

Consistent with most accessed channels by refugees and
the host community, figure 18 shows that Citizen TV was the
most trusted TV channel by both the refugee and the host
community.

Generally, it was pointed out that trustin TV content is high
since it was possible to watch an event besides listening.,
This is backed up by findings from qualitative survey as
shown by the quotes. In addition to being visual, TVs were

Children and TV programs

6%
12%
35%
Programs
12%
° watched by
children on TV
18%

18%

M Local drama M Movies
M Entertainment/Music Il Cartoons
B Super sports News

n=15

Figure 16
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cited to broadcast up-to-date news about events that have
occurred from other areas outside Kakuma.

3.6 Access to information from FilmAid

Overall, out of 614 respondents interviewed, 371 mentioned
that they received information from FilmAid Kenya. This
represents a proportion of 60% based of the sample size.
Comparing refugees and members of the host community,
survey findings shows that more people in Kakuma Refugee
Camp received information from FAK than those from other
communities. Host community living in rural areas received
less information from FAK than the rest.

{3 News on TV. Because when things
happen for example in Nairobi, it will say
this and this happened and it is true.

Source: FGD Female host community

{4 On TV, you see with your eyes who is
speaking. So you will tend to believe more
what you hear as compared to listening.
On TV for example, you will see maybe it
is the president talking.

Source: FGD Male host community

‘ ‘ On TV, we see the announcers,
but radio it’s only the voice, so we see
TV and believe.

Source: FGD Men host community
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TV channels viewed
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Most trusted TV channel
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| 1%
0%

Eryal TV

| 1%
0%

VOA
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K24
| 1%

0%
Puntland
| 1%

0%
Galmudug
| 1%

B 5~

Maisha Magic East
B >
I 2%
Others

.
B 2%

M Refugee
B Host n=171

Figure 18

{4 I would like to receive information
through television, when people see
something it is easier for them to believe,
and those parents who can’t read their
children can explain to them.

Source: FGD Men Kakuma Refugee Camp
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3.6.1 Access to information from FilmAid

Access to information from FAK

Have you ever received any information
from FilmAid?

Host rural

Host urban

66 34
Kalobeyei Settlement

73 27
Kakuma Refugee Camp

M Yes
H No n=614, in percent

Figure 19

‘ ‘ From FAK I have received
Information on food, holidays,
outbreak of a certain disease.

Source: FGD Women Kakuma Refugee Camp

3.6.2 How FAK information reaches the community

For those who received information from FAK, the majority in
both communities mentioned receiving it through loudspeak-
ers than through any other channels of communication used
by FAK. As figure 20 shows, use of films from FAK was more
pronounced in Kalobeyei Settlement than in other areas.

For those who received information from FAK, further inves-
tigation revealed that more females than males got informa-
tion through loudspeakers, but were exceeded slightly by
males in terms of receiving information through films. More
young people attended films screening events that other
age group categories.

{4 Through FAK, they have given us
information about children education
and how to live peacefully.

Source: FGD Men host community

k£ FilmAid goes round announcing
and they use different languages so we
can easily understand.

Source: FGD Female Kalobeyei

How information from FAK is delivered and accessed

How was information delivered?

(-

L 82

19 15
l. E
| -

Kakuma Refugee Camp Kalobeyei Settlement

M Through loudspeakers Through films

B Through a text message B Meeting
Figure 20
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n=371, in percent



3.6.3 Information received from FilmAid

Refugees and the host communities received different infor-
mation from FilmAid. For the refugee community, they main-
ly received information on food rations locally referred to
as ‘Bamba Chakula’. The host community on the other hand
mainly received information on health.

Through films, FAK was effectively bringing messages such as
girl child empowermentin the host and refugee communities.

{3 I trust FAK because they receive
information from the source — UNHCR
and whatever they communicate happens.
Source: FGD Youth Kakuma Refugee Camp

How information from FAK is received

3. MAIN FINDINGS

{4 People may listen to radio and
not understand what is said but for
FilmAid they go round announcing
and they use different languages so
we can easily understand.

Source: FGD Female Kalobeyei

££ We don’t get information in the
morning because we don’t have radios,

we don’t have newspapers. All information
through FilmAid on our side.

Source: FGD Female Kakuma Refugee Camp

MALE FEMALE 18-25 26-35 36-45 ABOVE 45
(N=177) (N=194) (N=91) (N=158) (N=89) (N=33)

Loud speakers 79% 88% 82% 85% 82% 85%
Through a text message 19% 10% 16% 15% 1% 15%
Through films 21% 18% 26% 16% 21% 9%
Table 16

Information from FAK

Which information did you last receive from FAK?
66
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25 26
24 21
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8 10
. l 6 3, 5, 3 M Refugee
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Figure 21
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3.6.4 Trust in information from FilmAid

Generally, the survey found that trustin FilmAid was high. The
host community trusted FilmAid more than the refugees did.

The focus group discussions confirmed FilmAid was trusted
because of different reasons. In the camp, it was cited that
since FAK translated information into different languages,
they reached a large audience who may have been left out
by other sources of information. Beside translation, in Ka-
lobeyei, access to radio and TVs was limited due to lack of
electricity and ownership. As such, FAK became a source out
of necessity. Other reasons were that FAK disseminated vital
information from UNHCR, for example on food rations, and
that FAK topics were of direct concern to the communities
and surrounding events.

L€ Getting a newspaper is hard and
when you go to town, you get the ones
that have been used. Newspapers are
very expensive that is why you will see
people ignoring them.

Source: FGD Female urban host community

Trust in information from FilmAid

Do you trust information from FAK?

81 13
Host rural
Host urban

Kalobeyei Settlement

74
Kakuma Refugee Camp

H
|
N

M Always
B Often
Sometimes

M Not at all n=371, in percent

Figure 22
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3.7 Print media access and consumption

3.7.1 Access to information from newspapers
and magazines

Access to information through newspapers was generally low,
although it was higher than that of magazines. Nevertheless,
host community living in Kakuma Town was identified as the
largest consumers of newspaper than other communities.
For the refugees, proportion of newspaper users in Kakuma
Camp was more than twice than that of Kalobeyei Settlement.

‘ ‘ FAK is very beneficial, others
announce information from other places
but FAK give us practical information
about hygiene, raising children.

We believe it more.

Source: FGD Men host community

Access to magazines and newspaper

Do you read newspapers?

Host rural

21 79
Host urban

Kalobeyei Settlement
13 87
Kakuma Refugee Camp

Do you read magazines?

Host rural

Host urban

Kalobeyei Settlement

Kakuma Refugee Camp

M Yes

H No n=614, in percent
Figure 23



Among the newspaper readers, Daily Nation newspaper had
evidently the largest consumer base. It was followed by Stan-
dard newspaper which had a proportion of 22%.

On magazine usage, survey findings indicate that, the propor-
tion of magazine users was small as only 19 individuals out of
614 people interviewed read magazines.

Out of 552 people interviewed several reasons were given for
not accessing newspapers. Based on survey findings in figure
25, inability to read existing newspapers/magazines was the
main reason cited by 42%, followed by unavailability of newspa-
pers as mentioned by 27%.

Corroborating the findings with those from the focus group
discussion, itis clear that access to print media is a challenge.
For example, newspapers were received three days after pub-
lication. Low literacy levels were expected to have an impact
on newspaper usage.

{4 Newspapers are expensive.

One newspaper goes for around 100
and that 100 shillings is what you
have hustled for to buy milk with.

Source: FGD Youth host community

Newspapers accessed

Which newspaper do you read?

I 9%

Daily Nation

I 2%

Standard

I 13
Star

I o
Nairobian

I s

Sport

I s

Taifa

4%

Don't know

I 3%
Other
n=62

Figure 24
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{4 You know, even if an elderly cannot
read. For example, I don’t know how to
read. I normally call someone to read for
me. A child can read for the elderly if the
newspapers are available.

Source: FGD Male host community

{3 The newspapers arrive here
three days later.

Source: FGD Youth host community

{4 You will get the information either
morning or afternoon through a
smartphone, a radio or through FilmAid.
If you don’t have access to the 3, you

just stay at home. You are just there.

You will hear rumors from neighbors
which might be true or not.

Source: FGD Female Kakuma Refugee Camp

Barriers of access to newspapers

What prevents you from reading newspapers?

I 2

I can't read

I 27

Not available at all

I 25

Can't afford to buy them

I 0%

None available in my language

0

Don’t know

N 3%
Have no time to read them
I 1%
I don’t want/don’t like reading
n=552

Figure 25
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3.8 Mobile phone access and
consumption habits

3.8.1 Mobile phone access

Access to a mobile phone was found to be high in the refugee
community and in Kakuma Town, with Kakuma Town having
the highest users of mobile phone. The host community living
inrural areas had the least access to a mobile phone. Majority
of the respondents interviewed owned mobile phones they
had access to.

Access to and ownership of mobile phones

Do you have access to a mobile?

76 24
Kakuma Refugee Camp
70 30
Kalobeyei Settlement
87 13
Host urban
Host rural
M Yes
H No n=614, in percent

Who does the phone belong to?

2
8 3y

Kakuma Refugee Camp 1

9% 3k

Kalobeyei Settlement

I ] -

Host urban

2
82 11 || 5
Host rural
M myself M Neighbor
M Relative Friend
n=614, in percent
Figure 26
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Table 17 and figure 27 show access to a mobile phone by the
community and children below 18 years. Based on the find-
ings, adult males had more access to a mobile phone than fe-
males. However, the situation was different for children i.e.
below 18 years as girls seems to have more access to a mobile
phone than boys.

3.8.2 Access to a smartphone/tablet that
connects to Internet

Figure 28 shows respondents that had access to a smart-
phone connected to the Internet. According to chart on the
left, only 19% accessed smartphones/tablets connected to
the Internet. Comparing refugees and the host community,
survey findings indicate that the host community had more
access to smartphones/tablets than the refugees.

3.8.3 Activities performed on phones

Overall, those with access to a mobile phone mainly used
them to make and receive calls. Host community members
living in Kakuma Town used their phones to perform mul-
tiple activities—including those related to access to infor-
mation —more than other communities. Internet use, social
media, information alerts were common with urban resi-
dents.

Overall 24 children aged (11-18 years) had access to a mobile
phone. For those with access, they mainly used the phones
to call and receive calls. Use of phones to access the Internet
and social media was very low.

Access to phone by children

I -
I 71

Male

I 0>
I, 609

Female

M Yes
H No

Figure 27



Communities’ access to a mobile phone
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MALE FEMALE 18-25 26-35 36-45 ABOVE 45
Kakuma Refugee Camp 76% 76% 60% 78% 86% 85%
Kalobeyei Settlement 81% 63% 80% 70% 68% 52%
Hosturban 96% 80% 80% 89% 96% 78%
Host rural 63% 45% 22% 64% 54% 31%

Table 17

Accessing a smartphone connected
to the Internet

19%

With a smart-
phone/tablet

that connects
to Internet

M Yes
H No

Host and refugees with a smartphone
that connect to Internet

I 22
I, 73
Host

I 13
I 52

Refugee

M Yes
M No n=614

Figure 28

{3 Then the other thing is, not many
people have smartphones. Even those
with one, are unable to read.

Source: FGD Male Kakuma Refugee Camp

{4 You see, not everyone has a
smartphone to access that information.

Source: FGD Youth host community

{4 We don’t have the ability to buy
phones that can access the Internet.

Source: FGD Men host community

{4 Not everyone has a big phone here,
there are those who have ‘Mulika Mwizi’,
if you post online, how will they access?
Source: FGD Youth Kakuma Refugee Camp

L€ We read the newspaper
through phone.

Source: FGD Youth host community
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The findings show that those in Kakuma Town had an aver-
age income of Kenyan shillings 8,112. With higher income
than other communities, Kakuma Town residents had a high-
er disposable income to spend on phone credit. Neverthe-
less, the proportion of income that went to phone credit was
not different across the various communities. This was fur-
ther statistically confirmed (p-value=0.476).

From the focus group discussions, almost all the participants
had their own mobile phones apart from participants in the
rural host community.

Activities done on phone

KAKUMA REFUGEE CAMP

3.9 Internet access and consumption

3.9.1 Internet access

Outof 614 respondents interviewed, only 20% used the Inter-
net. Internet users mainly came from Kakuma Town as com-
pared to other communities. In contrast, the host communi-
ty from rural areas had the least access to Internet.

KALOBEYEI SETTLEMENT HOST URBAN HOST RURAL

(N=225) (N=183) (N=102) (N=104)
Calling friends and family 96% 91% 100% 100%
Receiving calls 85% 89% 97% 96%
Sending text messages (SMS) 39% 20% 53% 20%
Money transfers 33% 23% 82% 77%
Accessing Internet 29% 20% 30% 20%
Social media including WhatsApp 27% 20% 35% 20%
Receiving news/information alerts 12% 8% 35% 13%
Watch TV or videos 12% 1% 21% 5%
Taking/sending photos 1% 22% 10% 18%
Listening to radio 4% 2% 17% 21%
Conducting business 1% 4% 12% 9%
Sending and receiving emails 1% 0% 3% 0%
Others 4% 2% 0% 0%

“Blue colour shows that the host community in Kakuma Town use their phones to perform more activities than other communities.

Table 18

Expenditure on airtime

KAKUMA REFUGEE CAMP

KALOBEYEI SETTLEMENT HOST URBAN HOST RURAL

(KES) (KES) (KES) (KES)
Monthly income 5122.75 4,587.04 8,112.36 5,798.18
Monthly expenditure on airtime 626.92 601.7 899.28 742.71
Proportion of airtime 12% 13% 11% 13%

Base of those who purchase airtime: n=419

Table 19
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Overall 29% of all males above 18 years stated having access
to Internet as compared to 11% of the females.

Those between 18-35 years, had more access to Internet as
compared with the rest. Internet was least accessed by those
above 45 years.

{4 I use Facebook to chat with family.

Source: FGD Female Kalobeyei

In the host community, out of 45 people with access to In-
ternet, over two thirds (71%) used Internet on a daily basis.
In the refugee community, out of 77 people who accessed
Internet, 54% used it on a daily basis. Comparing the two
communities, the findings show that people from the host
community used Internet more often than the refugees.
This could be attributed to slow connection inside the camp,
absence of electricity to charge devices and challenges in
buying data bundles. As reported earlier, refugee’s average

Activities performed on the phone

What do you do on the phone?

I -

Calling friends and family

I ¢

Receiving calls

I 0

Play games

I 25

Watch TV or videos

I 21

Taking pictures

I 21

Sending text messages (SMS)

13

Listening to radio

13

Accessing social media

[___RERT

Accessing Internet

n=24

Figure 29
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income was generally lower than that of the community. The
refugees were therefore less likely than the host community
to spend money on phone and bundles.

Access to Internet across gender and age

REFUGEE HOST
(N=408) (N=206)
Male 28% 32%
Gender
Female 11% 13%
18-25 28% 26%
26-35 17% 27%
Age
36-45 12% 16%
Above 45 15% 5%
Table 20

Newspapers accessed

Do you use internet?

Host rural

33 (4
Host urban

Kalobeyei Settlement
22 78
Kakuma Refugee Camp

M Yes
Ml No

n=614, in percent

Figure 30
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Frequency of Internet usage

How often do you go online?

I, 71
I, 5

Daily

I 20

I 14

Several times a week

M 7

I 13

Once in a week

B 2%
0%

Several times a month
0%

M 7

Once a month

0%

M 7

Less often

M Host
M Refugees
n=122

Figure 31

Types of content accessed on the Internet

{4 Most of us use WhatsApp, so we
exchange information on any upcoming
news and any other issue. I use Internet
to look for job advertisements.

Source: FGD Female host community

{4 Not everyone has a smartphone
phone here, there are those who only have
‘Mulika Mwizi’ (Basic phone with a torch),
if you post online, how will they access?

Source: FGD Male host community

{4 I am only using Messenger to call
someone who is far because you don'’t
have to recharge. That is my only use.

Source: FGD Female Kalobeyei

Which content do you normally access on the Internet?

89
86 87 84
76, 77
50
2727
14
7
B 0
Refugees Host

Figure 32

M Local news in Kenya

B News about home country
Facebook

M WhatsApp

M Youtube

M Twitter

n=122, in percent



3.9.2 Activities performed on the Internet

Based on figure 32, those with Internet access, used it for dif-
ferent activities. Facebook was the main social media site ac-
cessed by both refugees and the host community. WhatsApp
was common in both communities, but was pronounced in
the host community. Notably, more people from the host
community thanrefugees used the Internetto getlocal news
in Kenya. In contrast, three quarters (76%) of the refugees
followed up online on news about their home country.

{4 We don’t have the ability to buy
phones that can access the Internet.

Source: FGD Male host community

Findings from FGDs illustrate the Internet was used to social-
ize, check news and search for online jobs. It also emerged
that some used chatting applications to make calls so that
they could reduce the amount spent on phone credit.

The FGDs, highlighted the factors limiting people to access
Internet were poor Internet connection, price of data bun-

dles and lack of access to smartphones. Youth without Inter-
net access were left out when jobs were advertised online.

Trusted source of information

37
31

10 o

34
19
12 10
8
i
|
Kakuma Refugee Camp

B FilmAid
Y
Mobile phones
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3.10 Most trusted source of information

Comparisons of the urban and rural host community reveal
strong differences on the most trusted source of informa-
tion. According to the findings, the most trusted source of
information by host community living in Kakuma Town was
TV followed by radio. As previously reported, trustin TV was
mainly related to the audio-visual effect, as well as breaking
news from other areas. For the rural community, the most
trusted source of information was people. A major reason
why TV is less trusted by rural communities is perhaps re-
lated to lack of access to TV-It is nearly impossible to trust
something that one does not use.

The most trusted source of information for the refugee com-
munity was FilmAid. In Kalobeyei, same as with the host com-
munity, there is more trust in word of mouth from people,
but low trust in technologies such as TV. Linking this with
previous findings, it is clear that low access to technologies
such as TV and radio has an implication on trust in informa-
tion from these technologies.

L€ We use YouTube to watch videos.
Source: FGD Youth Kakuma Refugee Camp
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For the rural host community, communication was mainly
oral from other people and from leaders —both elected and
governmentrepresentatives. According to experts from gov-
ernment and donor funded organizations, communication
with the host community was through their leaders. Since
the rural communities had limited access to other channels
of communication especially radio and TVs, they in turn had
few alternatives and mainly relied on information passed
orally. The more distant the host community lived (away
from Kakuma Town), the less they interacted with technolo-
gies. Nevertheless, based on citation from FGDs with women
in rural host, it was clear that if they had access to a radio,
they would switch loyalty from people to radio, as it was felt
that information from people was subject to distortion.

The urban host community are exposed to a variety of infor-
mation sources. In the focus group discussions they report-
ed they trusted TV because it was audio-visual.

‘ ‘ If we get access to a radio, we would
trust information from it since when
we get information from people, they
sometimes dilute the information.

Source: FGD, Rural women host

‘ ‘ On TV we see the announcers,
but radio it’s only the voice, so we trust
TV more.

Source: FGD Men host community

{3 For me, I guess FilmAid is better
because they translate information
into different languages and many
people can understand.

Source: FGD mixed youth group Kalobeyei

L€ Here we follow the rule of law,
we use elected officials such as MCA,
government representative like the
chiefs and opinion leaders.

Source: KII RAS
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3.11 Least trusted source of information

Least trusted source of information is based on views of
those who have ever received information from the source.
Where possible, it has been linked with information that us-
ers might deem not trustworthy from the source. Based on
survey findings from focus group discussions, youth partici-
pantsin Kakuma Town cited lack of trustin information from
community leaders. It was cited that Community leaders dis-
seminated incorrect information on available jobs opportu-
nities and food handouts. Nepotism was rife and thus infor-
mation was passed selectively.

{4 We don’t trust community leaders
because they pass information selectively,
for example, information on jobs,
payment or maize handouts, such
information goes to a select few.

Source: FGD Youth host community

In rural areas it was noted earlier that some community
members reserved information received orally from leaders.

{4 People can make up their own fake
stories then post them on the Internet.
Source: FGD Youth Kakuma Refugee Camp

Contrary to quantitative findings, some FGD participants from
the refugee community explained they mistrust information
from leaders such as block leaders, and information from or-
dinary people. Distrust in leaders was mostly observed in mi-
nority groups inside the camps. It was closely related to camp
politics. As leaders are elected yearly by way of popular votes,
they tend to come from the dominant groups. Left with few
or no representatives, minority groups felt marginalized, and
are likely to question elected leaders. In addition, when lead-
ers communicate with refugees, during campaigns or when
disseminating official information, they might choose to do
so in their local dialects. This is expected because there is no
single language that all communities speak and understand
fluently. When local dialects are used, minority groups feel

{4 I don’t trust information from

block leaders, as they do not come

from my community. Block leaders are
elected and they would likely come from
communities with high population.

Source: FGD Female Kakuma Refugee camp



completely disenfranchised. It is also anticipated that group
rivalries e.g. between Anuak and Dinkas will be a source of
friction between leaders from both sides.

Away from elected leaders, some participants mentioned that
they mistrust information from ordinary people. An example,
was pointed out that during the mandatory government reg-
istration exercise for huduma number, there was a widespread
rumour that people were registered to the biblical mark of the
beast’ which caused fear and led some to relocate.

3.12 How other organizations are
disseminating information

Organizations working with refugees and the host commu-
nity mainly used community meetings, community leaders,
community mobilizers and mass mobilization to spread infor-
mation to refugees and host community. Community engage-
ment was preferred because of instant feedback. In addition,
organizations dealing with the host community expressed the
need to involve community leaders when communicating with
the residents.

‘ ‘ We had sessions that reached out to
the youth on alcohol and drug abuse or
related issues that is marked and is meant
to improve their livelihoods, we used the
radio Ata Nayeche.

Source: KII LWF

Other methods of providing information to refugees and host
community included door-to-door outreach, loudspeakers,
information desk where refugees can enquire and get infor-
mation on services like registration, and technologies such as
mass text messaging and WhatsApp.

However, it was noted that for effective and maximum reach
using multiple channels is advisable. Communication with
communities was also prone to different challenges. The main
challenges were related to language barrier especially with the
refugee community. For organizations such as FAK who used
loudspeakers, there were complaints that in the camps, not all
refugees received messages from loudspeakers. It was alleged
thatvehicles carrying the speakers did not travel into all points.
At a time, they moved so fast that the message was lost before
it was received.

Based on information provided by a key informant, the back-
ground music played by vehicles carrying loudspeakers dis-
tracted the target group from receiving information.

3. MAIN FINDINGS

‘ ‘ I've tried the loudspeakers, I have tried
the community dialogue, I have tried the
structure where we have a booklet. They
all work apart from the loudspeaker. Since
it is a short memory and the background
music distracts the information you

are passing, people will remember the
music not the information. But it can be
used to bring masses together then you
organize small dialogue sessions with

the information packs written in various
languages, simple information packs.
Source: KII HI

There were also other specific challenges. Despite some orga-
nizations spending time and resources to disseminate infor-
mation through mass campaigns, they did not reflect on the
impact of their campaigns. This was attributed to lack of clarity
in the message and poor feedback system. In the end, the tar-

geted communities had a lot of questions, and could not even
explain what they understood from the message.

{4 Like in mass campaigns you will reach
out many people but the impact is not big,
that’s something we’ve learned. And this
because you leave people with so many
questions you raised but can’t answer and
people can’t explain themselves.

Source: KITIRC

Although some organizations opted to disseminate informa-
tion through the radio. There were other challenges besides
language barrier. First, the local community radio Ata Nayeche
broadcasts within a 90 km radius. This limitation is felt more
by the host community, than the refugees, as both Kalobeyei
Settlementand Kakuma Refugee Camp are within 90 km. More-
over, some organizations using radio to communicate, did not
use it as frequently because it was expensive. Failure to repeat
the message could easily lead the message to be forgotten.

{3 Radio sessions that we have do not
happen often in terms of frequency.

The sessions we have, happen once a
month. So, you can imagine that one
session in a month and we only use Ata
Nayeche radio, it is expensive and cannot
be sustained for long.

Source: KII LWF
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3.13 Information needs

3.13.1 Information and decision making

Figure 34 shows radio listeners with enough information
to make decision. Survey findings show that more refugees
than host community felt that they had enough information
to make a decision.

The refugee communities felt slightly less well-informed, but
the picture is quite uniform. It is the highest figure on “not
well-informed” among the three countries. There is also an
important gender aspect. More women (77%) felt not well-in-
formed, compared to men (68%), but this difference is statisti-
cally not significant (p=0.17)

To cater for those who did not receive information through
radio, different variables on access and usage of other sourc-
es of information were combined. The sources used were
FilmAid, TV and Internet. Individuals who qualified as hav-
ing enough information were combined together with those
identified from radio to one column. The rest were assumed
to have insufficient information. To make a decision based
on survey findings shown in figure 35, on average, only 28%
of the community interviewed had access to information
that would help them make an informed decision. Kalobeyei
community and the host rural community displayed the most
need for more information.

Radio listeners with enough information

Enough information to make decision
among radio listeners

I s
I, 6
Host

I 230
I, 7o

Refugee

M Yes
Ml No

n=178, in percent

Figure 34

116

3.13.2 Information currently needed

Host community

Host community living in Kakuma Town expressed their
needs for different information. Information that they re-
garded as most important was related to education, job and
health. In contrast, those in rural areas identified health and
security as most important.

On education, priority issues identified by the host com-
munity were information on how to get school bursary, and
how youth could apply for available scholarships. For some
living in rural areas, they felt that government policy advo-
cating for households to take children to school while others
were |left out to do casual work was not the best option. They
expressed the need to sensitize the community to take all
children to school. In addition, advocacy should be geared
towards increasing the enrollment of girls to schools as they
were being left out of the education system and thus increas-
ing chances of child marriages.

Women in both rural and urban settings were enthusiastic
about being empowered through trainings on entrepre-
neurial and other soft skills. Those in the rural community
practicing small scale agriculture, want information on crop
farming, money management and how to access credit. On
the other hand, those in urban areas conveyed their interest
in learning new skills such as baking.

Enough information for decision making

Enough information to make decision

17 83
Host rural

Host urban

Kalobeyei Settlement

29 Al
Kakuma Refugee Camp

M Yes
H No

n=614, in percent

Figure 35



Important information to the host community
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Figure 36

{4 Information about health is very
important to us; to be taught how to
handle the small kids. This is because
most of the times the kids become sick,
we also have diarrhea and typhoid and
diseases like the meningitis which is now
a threat here in Turkana county and also
how to keep these small children from
pneumonia because this environment is
very cold at night.

Source: FGD Women rural host community
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The health information these women need is on antenatal
and postnatal care, childhood immunization, nutrition and
family planning services. Disease alerts were also necessary
because of malaria outbreaks in the area as well as menin-
gitis and pneumonia. While carrying out this study, adults
below 29 years were being immunized against meningitis.

The host community pointed out the importance of sensi-
tizing the community to practice family planning, like child
spacing so that they could afford better health care services
for their children.

Conflicts between the host community and refugees were
occasionally experienced. Based on the findings from FGDs
and key informant interviews, these conflicts arose due to re-
source sharing. For example, it was reported that during wa-
ter shortages, the host community demanded water provided
to the refugees by NGOs, saying that the water was sourced
from their rivers. Livestock of refugees would encroach into
refugees’ vegetable garden and destroy their crops. Accord-
ing to key informant interview with county government, there
is an outcry from youth that the 70% to 30% employment ra-
tio for host community and refugees was not fair to the large
number of unemployed youth from the host community. Fol-
lowing the establishment of Kalobeyei Integrated Settlement,
some hostcommunity memberswererelocated to make space
for the refugees. The host community felt shortchanged and
did not like the outcome. These among other reasons led to
conflicts between the hosts and the refugees. In this regard,
information on peace and reconciliation is important for refu-
gees and the host community.

According to findings from qualitative interviews, rape cas-
es were reported in the host community living in urban and
rural areas. In rural areas residents lived in fear of snakes
and scorpion bites. The situation worsened during floods as
snakes would seek shelter inside their houses

The most common information need among the youth in
Kakuma Town was for job vacancies. This information was
so important to them that they recommended a radio pro-
gram advertising for available vacancies. Current mode of
advertising for available jobs was not satisfactory. It was
claimed that when jobs were advertised through posters,
those who saw the poster first would tear them down to limit
the number of applicants. When applications were done on-
line those with no access to Internet did not receive informa-
tion. The youths were critical that some organizations were
not transparently employing youth for even temporal jobs.
They would instead use existing individuals whom they had
worked with before.

As with the refugee community, skilled people who had un-

dergone training were not getting employment because of
a mismatch in the skills they offered vis-a-vis the skills on
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demand. As such, there was a need to enlighten the youths
to identify skills high on demand.

The host community needed sensitization on self—reliance
so that they do not rely on handouts and donor aid. It was
noted that although the refugees received food rations, they
were doing better than the host communities by establishing
small businesses such as barber shops, electronic shops, tai-
loring and boda boda businesses.

{4 Information on drugs, things

like HIV, TB, we get [...] Employment
information is what I think we don’t get
yet, it is important.

Source: FGD Youth host community

Refugee community

Based on the findings shown by the graph in figure 37, the
refugee community members living in Kakuma Refugee
Camp were more interested in information regarding secu-
rity and education. In Kalobeyei, information on health and
food was considered important.

In Kakuma Refugee Camp, information on security was con-
sidered vital because of rape cases, burglary, inter and intra
community conflicts. Cases of burglary were experienced at
night thus limiting freedom of movement. The situation was
exacerbated by the low number of police officers. It was cited
that each block had at most one police officer.

Intercommunity conflicts arose from issues such as un-
planned pregnancies and political differences between the
refugees from the same community.

Health information was important for the refugees in both
camps. In Kalobeyei there was need to raise awareness
against open defecation, and how to handle children’s stool
in order to prevent diseases such as cholera. In Kakuma,
poor sanitation led to more disease outbreaks especially
when there were floods. As such, disease alerts would sen-
sitize these communities to stay vigilant and limit chances
of contracting diseases. Moreover, it was noted that a major
problem related to health was not getting the right medica-
tion from hospitals.

Oneducation, itwas reported that children lacked quality ed-
ucation due to overcrowding in the refugee camps. In class,
children who sat in front benefitted whereas those sitting at
the back did not. Some even ran away from class without the
teacher noticing. In the host community the schools were
located far from the homes, and thus limiting school enroll-
ment for children living in the host community, especially in
rural areas.
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{4 We need information on family
planning to reduce the number of children
because the number of children is very
high and bringing them up becomes a
problem as we fail to offer basic things.

Source: FGD Rural

{4 In the education sector I would say
things like CDF and similar arrangements
should be announced when they are
giving the children CDF and those kinds
of funds so that we know.

Source: FGD, Female urban host
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From the youth focus groups, access to information on schol-
arship and skills training were mentioned severally.

During key informant interviews, it was mentioned that cases
of SGBV were common in the camp. Within the Somali com-
munity, it was reported that child marriages and FGM were
rampant. This was linked to low awareness levels about exist-
ing forms of violence against girls and women. Another close
issue related to SGBV manifested itself in the form of family
abandonment within the host community. It was reported
that since most refugees from Kalobeyei Integrated Settle-
ment were female, men from the host community were leav-
ing their wives to go and settle down with the refugees, with
whom they could share food rations provided by UNHCR.

Important information for children
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Awareness by refugees on how to access documents so that
they could start a business legally was low. As a result, this
stifled their entrepreneurial drive. As mentioned by a key
informant, low level of awareness on obtaining legal docu-
ments was not only relegated to the refugees asitwas also a
problem with the host community.

{4 I want information on how to get
scholarships. There are times they are
advertised and other times they are not.
Source: FGD Youth Kalobeyei

Children’s information needs

Boys and girls expressed their need for information on
where and how to report cases of abuse. For the girls, other
important needs identified were reporting of conflicts, ac-
cess to medical services and how they could access food. For
the boys, other needsidentified as important were on access
to medical services and news about Kenya.



3. MAIN FINDINGS

An enumerator of the study during an interview

with a male member of the host community in an rural
setting close to Kalobeyei integrated settlement.
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4. Conclusion




How do the people at the different locations access
information? Which language do they use? What is
their level of reading and writing skills?

In general, refugees and host communities access information
by listening and watching. Rural hosts and refugees in Ka-
lobeyei are severely limited in accessing information using
existing technologies due to lack of electricity, and they thus
tend to rely on information passed through word of mouth.
On the other hand, the urban host community and refugees
in Kakuma Camp are more likely to have access to information
by means of existing technology.

Unlike for the residents of rural areas and Kalobeyei Set-
tlement, access to electricity is not a pervasive problem for
those living in Kakuma Camp and Kakuma Town. However,
electricity notwithstanding, language barrier is a major de-
nominator across all communities. This is closely linked with
low literacy levels that inhibit the ability to not only read
and write, but also to communicate effectively in English.
As a result, this negatively impacts gaining knowledge from
newspapers, and perhaps Internet. Kalobeyei Settlement is
heavily affected when it comes to language barrier because
there is no dominant language. Arabic which comes close is
only spoken by 40% of the whole population. In other com-
munities, Kiswahili is popular with more than half of the pop-
ulation speaking it.

Which means (written, audio and video etc.)/sources
of information are available to them?

Refugees and host communities utilize different sources of in-
formation. Technologies such as radio, cable TV and Internet
are common in Kakuma Town and Kakuma Camp. In fact, Ka-
kuma Town has the highest number of radio and Internet users,
while Kakuma Camp has the highest viewers of cable TV.

In Kalobeyeiand to some extentin the rural host community,
loudspeakers from FAK and other NGOs seem to close thein-
formation gap created by lack of access to technologies that
disseminate information. In addition, films from FAK have a
substantial number of viewers inside the refugee camps, and
are popular with the young people.

Which source of information do they trust?

FAK is the most trusted source of information by refugees. Fil-
mAid disseminates information from UNHCR and other orga-
nizations which has animpact on people’s daily lives. The host
community and those living in rural areas mostly trust infor-
mation received from people. This is information from leaders
and from other people they trust. On the other hand, urban
host community trusts information from TV, people and radio.
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4. CONCLUSION

Do people feel they have enough information to
take informed decisions?

Very few people feel they have enough information to make
decisions. In terms of proportion, only 28% have enough in-
formation to make a decision. Acute lack of information is
more prevalent in rural host and Kalobeyei than in urban
host and Kakuma Camp. This could be attributed to few
sources of information in the two communities, and to some
extent language barrier.

Which information do they require to make
informed decisions?

In the host community, those in Kakuma Town need of infor-
mation on education andjobs opportunities, whereasinrural
areas, people asked for information on health and security.
In the refugee community, those in Kakuma expressed their
need for information on education and security while those
in Kalobeyei would like information on health and how to get
food. Although refugees could map their information needs,
based on views from experts, the two communities need in-
formation on peace and reconciliation to enable them live
harmoniously, as well on their rights more so on SGBV which
was common in the two communities.
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5. Recommendations




a) Use audio and video as key communication
channels to counter the low literacy levels

Since the level of literacy is low, the most effective way to
reach large numbers of the population with relevant infor-
mation, is through audio and video. This could be achieved
by setting up programs with Ata Nayeche radio station. The
programs should take into account language needs of the
host community and at the same time the different national-
ities within the camps.

New films could be developed to convey information rele-
vant to the target group. For example, young people showed
interest in films, so messages related to education or job
opportunities would be welcome. For women, films can be
utilized to convey lessons on soft skills such as baking.

b) Develop a feedback mechanism

It would be important to develop a feedback mechanism
with the community to provide information, critique and give
suggestions. These will enhance monitoring of the program
to ensure that it stays relevant based on the realities on the
ground.

If information is channeled through film, there is need to
have a feedback mechanism with a small group of partici-
pants so that they critique and give suggestions on how the
message has been received or interpreted.

¢) Provide radio gadgets to those communities
far from town

Radios could be provided to listening groups in remote areas.
Drawing a group to listen has the benefit of providing infor-
mation to a relatively large audience at once rather than to
an individual.

d) Harness relationship between FAK, DWA and
others

For any progress, FAKisimportant asit has experience work-
ing with the communities and has gathered lessons over the
years. FAK is better suited as it understands potential areas
of conflict and conflict resolution. FAK will also be critical in
mass awareness

e) Information on peace and reconciliation

Information on peace and reconciliation is critical to both
refugees and host communities as this will create harmony

5. RECOMMENDATIONS

and a good working environment. In addition to other infor-
mation the communities have established, it is important
to disseminate information on rights of refugees especially
women and girls, to help curb SGBV.

f) DWA could create content-based
films/documentaries that will be broadcasted
to the community

If the target is host community living in Kakuma Town, au-
dio documentaries can be prepared and be broadcasted on
Ata Nayeche radio. To capture/retain attention of youths,
adverts of jobs can be aired during time of broadcasting. Al-
though films can be shown to both communities, they would
definitely work among the refugees especially those in Ka-
lobeyei. The session should be interactive, for example with
some background music, and with instant feedback systems
like WhatsApp groups chats, SMS and phone calls. In fact,
after the screening event, a quick dialogue session can take
place to provide feedback.

The rural community can be targeted through a different mix.

- As the community relies heavily on people, participatory
community dialogues can be used-leaders will need to be
involved to ensure that there are no distractions.

- Film screening events could be arranged to target them.
To draw a large number of people, local leaders can be
used to mobilize the community. Community dialogues
can be used to market the idea behind films and relevance.

- Information centers where people get information can
be established. These centers would qualify as film halls
when open film screenings is not possible and as training
centers. In case they are established in Kakuma Town, Wi-
Fi hotspot should be an add-on so that youths could ap-
ply for scholarships positions if any. It's advised that local
leaders such as area chiefs need to be contacted to helpin
identifying sites.
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Refugees who fled Burundi’s violence and political
tension arrive in Kigoma, Tanzania, after making the

journey on Lake Tanganyika.
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Executive summary

DW Akademie (DWA) is part of Deutsche Welle, and as a stra-
tegic partner of the German Ministry of Economic Coopera-
tion and Development, DWA carries out media development
projects to strengthen the human right to freedom of opinion
and promote access to information. Given the access to infor-
mation challenges that come with forced migration, DWA is
implementing a three year project known as the “Refugees
and Migration in Africa” Project. The project aims to improve
the access of people affected by forced migration to reliable
information. With this aim, DWA engaged PARS to conduct an
information needs assessment among refugees and the host
community in Kigoma and Kagera Regional State of Tanzania.

The information needs assessment aimed at understanding
the information needs of people affected by forced migration
in Kigoma and Kagera Region. It assessed knowledge, atti-
tudes and practices of the respondents concerning their access
to information taking into account the diversity of the popu-
lation. The assessment which targeted refugees from Nyaru-
gusu, Mtendeli and Nduta Camps as well as host community
surrounding the camps, was conducted in December 2019. The
assessment intended to answer the following key questions:

What kind of information do people require?
- How do people access information?

- Which means of information are available to them?

What is the most trusted way of accessing information?

What are the information gaps?

Given the context of the refugees and host community, the
assessment design employed mixed methods through com-
bining qualitative and quantitative research methods. The key
methods used included literature review, face to face quantita-
tive survey, focus group discussions, key informant interviews
and observation. The quantitative survey was done with people
above 18 years at the household level, and with children aged
11-17 years at the household level. Overall, 545 household in-
terviews with adult members, 97 interviews with children, 9
focus groups discussions and 1 key informant interview were
conducted. Below is a summary of the findings.

Education levels

Generally, education levels were low among both refugees
and host community with majority (76%) of adults (18 years
and above) having primary school and below as the highest
level. In comparison, the education levels among the host
community was higher compared to the refugees as 57%
had primary school and below as their highest education lev-
el against to 87% of the refugees. The case was similar for
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children (0-17 years) as 77% were still in primary school. Notably,
15% of children had never attended school. Children's level of ed-
ucation was also higher among the host community, as 28% had
completed secondary school compared to 12% among refugees.

Education levels for DRC refugees were higher compared to
Burundi refugees. In terms of completing secondary educa-
tion as the highest level, 38% of the refugees from DRC had
achieved this level compared to 8% of those from Burundi. In
terms of completing primary education as the highest level,
the trend was similar with 47% of refugees from DRC having
achieved this level compared to 25% of those from Burundi.
Most (41%) of the Burundian refugees had incomplete prima-
ry education as the highest level. In terms of camp compari-
son, Nduta Camp had the lowest education levels as 55% had
incomplete primary education as their highest level.

Literacy levels

Measured in terms of ability to read and write, the literacy levels
were above average as 64% of adults (18 years and above) were
abletoread and 60% able to write. In terms of the ability to both
read and write, 51% of all the respondents were able to and lit-
eracy comparisons showed that 47% of refugees were able to
read and write compared to 57% of host community. There was
minimal gender parity as 51% of male respondents were able to
both read and write compared to 50% of the female.

In terms of nationalities within the camps, literacy levels
among refugees from DRC were higher compared to refu-
gees from Burundi. Overall, 76% of the adults (18 years and
above) from DRC were able to both read and write compared
to 65% of refugees from Burundi. There was minimal literacy
levels disparity among the three camps.

Languages spoken

Kiswahiliwas the mainlanguage spoken by 68% of the respon-
dents. Other key languages spoken included Kirundi, spoken
by 59% and French spoken by 16%. The minor languages spo-
ken were Kiha, English and Lingala which were spoken by 3%,
4% and 4% respectively. Kiswahili was common among the
both the refugees and the host community but Kirundi was
still the main language for refugees and Kiswabhili for the host
community. However, comparison in terms of nationalities
revealed refugees from DRC mainly spoke Kiswahili (71%),
French (55%) and Lingala (43%). Refugees from Burundi
mainly spoke Kirundi (97%), Kiswahili (47% and French (20%).
Noteworthy, the only languages spoken by both refugees’
communities were Kiswahili and French. Further analysis
within the camps showed DRC refugees were only settled in
Nyarugusu Camp and hence Lingala was only spoken in that
camp while the occupation of Mtendeli and Nduta Camps by



Burundi refugees meant Kirundi was universally spoken in
the two camps.

Sources of information

The most frequently used channel to access information
was the radio, through which 58% in the area accessed in-
formation. This case was similar for both refugees and host
community. Access to TV was more common (48%) among
host community compared to refugees (16%). Communica-
tion from humanitarian agencies was accessed mainly by
refugees (UNHCR 16%, DRC 8%) and only 9% received infor-
mation through Internet (mobile phones/computers). Radio
was also the most popular source among refugees from DRC
and Burundi. However, accessing information from mobile
phones or computers was higher among refugees from DRC
(27%) compared to those from Burundi (4%). Obtaining in-
formation from community leaders was also more used by
Burundian refugees (21%) compared to DRC refugees (2%).

Radio access and consumption habits

Overall, radio listenership among adults (18 years and above)
was at 58% and the host community had better access to ra-
dio compared to the refugees. The trend was similar to that
of children (11-17 years) where overall 37% listened to radio,
38% being those from the host community and 35% being
refugees. The statistics for these children are however based
on a small sample of 96 whose data was analyzed as a unit
and assumed as representative.

More male respondents (65%) listened to radio compared
to female respondents (51%) and this was more significant
among the refugees compared to the host community. Ra-
dio listenership was slightly higher among refugees from
Burundi (52%) compared to DRC (45%). Access to radio with-
in the camps was highest in Nyarugusu (66%), followed by
Nduta (42%) and lowest in Mtendeli (38%). Access to radio
was affected by cost of sets, language barriers and access
to electricity. Those who listened to radio mainly used self,
family or friend owned sets (97%) and did so in their homes
(92%). This case was similar to the refugees as 98% of those
who listened to radio they owned or those which belonged
to family or friends. Qualitative data shows the listenership
groups in the camps were more common compared to the
host community. These groups involved sharing of one radio
by several people in a group within the camp.

The most listened to radio stations were Radio Kwizera (70%)
and TBC Taifa (41%). These were the only radio stations lis-
tened to by both the refugees (all three camps) and the host
community. Radio Kwizera was described the most popular
among both refugees and host community as well as the
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youth. Radio Kwizera was also the most accessed by Burundi-
anrefugees (72%) and DRC refugees (68%). The case was sim-
ilar within the camps except in Mtendeli where radio Kwizera
(78%) came second to TBC Taifa (89%).

Most accessed information from radio stations was news
from the camp (46%), news from home country (41%), news
from Kigoma and Kagera (34%) and news from Tanzania
(33%) among others. The host community mainly received
news from Tanzania (51%), information from their commu-
nity in Kigoma/Kagera (48%) and interestingly news from
the camps (37%). Qualitative interviews revealed that the
host community had a lot of interest in what happened in
the camps and thus tuned in to news from the camps on the
radio. Information accessed by refugees from Burundi and
DRC did not show any major difference. In terms of program-
ming schedule, the majority (57%) listened to radio early in
the morning (5:00am to 8:00am) and the least accessed pe-
riod was overnight (11:00pm to 5:00am). Peak listening pe-
riods were early morning (5:00am to 8:00am) and evening
(5:00pm to 8:00pm) while off-peak period was overnight
(11:00 pm to 5:00am). Podcast listenership was low (12%) and
most of those who listened were from the host community.
More than half of those who listened to podcasts listened
only once a month.

Television access and consumption

Access to information through TVs was low (24%) in the area
due to hindering factors such as affordability of TV sets and
electricity as indicated by qualitative information. More host
community members (44%) accessed information from TVs
compared to only 10% of the refugees. The trend was similar
in terms of gender as only 27% of the male had access to TVs
compared to 20% of females. Notably, more refugees from
DRC (18%) accessed TVs compared to refugees from Burundi
(8%). Additionally, Nyarugusu had the highest access to TV
at 17% compared to Nduta and Mtendeli at 4% respectively.
Out of those who accessed TVs, the majority (90%) watched it
daily and several times a week. The peak period for most was
in the evening between 5:00pm to 8:00 pm and the off-peak
hours for watching televisions were similar to those of the
radio thus, overnight (11:00 pm to 5:00am).

Information consumed from TVs was similar to that con-
sumed from radios. Overall, the main information received
from TVs included news from Kigoma/Kagera (48%), news
from the camp/community (44%), news from Tanzania (38%)
and news from home country (31%). In comparison, most ref-
ugees (60%) viewed news from the camp on TVs while most of
the host community (47%) consumed news from Kigoma and
Kagera areas. The most viewed channels by the respondents
included Independent Television (ITV) (32%), BBC (21%), TBC
(13%), Azam TV (11%) and Clouds TV (9%).
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Print media access and consumption

In terms of print media’s popularity in the area of study, only
12% read newspapers and these were mainly from the host
community. Only 1% of the refugees read newspapers. In
Mtendeli Camp particularly, none of the refugees read news-
papers. The main reasons why majority did not read newspa-
pers were unavailability of newspapers (65%), the available
ones were not in 20% of the respondents’ language, and
other respondents (32%) could not afford to buy them while
others (18%) claimed to be unable to read.

Mobile phone access and usage

Overall, 49% of the respondents had access to mobile phones
and the access was higher among host community (58%) com-
pared to refugees (38%). More refugees from DRC (59%) had
access to mobile phones compared to refugees from Burundi
(37%). Low access was mainly associated with the lack of reli-
able income which made mobile phones unaffordable to ref-
ugees. In terms of gender, more males had access to mobile
phones compared to females. Qualitative data revealed the dis-
parity was mainly due to financial challenges the women faced
especially in accessing work.

Internet access and consumption

Overall, 23% of all respondents had Internet access. Internet
access among the host community was higher than among
the refugees as well as among the male against the female
population. Qualitative data revealed that the main challeng-
es in accessing Internet included limited access to devices
such as smart phones and computers especially within the
refugee camps. Out of the 12% of the refugees who accessed
Internet, 56% were Burundians while 44% were from the DRC.

Social media access and usage

Social media in the area was accessible to only 19%. The host
community had more people accessing social media compared
tothe refugeesandthe mostused platforms were Facebook and
WhatsApp. Only 11% of refugees had access to social media and
majority (89%) lived in Nyarugusu Camp. The least used social
media platform was Telegram and was only used by male refu-
gees. The main information accessed on social media was news
from the camp and the surroundings, news from Tanzania, edu-
cation and news about civil rights and rights of refugees.

Trustworthiness of sources of information

Overall, radio (65%), which was also the main source of infor-

134

mation, was the most trusted followed by UNHCR Personnel
(11%) and loudspeaker announcements (7%). Trustworthi-
ness of the radio was mainly associated with the perception
of conveying official information. Its high accessibility com-
pared to TV made also aided in its trustworthiness. Howev-
er, those with access to TV trusted TV more due to its visual
element. Notably, in Nduta Camp, UNHCR personnel (47%)
were most trusted followed by radio. Since radio stations
were most trusted sources of information, further analysis
was conducted to determine which radio stations were trust-
ed the most. The analysis revealed that Radio Kwizera was
the most trusted by both the refugees and host community.

Information needs

Generally, 67% felt that they were able to make informed de-
cisions based on the information they possessed. More of
the host community members were in a position to make
such decisions compared to the refugees. The main reasons
given by those who felt they had sufficient information to
make informed decisions were: the source of information
(veracity and accuracy) (48%), the information helped them
understand various topics e.g. health/education (39%), and
others (13%). Those who felt they lacked sufficient informa-
tion for decision making gave the following reasons; they did
not trust the source (23%), their voice could not be heard as
they were perceived to be less fortunate/refugees (33%), the
information received caused moral decline (18%), there were
limited media stations (12%) among others (14%).

Despite 67% feeling they could make responsible decisions
for themselves and their families, an overall of 68% felt there
was still information they needed to make better decisions
themselves and their families. The information required was
mainly news, information on peace and unity/human rights/
security, education and health information. The other in-
formation which was desired but lacking at the time of the
assessment was on security within the camp and within the
community, getting help after physical attacks and finding
missing people or family members.

Conclusion

I. How do the people at the different locations access
information? Which language do they use?
What is their level of reading and writing skills?
The main way to access information used by both refugees
and host community in Kigoma and Kagera regions was the
radio. Other channels used were face-to-face communica-
tion through humanitarian agencies’ personnel, communi-
ty/refugee leaders, televisions, loudspeakers, print media
and mobile phones or computers. The main language spo-
ken by majority of both refugees and host community was



Kiswahili. Other languages spoken included Kirundi which
was spoken by most of the refugees due to the high number
of Burundian refugees. French was the third most spoken
language in the area, and was spoken mainly by refugees
from both DRC and Burundi. In terms of the literacy levels
in the area, about half (51%) of the respondents were able to
both read and write. Many in the host community members
were able to both read and write compared to the refugees.
This was influenced by the education levels of the refugees
which were very low compared to the host community.

II. Which means (written, audio and video etc.)/

sources of information are available to them?
Information delivered via audio was available to both refu-
gees and host community and was accessed through radios
and loudspeakers. Availability of video as form of communi-
cation was highly affected by unaffordability of sets among
both refugees and the host community members. Print me-
dia’s accessibility was affected by the fact that newspapers
and magazines were unavailable in the area, low literacy lev-
els, the perception that they were only bought by the rich
and the availability of alternative sources of vital information
such as through the radio.

III. Which source of information do they trust?

Radio was the most trusted source of information. This was
attributed to the perception that radios communicated offi-
cial and verified information. The most trusted radio station
was Radio Kwizera whose mandate catered for the needs of
the refugees and the host community. Radio Kwizera was es-
tablished in 1995 by the Jesuit Refugee Council in collabora-
tion with UNHCR and the Catholic Diocese of Rulenge. Its main
aim was to accompany refugees in the locality by providing a
bridge between them and the local communities, government
of Tanzania and agencies working with them. Televisions’ au-
dio-visual nature made it also trustworthy but regretfully, the
costs of TV sets affected their access and usage.

IV. Do people feel they have enough information
to make informed decisions?

Overall, more than half of the respondents felt that they were
able to make informed decisions based on the information
they possessed. Despite this, an overall of 68% felt there was
still information they needed to make better decisions for
themselves and their families. The information required was
mainly news, information on peace and unity/human rights/
security, education and health. In comparison, the host com-
munity members were in a better position to make informed
decisions than the refugees.

V. Which information do they require to make

informed decisions?
The information required was mainly news, information
on peace and unity/human rights/security, education and
health information. News was a key information need as it
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informed on the uncertainty of the refugees’ stay which had
impact on both the refugees and the host community. Addi-
tionally, the assessment established that the main type of in-
formation desired by the respondents was on security within
the camp and within the community, getting help after phys-
ical attacks and finding missing people or family members.

Recommendations

In order to improve the access of people in Tanzania affected
by forced migration to reliable information, DW Akademie
should:

a. Develop programs that provide credible and reliable in-
formation on peace and unity/human rights/security,
education, health, security within the camp and within
the community, news from refugees’ home countries,
precautions and action after physical attacks, trauma
counselling and finding missing people or family mem-
bers. For children (11-17 years), develop programs that
feature education, entertainment and sports.

b. Train and mentor youth from both the refugees and host
community to be reporters or to contribute content for the
programs. This will ensure content from the area is collect-
ed on time while also providing employment to the youth.

c. Partner with Radio Kwizera and TBC Taifa to air the pro-
grams since radios are most accessible. Radio Kwizera
and TBC Taifa are not only the two most listened to but
also the two most trusted radio stations in the area. This
will also ensure Radio Kwizera has a strong economic
base to continue offering quality services to the area. Air
children’s (11-17 years) programs on Radio Kwizera as
it's their favorite.

d. Build capacity of staff from Radio Kwizera, TBC Taifa and
other radios operating within the area. This will improve
the quality of information available to the people.

e. Package the program contentin the three main languag-
es: Kiswahili, Kirundi and French.

f. Air the programs within the periods of early morning
(5:00am to 8:00am), afternoon (2:00pm to 5:00pm) and
early evening (5:00 pm to 8:00 pm). This will ensure a bigger
audience is exposed to content.

g. Support listenership groups by offering solar powered
radio sets to reach a bigger audience.

h. Develop feedback mechanisms to ensure the programs
are up to date and tackling relevantissues in the area.
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1. Introduction and background



Information is key for any decision-making and problem-solv-
ing process. The unique situation of refugees and how their
migration affects the host community significantly elevates
their need for information. Refugees need critical information
about their current and future situation as well as informa-
tion to make decisions about their next steps, to remain safe
and meet their minimum survival needs '. Given the needs
and challenges in access to information among refugees and
the host communities, the “Refugees and Migration in Africa”
Project of DW Akademie was developed. The Refugee and Mi-
gration Africa Project of DW Akademie is a three-year endeav-
or (2019-2021) aiming to improve the access of people affect-
ed by forced migration to reliable information. DW Akademie
(DWA) is Deutsche Welle's center for international media de-
velopment and as a strategic partner of the German Ministry
of Economic Cooperation and Development, DW Akademie
carries out media development projects that strengthen the
human right to freedom of opinion and promote free access
to information.

1.1 About the information needs assessment

With the aim of improving the access of people affected by
forced migration to reliable information as stated above, DWA
commissioned PARS to conduct an information needs assess-
mentamong refugees and the host community in Kigoma and
Kagera Regional State of Tanzania. The information needs as-
sessment is aimed at understanding the information needs
of people affected by forced migration in Kigoma and Kagera
Region. The study sought to assess knowledge, attitudes and
practices of the respondents concerning their access to infor-
mation and taking into account the diversity of the popula-
tion (gender, age, ethnicity, language and residence status as
refugee or citizen), according to a quota plan. Specifically, the
needs assessment aimed to:

L. Review relevant literature such as project documents
and population statistics, including past studies of
information needs relevant to the target respondents.

II. Develop study tools in close cooperation with DWA.

III. Provide in writing a criteria for recruiting research
assistants and enumerators.

IV. Conduct training for enumerators and supervisors
involved in the study.

V.  Supervise data collection and track the collection by GPS.

VI. Transcribe and translate all material recorded in local
dialects during data collection into English.

1. INTRODUCTION AND BACKGROUND

VII. Analyse behaviours, attitudes and practices of the
respondents including information needs and gaps of
the Kigoma and Kagera region residents, particularly
refugees.

VIII. Present an initial draft report and a final written report
after consultation with DWA.

IX. Provide printed and soft guide/tools to DWA, as well as
the raw material.

X.  Provide a digital map with GPS tracking of the data
collection.

The assessment aimed to answer the following key questions:
a) What kind of information do people require?

b) How do people access information?

c) Which means of information are available to them?

d) Whatis the most trusted way of accessing information?

e) Do people get enough information to make informed
decisions?

f) What are the information gaps?

1.2 Focus area of the information needs
assessment

The assessment targeted refugees from the three camps of
Nyarugusu, Nduta and Mtendeli and the host communities
(approximately 25 km radius around the camps) within Ki-
goma region. Kigoma is located in north western Tanzania,
on the north eastern shores of Lake Tanganyika and close
to the border with Burundi and The Democratic Republic of
the Congo (DRC). According to the 2012 national census, Ki-
goma Region had a population of 2,127,930. Refugee camps
in Tanzania are mainly situated within the Kigoma and Kag-
era Regions. As of September 2019, Tanzania hosted about
278,767 refugees (89%) and asylum seekers (11%), with ma-
jority (84.7%) living in the three camps, 8.3% in villages, 5.6%
in settlements and 0.1% in urban areas.

Nyarugusu Refugee Camp was opened in 1996 to host refu-
gees fleeing conflicts in DRC, mostly Congolese. From April
2015 onwards new refugees from Burundi arrived and were
being hosted in Nyarugusu before relocation of some refu-
gees to Nduta and Mtendeli Refugee Camps.

" odihpn.org/magazine/voices-refugees-information-communication-needs-refugees-greece-germany
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Figure 1 Source: UNHCR Tanzania Refugee Population Update 30th September 2019

Nduta Refugee Camp opened in October 2015, as an emer-
gency measure to relocate 40,000 Burundian refugees from
Nyarugusu Camp. Later the camp also received more newly
arriving Burundians.

Mtendeli Refugee Camp was opened January 2016, as an
emergency response to receive 40,000 Burundian refugees
relocated from Nyarugusu refugee camp. The camp ceased
to receiving new arrivals from Burundiin October 2016 when
the population reached 50,000 individuals.

So, Mtendeli and Nduta as the “newer” camps host only Bu-
rundians, whereas Nyarugusu as the “older” camp hosts
both Congolese and Burundians.

The refugee camps were established to host refugees who
were forced to flee their homes due to conflict and wide-
spread violence in the neighboring countries of DRC and Bu-
rundi. Thus, majority of the refugees in the camps are from
Burundi (78,3%), DRC (26%) and others (0,2%). In terms of
age of the refugees, 57% are children aged (0-17 years), 41%
are aged 18 to 89 years and only 2% are aged 90 years and
above. Gender balance was also observed with 50% male and
50% female.
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Refugees who fled Burundi’s violence and political
tension watch others leave on a ship freighted by
the UN, at Kagunga on Lake Tanganyika, Tanzania,
to be taken to the port city of Kigoma.

© picture alliance/AP Photo | Jerome Delay



2. Methodology




The approach of this assessment was founded upon the
principles of: systematic inquiry; competency; integrity and
honesty; participation; and respecting the interests of par-
ticipants. Given the context of the refugees and host com-
munity, the assessment design employed mixed methods by
combining qualitative and quantitative research methods.
The key methods used were literature review, a face to face
quantitative survey, focus group discussions, key informant
interviews and observation. The field work was undertaken
from December 12-20, 2019. This included training of enu-
merators, pilot survey and data collection.

2.1 Data collection

2.1.1 Training and Briefing

The assessment tools were developed by PARS in collabo-
ration with DWA and after approval, briefing and training
of enumerators was conducted in Kibondo, Kigoma region
on December 12, 2019. A total of 16 enumerators and three
supervisors were trained. All enumerators were Tanzanians
living in the communities around the three camps. Engaging
refugees as enumerators was deemed unmanageable due to
camp restrictions 2. Enumerators and supervisors were thor-
oughly briefed and trained on:

1. Introduction to research

2. Basicinterviewing skills

3. Introduction to the needs assessment exercise

4. Purpose and objectives of the study

5. Sampling techniques and respondent section

6. The questionnaire and data collection using ODK

After the training, enumerators conducted mock interview
drills among them to help them understand the question-
naire better, prepare them in interviewing, and identify any
challenges with the flow of the questionnaire.

2.1.2 Pilot test

Pilot test interviews were conducted on December 13, 2019

and afterwards the enumerators were debriefed and appro-
priate changes made to the questionnaire on ODK platform.

2. METHODOLOGY

2.1.3 Quantitative survey

The study was undertaken in Nduta, Mtendeli and Nyarugu-
su Camps and in the host community surrounding the camps.
Structured questionnaires were administered at the house-
hold level and to children in both refugee and host commu-
nity using the ODK platform installed on mobile phones. This
survey targeted adults aged 18 years and above as well as chil-
dren aged 11 to 17 years old. Gender equality was observed
and persons living with disabilities included in the survey.

2.1.4 Sampling
Overall sample size determination had been arrived at using

Cochran's formula. A confidence interval of 95% and a mar-
gin of error of +/-5% was used.

22+ (p) * (1-p)

ss =
eZ
Where:
Z = Zvalue (e.g. 1.96 for 95% confidence level)
p = percentage picking a choice, expressed as decimal
(0.5 used for sample size needed)
e = margin of error, expressed as decimal, e.g., .04 = 4.

In this case proposed to be 0.042

Substituting the equations, we have:

1.962 * (0.5) * (1-0.5)

ss = = 544

0.0422

Allowing a non-response rate of 10%, the overall sample size
was an estimated 600 interviews. This sample size was dis-
tributed among refugees, host community and children as
shownintable 1. Proportion of sample sizes for refugees was
guided by population data from UNHCR?® while that of host
community was guided by area population.

2 nrc.no/perspectives/2019/6-things-you-should-know-about-refugees-in-tanzania

3 UNHCR Tanzania Refugee Population Update 31st March 2019
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2.1.5 Sampling technique
(i)  Refugees:

Refugees were randomly selected to participate in the assess-
ment. Inside the camps, enumerators were guided to blocks
where targeted nationalities were concentrated. Having se-
lected blocks/neighborhoods, households were selected
using a random route walk. The skip interval used was es-
tablished using the estimated number of households in the
enumeration area and quota allocated to each interviewer.
Refugees outside the camps were also randomly targeted.
Screener questions were applied to ensure respondents were

Quantitative survey sample targeted

not interviewed twice. Quantitative interviews with refugees
were biased towards those who could express themselves in
Kiswahili or English. In the minimal cases were the respon-
dents could not express themselves in Kiswahili or English, a
translator within the community was engaged. k= N/n

Where N = Estimated population in the enumeration area

n =sample size

k= skip value

(i)  Host community:

OVERALL MALES FEMALES GIRLS BOYS
Rural 83% 70 70 10 10
Host
community Urban 17% 30 30 10
Mtendeli Camp 13% 30 30 10
Nduta Camp 33% 60 60 10
Nyarugusu Camp 54% 80 80 10
Total 270 270 60
Table 1
Quantitative survey sample achieved
OVERALL MALES FEMALES GIRLS BOYS
Neighboring 36% 41 36
Mtendeli Camp
Host Neighboring 31% 39 29 30 33
community Nyarugusu Camp
Neighboring 33% 39 33
Nduta Camp
Total 100% 119 98 63
Mtendeli Camp 17% 27 28
[}
Refugees Nyarugusu Camp 49% 94 67 19 15
Nduta Camp 34% 56 56
Total 100% 177 151 34
Table 2
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A rural sample was taken from rural villages located within
a 25 km radius from of the refugee camps and the villages
randomly selected. Enumerators were required to walk a
random route to identify the households to interview. At the
household level, quota sampling was done based on gender
and purposive sampling of people living with disability done
at the household level.

2.1.6 Sample size achieved

The survey achieved a total of 642 respondents compared
to the targeted 600. Out of these, 545 were adults (aged 18
years and above) and 97 were children (aged 11 to 17 years
old) as shown in table 2.

2.1.7 Qualitative research

Qualitative research was done through Focus Group Discus-
sions and key informant interviews.

a) Focus Group Discussions

The target groups for Focus Group Discussions were purpo-
sively selected based on nationality and the FGDs were con-
ducted mainly in Kiswahililanguage. Atranslator was used in
cases where respondents expressed themselves in French,
Lingala and Kirundi languages. However, these cases were
minimal. A total of 9 focus groups were held as indicated in
table 3.

b) KeyInformant Interviews

The assessment targeted key informants from the camp
officials to radio stations. However, due to government re-

2. METHODOLOGY

striction of operations within the camps and closure of radio
stations operating within the camps, only 1 key informant
with Nduta Camp staff was reached. Interviews planned with
NGOs did not materialise as most were unavailable due to
the December holidays and other engagements.

Data entry and analysis

Data from the assessment was analysed using SPSS and MS
Excel. PARS summarized the qualitative information collect-
ed from KIIs and focus groups. Most of the information col-
lected has been incorporated in the main report, especially
in generating the findings and recommendations.

Justification of methods and techniques used

PARS determined the methodology based on information
provided by the TOR and DWA. The tools adopted are univer-
sally accepted in the needs assessment data collection. The
development of the guidelines was discussed and agreed
with DWA prior to the field study to ensure data collected
was relevant to the needs assessment.

Ethical Considerations

The research team members in the assessment were pro-
fessional researchers. The respondents and participants
were assured of confidentiality of the data collected and in-
formed consents were sought prior to interviews, taking of
photographs and audio recording. The ‘Do No Harm™ prin-
ciple was employed at all times during the study to protect
respondents and participants. Data collected will be the
property of DWA and will be submitted along with the final
assessment report.

FGDs conducted

RESPONDENT MTENDELI NDUTA NYARUGUSU HOST

CATEGORY CAMP CAMP CAMP COMMUNITY

Men (35 and above) 1 (Burundi) 1 (Burundi) 1(DRC)

Women (35 and above) 1 (Burundi) 1 (Burundi) 1(DRC) 1 (mixed, men
women and youth)

Youth (18-35 years) - 1 (Burundi) 1 Burundi (mixed men,

women and youth)

Total

Table 3

9

4 ‘Do No Harm’ principles state that aid is not neutral. Aid—and how it is administered —can cause harm or can strengthen capacities for

peace in the midst of conflict-affected communities.
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2.2 Survey limitations

- Heavy rainfalls during the time of the study caused chal-
lenges in accessibility of refugees and recording of in-
terviews and discussions. The survey, however, ensured
Focus Group Discussions were held in shelters and note
takers involved to ensure all details were captured.

- Governmentrestrictions especially atatime when the gov-
ernment was encouraging voluntary return of refugees
limited the research team’s access and activities in the
camps as well as caused delays in undertaking the assess-
ment. However, snowballing was used to access refugees
where possible.

- Government restrictions also affected involvement of
NGOs and radio station as some of them were not available
and others had been closed down. The December holidays
also affected scheduled interviews with NGOs as some
had closed for the holidays and others were engaged.

- Language barrier in some FGDs was experienced. The
challenge was overcome with the help of translators.

- Quantitative interviews mainly targeted refugees who
could express themselves in Kiswahili or English. The ef-
fect was minimal as most could express themselves in
Kiswahili and in cases where the sampled respondent
couldn’t express themselves, a community member who
had not been interviewed was used as a translator. These
cases wererare.
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Scenery in Nduta Refugee camp,
Kigoma Region
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3. Main findings




3.1 Respondent profile/demographics

Table 4 summarizes the socio-demographic characteristics
of the sample population. The camps Mtendeli and Nduta
mainly host refugees from Burundi, while Nyarugusu, the
largest camp hosts refugees from both DRC and Burundi.

3.2 Education and language

3.2.1 Education levels

Education is vital in access to information as it provides us
with knowledge on the world around us, gives us a perspec-
tive of looking at life, and helps us build opinions on issuesin
life>. From this angle, education is one of the key attributes
that influence access and dissemination of information and
thus this study sought to find out the levels of education in
the study’s target area. Overall, education levels were low
among both refugees and host community, with the majority

Socio-demographics

3. MAIN FINDINGS

(76%) of adults (18 years and above) having primary school level
and below as the highest level. However, the level of education
among the host community was higher compared to the refu-
gees, as 57% had attended primary school and below as their
highest education compared to 87% of the refugees. Children's
level of education was also higher among the host communi-
ty, as 28% had completed secondary school compared to 12%
among refugees, as shown in figure 3.

3.2.2 Ability to read and write

In this assessment, literacy was measured as the ability to read
and write. Overall, 64% of adults (18 years and above) were
able to read and 60% able to write. In terms of gender, 65% of
the male respondents were able to read compared 62% of the
females. This was similar in terms of ability to write as 62% of
male respondents were able to write compared to 59% of the fe-
male respondents. Children's level of education was also higher
among the host community, as 28% had completed secondary
school compared to 12% among refugees, as shown in figure 4.

MTENDELI NYARUGUSU NDUTA HOST
REFUGEE CAMP REFUGEE CAMP REFUGEE CAMP COMMUNITY
(N=63) (N=174) (N=119) (N=286)
11-17 24% 6% 7% 22%
18-25 6% 13% 8% 12%
Age 26-35 33% 41% 29% 25%
36-45 24% 25% 33% 21%
Above 45 13% 16% 24% 20%
Male 51% 57% 50% 54%
Gender
Female 49% 43% 50% 46%
Tanzania - - - 88%
Nationality Burundi 100% 70% 100% 12%
DRC Congo - 30% - -
. Yes - 4% 8% 5%
With
Disability No 100% 96% 92% 95%
Yes 54% 82% 80% 75%
Household
headship No 46% 18% 20% 25%
Table 4

5 edlab.tc.columbia.edu/blog/9886-Why-is-Education-So-Important-in-Our-Life
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Education levels (18 years and above)

Host communlty (+1 8 years) Refugees (+1 8 years)

Figure 2

Education status for children (11-17 years)

Have you ever attended school?

920 10
Host community children (0- 17 years)
74 26
Refugee children (0-17 years)

Overall

in percent

5%

Overall:
Are you

currently
attending
school?

M Yes
H No

Figure 3
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M No school

B Some primary school

I Primary-complete

M Some secondary

M secondary-complete

M In college/university
Completed college/university

in percent

Education levels for children (11 - 17 years)

Host community

I, 5o
I 2%

Refugees

M Primary
B Secondary



Noteworthy, 51% of all the respondents were able to both read
and write. Literacy comparisons showed that 47% of refugees
were able to read and write compared to 57% of host commu-
nity. The host community literacy rate was lower than UNES-
CO’s 77.89% literacy rate for Tanzania recorded in 2015°. This
was attributed to the survey being conducted in rural areas.
Comparisoninterms of gender showed that 51% of the male re-
spondents could both read and write against 50% of the female.

Literacy levels

Ability to read and write

6465 .,
M overall
W Male
Female
M Refugees
M Host
Community
Able to read Able to write in percent
Figure 4

Languages spoken (multiple languages selected)

93
86
68
59
50
27
16 18
7

4 4 3 6 2
-I mm N U -

Overall Host community Refugees

Figure 5

7
Wo
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3.2.2 Languages spoken

The main languages spoken in the area were Kiswahili, spo-
ken by 68% of the respondents, Kirundi, spoken by 59%, and
French spoken by 16%. Other languages included Kiha which
was spoken by 3%, plus English and Lingala which were spo-
ken by 4% respectively. The key languages spoken by the
refugees included Kirundi, spoken by 86% of the refugees;
Kiswahili, spoken by half of the refugees; French, spoken by
27%; Lingala, spoken by 7% and English which was spoken by
2%. Notably, Kiswahili, Kirundi and French were spoken in all
the three camps while English was only spoken in Nduta and
Mtendeli, and Lingala was only spoken in Nyarugusu. Among
the host community, the main language was Kiswahili (93%).
However, other languages spoken include Kirundi (18%),
Kiha (7%) and English (6%). The use of Kirundi language in
the host community may be attributed to the refugee nat-
uralization process where Tanzania granted citizenship to
former Burundi refugees’. When looking at the languages
spoken, the refugee and host communities would be reach-
able with Kirundi and Kiswahili only, as many refugees speak
and understand Kiswabhili, the lingua franca of East Africa. In
the sample, there were just eleven (11) respondents (=2% of
total) who spoke neither of the two languages (9 from Nyaru-
gusu, speaking only French and Lingala, and 2 from host
community, speaking only Kiha). Figure 5 shows languages
spoken in the region. Note: respondents could name more than
one language.

M English
M French
Kirundi
M Swahili
M Lingala
B Kiha

in percent

6 uis.unesco.org/en/country/tz

7 unhcr.org/news/latest/2014/10/5441246f6/tanzania-grants-citizenship-162000-burundian-refugees-historic-decision.html
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3.3 Sources of information

3.3.1 Channels of communication

Refugees and the host community receive information from
different channels, ranging from face-to-face communica-
tion, broadcast media, mobile channels, electronic commu-
nication to written communication. As shown in figure 6, the
most frequently used channel to access information was the
radio (58%). This was the case for both refugees and host com-
munity. Access to TV was more common (48%) among host
community compared to refugees (16%). Communication
through humanitarian agencies was accessed mainly by refu-
gees (UNHCR 16%, DRC 8%). Noteworthy, 9% received informa-
tion via Internet (mobile phones/computers). Note: respon-
dents could name more than one channel of communication.

{4 A lot of signposts have been installed
at the camps to communicate health and
sanitation information. They are key to
avoid disease outbreaks in the camps.
Source: KII, Camp Staff, Nduta

Channels of communication

65
48
22
9
II B
|

Overall

M Rradio
Y
Newspaper and magazines
B Mobile phones or computers
[ | Loudspeaker announcements (Microphone)

Figure 6
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Host community

{4 Humanitarian agencies use
loudspeakers and community leaders
to communicate information on
food and aid within the camp zones.
Source: FGD, Mtendeli Camp

Qualitative data suggested posters, loudspeakers, and com-
munity leaders were the main ways of disseminating infor-
mation in the camps. Posters and signposts were mainly
used to convey key health and sanitation information while
loudspeakers were used to transmit information on the dis-
tribution of food and aid.

This assessment clarifies that Nyarugusu Camp has a similar
pattern of media consumption as the host community, but a
lot different from the other refugee camps: higher radio and
TV usage, and a considerable extent of using the Internet and
social media (both close to 20%, compared to 4% in the other
refugee camps). Mtendeli is the lowest in all media consump-
tion types and as well in having mobile phones. TV is mostly
used inthe host community, and justa bitin Nyarugusu Camp.
Gender is hardly relevant, but yet fewer women watch TV.

Nevertheless, radio is the most used mass media in camps and
host communities. AlImostall radio users listen to at least one of
the following stations: Radio Kwizera as the biggest local radio

54

1313

Refugees

8
ba

M Posters, T-Shirts and Banners
People

B UNHCR

B DRC

' Community leaders

in percent



station in the region, TBC Taifa, Tanzanians public broadcaster
and former state radio, and Isanganiro FM, a local radio station
broadcasting from Burundi. Only 8% of all respondents listen to
neither of those stations. There is hardly any gender difference
in listening to radio, exceptin Nyagurusu.

3.4 Radio access and consumption habits

3.4.1 Access of information from radio

Overall, 58% of respondents listened to radio. However, the
host community had better access to radio compared to the
refugees. When it came to refugees, those in Nyarugusu
(66%) had the highest number of radio listeners followed by
Nduta (42%) and then Mtendeli (38%) as shown in figure 7.

The trend was similar to that of children (11-17 years), where
overall 37% listened to radio, 38% being those from the host
community and 35% being refugees.

{4 We are not in any position to

own radios, if we were working

then we would, but now we are just
refugees who are not allowed to work.
Source: FGD with refugees, Nduta

Radio listenership among adults
(18 years and above)

Do you listen to the radio?

58 42
Overall

Host community

Refugees

Mtendeli Refugee Camp

o0
o

34
Nyarugusu Refugee Camp

Nduta Refugee Camp

M Yes
H No

in percent

Figure 7
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Notably, more male respondents (65%) listened to radio com-
pared to female respondents (51%). This case was significant
among the refugees compared to the host community. Qual-
itatively, this was attributed to lack of radio sets and security
concerns for women while listening in other areas apart from
their homes. Others cited they preferred to stay indoors while
doing chores as men looked for small jobs within the camps.

{4 Sometimes we are busy with chores
and hence we don’t have the time to
listen to radio away from home ... most
single mothers here don’t own radio sets
because we don’t make any income ...
others go to listen with their friends but
security is not that good in the camps so
we don’t need to risk

Source: FGD with women refugees Nduta

Radio listenership was affected by cost/ownership of sets,
language barriers and access to electricity as shown in fig-
ure 9. Noteworthy, most refugees did not listen to radio be-
cause they did not have access to a set. Others listened to
radio through their neighbours’ sets. These challenges were
affirmed further by qualitative interviews. Note: respondents
could name more than one reason why they didn’t listen to radio.

Radio listenership among children (11-17 years)

Children (11 - 17 years): Do you listen to radio?

I ::o
I, 65
Refugees

A
I s
Host community

I 7o
I, G

Overall

M Yes
H No

Figure 8
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Out of those who listened to radio, 97% relied on sets they
owned or owned by family or friends. Only 16% of those
who listened to radio accessed it through mobile phones or
tablets and 1% through vehicles or public transport. More
refugees (19%) accessed radio through tablets and mobile
phones compared to host community (12%). There was no
gender disparity in how the respondents accessed radio.
Most (86%) children (11-17 years) accessed radios owned
by their families and friends, at school (19%) and only 8%
accessed through tablets/mobile phones owned by them-
selves or friends. Note: respondents could name more than one
way they listen to radio.

Reasons for not listening to radio

Generally, out of those who listened to radio, 92% listened in
their residences, others at relatives’ and friends’ homes (17%),
and at collective centres such as food distribution centres (8%)
among others. Qualitative data showed that refugees with ac-
cess to radios listened to them while at home/camp and while
doing small jobs and chores within the camp. Others carried
their radios to the distribution centres to catch up with news
and entertainment as their awaited food. Interestingly, more
refugees listened to radio at their friends’ and relatives com-
pared to the host community. This alluded to the challenge of
radio ownership among the refugees. Note: respondents could
name more than one place where they listen to radio.

41

32
17
16 16
13 101412 12 14 12 13 1212 14
8
I ]| = 2
m | m

Overall

M Don‘t have access to a set
M Don't like the radio

Don't trust available channels
B No programmes in my language
M No radio station on air

Figure 9

How people in the area listen to radio

97 95 98
86
16 1 1
8
10 II 10 00 B

19
Overall Host Refugees Children
community (11-17 years)
Figure 10
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Host community

Refugees

M Don‘t have time to listen

No access to electricity

M Content not relevant
M No batteries

Radio set damaged in percent

M On aradio set I own or one belonging
to family or a friend

B From my mobile phone/tablet or one
belonging to family or a friend

In the vehicle/public transport
M At school
in percent
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was similar for both refugees and host community as shown

I used to have a radio but since in figure 12. Note: respondents could name more than one person
we don’t have electricity, the batteries or group with whom they listen to radio.
were expensive for me so I just kept it. (€

I later found out that it got spoilt.

Mostly we listen to radio in our

Source: FGD with host community, Nduta homes within the camps and when we are

The assessment further found out that slightly more than
two thirds of the respondents (68%) listened to radio in the

doing small jobs and duties within the
camps. News from Burundi and about our

company of their families, 47% alone, 29% with friends, 8% refugee status is what we look forward to.
with listening groups and 5% in public gatherings. This trend  Source: FGD with refugees in Mtendeli

Where people are when listening to the radio

Overall

Figure 11

96
88

B Home/residence
B While at work

22 2023 At friend's/relative’s place

I10 I 13 | Collective place (e.g. water/food

7 I 2 distribution center)
0 . - M Others (restaurant, NGO office and school)

Host community Refugees in percent

Who do you listen to the radio with?

68

47

8
5
i
Overall

Figure 12
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23 M Alone
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3.4.2 Radio stations accessed

The most popular radio stations were Radio Kwizera (70%)
and TBC Taifa (41%). These were the only radio stations lis-
tened to by both the refugees (all three camps) and the host
community as shown in figure 13. Radio Isanganiro® which is
located in Burundi was also a popular radio station in both
Nduta and Nyarugusu Refugee Camps as it was listened to
by 11% of the refugees. Note: respondents could name more
than one radio station.

Radio Kwizera also stood out as favourite radio station for Chil-
dren (11-17 years) compared to others as shown in figure 13.

The profiles of these three main radio stations in the area
are as follows.

L€ We listen to Radio Kwizera,
Isanganiro and Ntenisi. Radio Amani
and Umoja were closed and we
would like them to be restored.

Source: FGD with men from DRC Congo

Radio stations accessed in the area

70 69
56
a1
I 28
8 7
4 3 2
mEl ' Bapc HENCER'' ‘HEZR1No0

-

Overall Host community ~ Refugees (Overall)
M BBC Radio Free Africa
B TBC Taifa M Radio Imaan FM
Figure 13

M Radio Kwizera
B Morning Star Radio

‘ ‘ We listen to Radio Kwizera and
Kavondo FM.

Source: FGD with men and women from Burundi,
Nyarugusu

Radio Kwizera is a regional non-profit radio for community
service established to enable integration and interaction of
refugees, host community, the Tanzanian government and
humanitarian agencies. It is also engaged in developing and
building community-based organizations engaged in educa-
tion, Income Generating Activities (IGA), health and sanita-
tion, agriculture and environmental conservation through
campaigns, contests, and other social services. Its coverage
areas include North-West Tanzania, Eastern parts of Rwanda
and Burundi as well as parts of the Democratic Republic of
Congo (DRC)°. Radio Kwizera broadcasts in Kiswahili and is
located in Kagera. Its coverage, language of broadcast and
programming influenced its high listenership in the area.
This was affirmed by qualitative interviews as follows.

TBC Taifa is the original national service radio station of Tan-
zania. Its main mandate is to inform, educate, and entertain.
However, currently it focuses 75% of its programs on infor-
mation and education and only 25% is entertainment'®. Re-
spondents relied on it because of its focus on disseminating
official news mostly from the government.

98

89
78
57
30
17
6 6 3
| ERocoo 0 = l oMo

Mtendeli Nyarugusu Nduta
Refugee Camp Refugee Camp Refugee Camp

o
o
o

Isanganiro FM
M Clouds

in percent

8 isanganiro.org
° radiokwizera.com
“tanzania.mom-rsf.org/en/media/detail/outlet/tbc-taifa-1
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‘ ‘ We listen to Radio TBC which
broadcasts in Kiswahili and also
Radio Kwizera which broadcast
in English and Kiswahili.

Source: FGD with men, Mtendeli

Favorite radio stations

Which is your favourite radio station
(the one you like listening to the most)?

67

M Isanganiro FM

W BBC
Clouds FM
M T1BC
333 6 3 M Elimu
] | [~ | M Kwizera
Children in percent
Figure 14

Despite the fact that Radio Isanganiro is located in Bujumbu-
ra/Burundi, it is the third most listened to radio station and
its main audience are the refugees from Burundi. Its ability to
broadcast in Kirundi, Kiswahili and French makes it accessible
to the refugees. Most of the refugees want to keep up to date
with the current situation in their home nation of Burundi.

3.4.3 Information currently received from radio

The most listened to information from radio stations was news
on the camp (46%), news on home country (41%), news on Ki-
goma and Kagera (34%) and news on Tanzania (33%), among
others. Notably, the host community received news about Tan-
zania (51%), information from their community in Kigoma/Kag-
era (48%) and interestingly also news about the camps (37%).
Quialitative interviews revealed that the host community had
a lot of interest on events in the camps and thus frequently lis-
tened to such news through the radio. On the other hand, refu-
gees also followed news about the camp (54%) and their home
country (53%). Noteworthy, refugees kept up to date on civil
rights (32%) and international news (29%) through the radio
more than the host community. Note: respondents could name
multiple types of information they received from radio stations.
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{4 We have a lot of interest regarding
what happens to the refugees. If they
leave, most businesses in Kibondo will
close, ruining the economy here...we buy
some things from the refugees and I feel
if they leave, we will miss out ... we are
interested because some people believe
there are thieves from the camp who
come out and steal from us.

Source: FGD with host community members, Nduta

Radio listeners and TV viewers were asked what kind of infor-
mation they currently receive from radio or TV, based on the
same list of items. Indirectly, the answers tell us what people
look for because they usually (“uses and gratifications model”)
expose themselves to (and remember) information they need.

The data shows that Mtendeli and Nduta refugees are highly
interested in two topics: Information on the camp and their
immediate surroundings, and information on their home
countries. The host community is less interested in the camp,
but more on the local district of Kagera and Tanzania as a
nation. The Nyarugusu Camp respondents have a lot of interest
in topics like education and health, at least much more than
the other groups. In all refugee camps, the topic of civil and
refugee rights is relevant.

Those who do not feel well-informed, listened more to infor-
mation on the camps and their home country (table 6), and
much less to topics like education or civil rights. There are no
gender differences here.

Note: A second option to discover information needs in the survey

is when respondents were asked in the radio and TV section what
they “would like to get from radio/TV?”
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Information accessed on radio stations

What information do you currently receive from radio station?

54 53
46 48
41
37
34
29
26
22 22
18 17 18
14 14
) 11 13
8 7
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N = M u

Overall Host community Refugees
M Information/news on the camp Information/news about civil/refugee rights
B Information/news on Kigoma/Kagera M Information/news about health
Information/news on Tanzania M Entertainment/music
| Information/news on home country [ | Information/news on peace
M International news M Information/news on security
B Education in percent

Figure 15

Types of information received from radio by site/group

MTENDELI NYARUGUSU NDUTA HOST TOTAL
Information on camp 100% 29% 96% 37% 147
Information on Kigoma/Kagera 28% 11% 45% 48% 108
Information on Tanzania 28% 13% 23% 51% 104
Information about home country 72% 40% 77% 26% 130
International news 0% 30% 38% 15% 71
Education 6% 28% 2% 17% 56
Information about civil/refugee rights 11% 30% 47% 5% 63
Information about health 0% 19% 6% 4% 30
Entertainment/music 0% 17% 9% 8% 34
Information on peace 0% 10% 2% 3% 17
Information on security 0% 1% 17% 5% 16
318

Table 5
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Content received from radio in relation to feeling well-informed or not

3. MAIN FINDINGS

YES, WELL-INFORMED NO, NOT WELL-INFORMED TOTAL
Information on camp 42% 83% 136
Information on Kigoma/Kagera 31% 45% 926
Information on Tanzania 32% 48% 101
Information about home country 37% 69% 121
International news 24% 0% 64
Education 19% 3% 52
Information about civil/refugee rights 21% 7% 58
Information about health 10% 0% 26
Information about health 1% 0% 29
Information on peace 5% 0% 14
Information on security 6% 0% 16
270 29 299
Table 6
What would you like to get from the radio?
MTENDELI NYARUGUSU NDUTA HOST TOTAL
Information on camp 100% 15% 92% 38% 112
Information on Kigoma/Kagera 13% 13% 37% 44% 84
Information on Tanzania 13% 13% 26% 52% 89
Information about home country 87% 33% 74% 32% 113
International news 0% 38% 58% 16% 80
Education 13% 32% 3% 16% 55
Information about civil/refugee rights 1% 42% 53% 10% 77
Information about health 0% 27% 11% 8% 41
Entertainment/music 0% 17% 1% 1% 34
278

Table 7
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These data show a very similar pattern of information needs
as before: refugees in two camps (Mtendeli and Nduta) want
information about the camp and home country. Whereas the
Nyarugusu Camp requires less of this, but wants instead in-
formation on health and education, and refugee rights.

Looking at those “like to get” information needs, those who
are not well-informed prefer information on the camp (91%
vs 36%) and on home country (83% vs 37%), whereas the rates
of information from Tanzania are the same (around 32% for
both). Those not feeling well-informed do not wish to be in-
formed on education, or health, and less on refugee rights.

Assessing the same question on TV, shows the same pattern

as for radio. Mtendeli and Nduta need information about the
camp and home country. But there is one exception, the wish

Radio programs listened to in the area

Which programs do you listen to?

44
28
22
1
3 I 3333
| EENE

Programs
listened by children

M sport

M Mwanga bora
M News

Figure 16

Education level of children (11-17 years)

6%
6%

6% -,

6% .
. Which is your

favorite radio
6% ,

36%

program?

34%

Figure 17
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M Music/entertainment

Children program

B Religion songs and preachings

for information on civic and refugee rights stands out in all
camps. The pattern between those who are well-informed
and those who are not, is the same as with radio.

3.4.4 Children’s programs

The main programs listened to by children (11-17 years) were on
music/entertainment (44%) and sports (28%). Despite this, 22%
of them also watched news as shown in figure 16. Noteworthy,
3% listened to Deutsche Welle and other children programs (8%).
Note: respondents could name multiple programs they listened to.

Out of these programs, music and entertainment programs
were the most popular with 36% citing them as favourites,
followed by sports (34%), and others (30%) as shown below.

Deutsche Welle
B Parents and children relationship
B Education

Politics
B Greetings

in percent

M Education
Greetings



3.4.5 Frequency of radio listenership at different
times of a day

Generally, most people listened to radio daily, but at different
times of the day as shown in table 8. The majority (57%) lis-
tened to radio early in the morning (5:00am to 8:00am), and
the least popular timeslot for radio was overnight (11:00 pm to
5:00am). Peak listening periods were early morning (5:00am
to 8:00am) and evening (5:00pm to 8:00pm), while off-peak
period was overnight (11:00 pm to 5:00am). Peak hours were
popular due to news, entertainment and family programs
aired at those specific times.

{4 Listening to radio early in the morning
is good because it gives you news about
where you want to go. For example, if a
bridge is damaged or roads are blocked
due to rain ... my family and I have set an
alarm on our radio to wake us at 6:00am
This helps us to prepare the children for
school and ourselves for work.

Source: FGD with host community, Nduta

{4 We love listening to sports and music
but we would also love to get education
from the radio ... I send greetings over to
my friends at home and also listen if they
send back greetings through the radio.
Source: FGD with youth, Nduta Refugee Camp

Frequency of radio listenership

MORE THAN ONCE

3. MAIN FINDINGS

3.4.6 Use of radio podcasts

The use of podcasts in the region was very low for both ref-
ugees and host community, with only 12% having ever lis-
tened to a podcast. Most of those who listened to podcasts
were part of the host community compared to the refugees
as shown in figure 18.

{4 Prime time news is usually reported
in the morning and in the evening. This is
the best time for us to listen to radio. Also,
during the day, we might be too busy.

Source: FGD with men, Mtendeli Refugee Camp

Access to podcasts

Have you ever listened to a podcast?

I 127

Overall

[, 2o

Host community

I s

Refugee camps

Figure 18

MORE THAN ONCE A

DAILY A WEEK MONTH NEVER
Early morning (5:00am to 8:00am) 57% 31% 6% 6%
Morning (8:00am to 11: 00am) 42% 36% 5% 17%
Mid-day (11:00am to 2:00 pm) 34% 39% 7% 20%
Afternoon (2:00pm to 5:00pm ) 43% 34% 5% 18%
Evening (5:00pm to 8:00pm) 44% 32% 4% 20%
Late evening (8:00pm to 11:00pm) 41% 30% 5% 24%
Overnight (11:00pm to 5:00am) 29% 29% 5% 37%

Table 8
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Frequency of podcast listenership

How many podcasts have you listened to
in the last one month (refer to)?

53
47
39
33

12 12
-l |
| |

Overall Host community
M more than 10 2-5 times
M 6-10times M once

Figure 19

Access to televisions

Do you watch TV from satellite/cable?

Overall
44 48
Host community
10 80
Refugees
27 ()

<
o
o

20 68
Female

M Yes
H No

Did not answer

Figure 20
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73

1314

0I

Refugees

in percent

Frequency of watching TV

1%
2%
4%
3%

Frequency

of watching
TVs

M Daily
M Several times a week
M Once a week

Figure 21

1%

49%

B Several times a month

B Once a month

Once in several month

Time periods where TVs are most watched

HOST

OVERALL COMMUNITY REFUGEES

Early morning 26% 26% 27%
(5:00am to 8:00am)

Morning 21% 19% 24%
(8:00amto 11:00am)

Mid-day 13% 1% 18%
(11:00am to 2:00pm)

Afternoon 21% 15% 36%
(2:00pm to 5:00pm)

Evening 31% 29% 39%
(5:00pm to 8:00pm)

Late evening 15% 18% 3%

(8:00pm to 11:00pm)

Overnight 1%
(11:00pm to 5:00am)

3%

Any time 5%

Table 9

6%

3%



More than half (53%) of those who listened to podcasts did so
only once in a month. Most of the refugees (79%) who lis-
tened to podcasts, listened to them only once in a month
compared to 47% of the host community.

3.5 Television access and consumption habits

3.5.1 Access to information on TV

Access to information from TVs was low (24%) amongst the
target respondents due to hindering factors such as afford-
ability of TV sets and access to electricity as indicated by
qualitative information. In comparison, more host communi-
ty members (44%) accessed information from TVs compared
toonly 10% of the refugees. The trend was similar in terms of
gender as only 27% of males had access to TVs compared to
20% of females as shown in figure 20.

19 Yes, we watch; Christian music, news
though it’s difficult to pay for it because
we don’t have a source of income.

Source: FGD with women from DRC, Nyarugusu

Information currently received from TVs

3. MAIN FINDINGS

Further analysis showed that out of those who accessed TVs,
the majority watched it daily and several times a week as shown
in figure 21. Noteworthy, 15% watch TV from video kiosks (local
cinema halls that showed movies for a fee).

In terms of the prime hours of watching televisions, the
peak period for most was in the evening between 5:00 pm to
8:00am. Off-peak hours were similar to those of the radio,
overnight (11:00pm to 5:00am) as shown in table 9. Note: re-
spondents could name multiple periods when they watched TVs.

3.5.2 Information consumed from TV

Information consumed from TV was similar to that consumed
from the radio. Overall, the main information received from
TV included news from Kigoma/Kagera (48%), news from
the camp/community (44%), news from Tanzania (38%) and
news from home country (31%). In comparison, most refu-
gees (60%) watched news from the camp on TVs while most
of the host community (47%) consumed news from Kigoma
and Kagera areas. Other types of information consumed by
the respondents included international news, education, in-
formation onrefugee and civil rights, health information and
entertainment as depicted in figure 22. Note: respondents
could name multiple types of information. 3.5.3 Channels cur-

What information do you currently receive from the TV?

2120

15
I11

Overall

48
44
‘ 31
M Information/news on the camp/community
B Information/news on Kigoma/Kagera

Information/news about Tanzania
M Information/news on home country
M International news
M Education

Figure 22
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M Entertainment/music
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in percent
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The most viewed channels by the respondents included Inde-
pendent Television (ITV) (32%), BBC (21%), TBC (13%), Azam TV
(11%) and Clouds TV (9%). Both the host community and ref-
ugees had similar viewing trends. However, more refugees
(23%) watched Azam TV compared to 5% of the host community
and on the other hand, more host community members (17%)
watched TBC compared to 6% of the refugees. Note: respon-
dents could name more than one TV channel they accessed.

The main content watched from ITV was sport and entertain-
ment while that watched on BBC it was daily news, sport and
music/entertainment. Azam TV which is the second most ac-
cessed by refugees is a digital satellite service provider lo-
cated in Dar-es-Salaam, Tanzania and was founded in 2013
with the intention to expand across Africa. Out of those who
accessed Azam TV, the maininformation consumed was daily
news, sports and movies/cinema.

{4 We have a few magazines which we got
from UNHCR and DRC but they are mainly
on health and protection against diseases.

Source: FGD with DRC women in Nyarugusu

TV channels accessed in the area

TV channels watched the most

34
32
17
13
1
5 5 5
3 4
1 2 2 2
- mlm u Opgo 00

3.6 Print media access and consumption

3.6.1 Access to information from newspapers
and magazines

Circulation of print media has been on the decline worldwide.
Tanzania is no exception and over the years it has faced its
fair share of challenges. The Media Service Act 2016 required
all print media in Tanzania to reregister. The deadline to re-
register was set at October 31, 2017 and any company that
had not complied was forced to close business." In terms of
its popularity in the area of study, only 12% read newspapers
and these were mainly from the host community. Only 1% of
the refugees read newspapers.

The majority did notread newspapers because of unavailabil-
ity of newspapers (65%), the available ones were not in 20%
of the respondents’ language, and, other respondents (32%)
could not afford to buy them while others (18%) claimed they
couldn’t read. These claims were later supported by qualita-
tive surveys as follows.

26
23

65 6
il
|

Overall Host community Refugees
M Bein Sport Clouds TV
M Al Jazeera B wasafi TV
BBC M Canal sport
W v EATV
B Azam M Others
B TBC in percent
Figure 23
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Access to magazines was lower than newspapers due to sim-
ilar challenges. Overall, only 10% read magazines as shown
in figure 25. Magazines read by refugees were mostly gifts
from humanitarian organizations and not purchased.

3.7 Mobile phone access and usage

3.7.1 Mobile phone access

Overall, 49% of the respondents had access to mobile phones
and the access was higherin the host community compared to
refugees. This was mainly because of unreliable income which
made mobile phone unaffordable. In terms of gender, more
males had access to mobile phones compared to females.
Qualitative data revealed the disparity was mainly due to fi-
nancial challenges the women faced especially in finding jobs.

{4 Newspapers are not available in this
area and I don’t think most people buy
them. Buying a newspaper, you will be seen
as arich man in this area. You can also get
that information from the radio or TV.

Source: FGD with host community members, Nduta

Access to newspapers

Do you read newspapers?

12 88
Overall
28 72
Host community
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Figure 24
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Access to magazines

Do you read magazines?
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Figure 25

Access to mobile phones

Do you have access to a mobile phone?

o
<
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Host community

Male

Female

M Yes
H No

Figure 26
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3.7.2 Activities performed on phones

The phones were mostly used to make calls and receive
calls with family and friends, sending text messages, money
transfer and listening to radio. These activities were similar
among refugees and the host community as shown in figure
27. Note: respondents could name more than one activity done
using mobile phones.

Further analysis showed that 74% of those with mo-
bile phones listened to radio because their phones were
equipped with radio receiver.

{4 As women refugees we have

many challenges, and the fact that
jobs available within the camps
sometimes involve building tents and
manual labour, we are unlucky. Also,
since we can’t work outside, getting an
income to buy phones is impossible.

Source: FGD, Congolese women in Nyarugusu

Activities conducted on the mobile phone

££ I use my phone to call and also to
listen to radio since I don’t have a radio
set.  bought the phone instead of a
radio because I thought it was more
economical.

Source: FGD with men, Nduta

{4 We have smartphones which
we use to get news online, for instance
Facebook and WhatsApp.

Source: FGD Nyarugusu

{4 I use my phone to call my son in Dar
es Salaam to send me money. When he
sends, I can at least receive the money.

Source: FGD, host community Nduta

What do you usually do with the mobile phone that have access to?

90
69
57
45
35 32
25 23
I 17
9 I
6
m |

Overall Host community

M Calling a friend and family
B Receiving calls

Receiving news/information alerts
B Accessing Internet

Figure 27
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3.8 Internet access and consumption

3.8.1 Internet access

In total, 23% of all respondents had Internet access. The host
community, compared to the refugees, had better access to
theInternetaswell asthe male refugees compared to women.
Qualitative data revealed that the main challenges in access-
ing Internet included low numbers of people owning smart-
phones and computers, especially within the refugee camps.

Devices used to access the Internet

Out of those who accessed Internet, 97% accessed using their
own smartphones/tablets, 6% on computer/laptops, 1% in
cyber cafés, and 1% in youth/community centres. The host
community mainly accessed on smartphones/tablets and
computers/laptops. Cyber cafés and youth centres were fre-
quented by refugees as shown in figure 29.

3.8.2 Information accessed on the Internet

The Internet was useful in getting news on the camp and
community, news from Tanzania and news about refugees’
home countries. The host community mainly sought updates

Internet usage

Do you use Internet?

23 77
Overall

37 63
Host community

14 86
Refugees

27 73
Male

19 81
Female

M Yes
W No

Figure 28

3. MAIN FINDINGS

on Tanzania (38%), news about Kigoma/Kagera (38%) and
information/news on the camp/community. On the other
hand, refugees were interested in civil/refugee rights (53%),
news on the camp and community (49%), education (36%)
and news on Kagera/Kigoma. Note: respondents could name
more than one type of information.

{4 Most people don’t access Internet
here because we lack the necessary
gadgets. Those who have the gadgets,
they are just donated.

Source: FGD with the youth, Nduta

{4 Currently we can’t afford phones with
Internet access due to poverty but my son
says he uses computers in Kibondo.

Source: FGD with host community in Nduta

Devices used to access the Internet

From which devices do you access Internet?

97 98 96
9
6
11 | oo| 220|
—— L1 |

Overall Host community Refugees

M Youth/Community center computer/tablet
B Cyber café computer

Computer/laptop
B My smart/feature phone/tablet

in percent

Figure 29
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Information accessed on the Internet

What information do you currently receive from the internet?

49
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35 35 36
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Overall Host community

M Information/news on the camp/community

B Information/news on Kigoma/Kagera
Information/news about Tanzania

B Information/news about home country

M International news

Figure 30

Access to social media

Do you access social media?

Overall
Host community
Refugees
22 78
Male
16 84
Female
M Yes
M No
Figure 31
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Refugees

M Education

Information/news on civil/refugee rights

M Information/news on health
M Entertainment/music

in percent

‘ ‘ Yes, we have access to Internet,

we are able to go online, learn or access
Facebook and WhatsApp. Here we can
meet our friends from back home who
will tell us how things are over there.

Source: FGD Congolese men in Nyarugusu



3.8.3 Access to social media

Access to social media in the area was low, as it was available
to only 19%. In the host community, more people accessed
social media compared to refugees as shown in figure 31.

The most popular social media platforms were Facebook and

WhatsApp. This trend was similar for both refugees and the
host community. The least used social media platform was

Social media platforms accessed

3. MAIN FINDINGS

Telegram and was only used by male refugees as shown in
Table 10. Note: respondents could name more than one social
media platforms they accessed.

The main information sought after from social media was
news from the camp and the surroundings, news from Tan-
zania, education and news on civil rights and rights of refu-
gees as shown in table 11. Note: respondents could name mul-
tiple types of information accessed.

OVERALL HOST COMMUNITY REFUGEES MALE FEMALE

19% 31% 11% 22% 16%
Facebook messenger 41% 43% 36% 38% 45%
Facebook 68% 65% 72% 62% 78%
Twitter 14% 14% 14% 14% 15%
Instagram 34% 39% 25% 31% 40%
Snapchat 6% 4% 8% 8% 3%
YouTube 19% 14% 22% 14% 28%
WhatsApp 64% 59% 72% 66% 60%
Telegram 2% 0% 6% 3% 0%
Table 10
Information accessed on social media

OVERALL HOST COMMUNITY REFUGEES

Information/news on the camp/community 35% 29% 47%
Information/news on Kigoma/Kagera 44% 51% 31%
Information/news on Tanzania 37% 46% 19%
Information/news about home country 19% 17% 22%
International news 17% 16% 19%
Education 26% 23% 31%
Information/news on civil/refugee rights 24% 6% 58%
Information/news about health 15% 10% 25%
Entertainment/music 18% 14% 25%
Information/news on peace 1% 0% 3%

Table 11
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3.9 Most trusted source of information

Overall, radio (65%), which was also the main source of in-
formation, was the most trusted source followed by UNHCR
personnel (11%) and loudspeaker announcements (7%).

Trustworthiness of the radio was rooted in the perception that
radio delivers official information. Its high accessibility com-
pared to TV, also aided in its trustworthiness. However, those
with a TV trusted TV more due to its visual component. The
host community trusted the radio to update them on news
in the country while the refugees felt that during periods of
uncertainty over their stay in the camps, radio was the most
trusted source of information. Refugees also trusted notices
and banners displayed in the camps, especially by UNHCR.

{4 When the government wants to
communicate or warn us of anything,
they do it on the radio news ... I don’t
think they can read something in the
news if it is not confirmed.

Source: FGD, host community

Trustworthiness of media

78

65
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I Newspaper and magazines

B Mobile phones or computers
[ | Loudspeaker announcements (Microphone)

Figure 32
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Host community

{4 I trust TV because you can see the
real thing unlike radio. For instance,

we watched the oil tanker accident and
saw it with our own eyes...we also trust
notices and banners put up at the camp.
Source: FGD Mtendeli men

‘ ‘ Right now, we don’t know whether
we will be taken back forcefully or not,
so we have to listen to the radio because
the information will come from both
governments. The news is the only
confirmed kind of information.

Source: FGD, Nyarugusu Camp
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Refugees

B People
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3. MAIN FINDINGS

Trusted radio stations ‘ ‘ . . .
Since radio stations were the most trusted sources of infor- RPA once said there is peace 1in
mation, further analysis was conducted to determine which  Burundi but it wasn’t true.

radio stations was trusted the most. The analysis revealed
Radio Kwizera drew the most confidence from both the refu-
gees and host community as shown in figure 33.

Source: FGD Nyarugusu

3.10 Least trusted source of information ‘ ‘ Yes. BBC :d that
es, once sai at many

The least trusted sources were newspapers and magazines refugees had registered to return
(trusted by 1%), people (3%) and community leaders (3%). to Burundi but it was not true. We
However, qualitative data also showed several radio statlgns would like to have a radio at the camp
that were not trusted, mostly by the refugees. These radios . . . . . .
included RPA and BBC as illustrated below. Notably, BBC was broadcastlng in Kiswahili and Kirundi.

only trusted by 2% as shown in the chart above. Source: Mixed FGD with Burundians in Nyarugusu Camp

44 Yes, for instance RPA said that

peace had been restored in Burundi and
later people who returned to Burundi
came back stating otherwise.

Source: FGD with men in Mtendeli Camp

Trustworthiness of radio stations
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Il BBC B Radio Kwizera
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I Radio Free Africa Isanganiro FM

M Radio Imaan FM
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Figure 33
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3.11 Information needs

3.11.1 Information and decision making

To understand the information needs of the respondents,
the assessment evaluated their satisfaction with the infor-
mation they were already receiving from radio which was the
main channel used. On a scale of 1 to 5 where 1 was very
dissatisfied and 5 was very satisfied, the respondents rated
them at 3.8 which was neither satisfied nor dissatisfied as
shown in table 12.

Satisfaction with information received from radio

AVERAGE SATISFACTION LEVEL

Overall 3.8
Host community 3.9
Refugees 3.8
Table 12

This means that despite radio being the most accessed and
most trusted source of information in the area, there was still
a gap in terms of satisfaction. Qualitative data supplement-
ed that respondents expected more content from radio sta-
tions and also in a variety of languages or at least commonly
spoken languages within the area.

Information and decision Making

Do you feel you can make responsible decisions
for yourself and your family based on the
information you have?

I 67
L [EE

Overall
I 739
I 27+

Host community
I 62
I 5

Refugees

M Yes
H No

Figure 34
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{4 If I don’t understand the language,
I just switch the radio off. I think they
should have multiple languages for the
information they are providing ... we
expect entertaining programs such as
plays and competition shows.

Source: FGD Congolese men in Nyarugusu Camp

Information for decision making

In addition to the levels of satisfaction, the assessment
sought to find out if the information the respondents held
at the time was sufficient to make responsible decisions for
themselves and their families. Overall, 67% felt that they
were able to make informed decisions based on the informa-
tion they possessed. Many in the host community were in a
position to make such decisions compared to the refugees as
shown in figure 34.

The main reasons given by those who felt they had sufficient
information to make informed decisions for themselves and
their families were; the source of information is true and ac-
curate (48%), the information helped them understand vari-
ous topics e.g. health/education (39%), and others (13%).

On the other hand, those who felt they lacked information
for decision making gave the following reasons: they did
not trust the source (23%), their voice could not be heard
as they were perceived to be less fortunate/refugees (33%),

Feeling well-informed or not in Tanzania

YES, WELL NO, NOT WELL-

INFORMED INFORMED TOTAL

Mtendeli 8 40 48
% 17% 83% 100%
Nyarugusu 121 10 131
% 92% 8% 100%
Nduta 66 12 78
% 85% 15% 100%
Host 166 39 205
% 81% 19% 100%
Total 361 101 462
% 78% 22% 100%
Table 13



the information received caused moral decline (18%), there
were limited media stations (12%) among others (14%).

Feeling well-informed or not?

In addition to site and gender, the data was analysed with a
third focus, i.e. whether respondents said that they feel well
enough informed to make responsible decisions or they don’t
feel well-informed to do so. The data show huge differences
between the sites. In total, 22% do not feel well-informed, but
in Mtendeli Camp, where radio listenership is lowest, that fig-
ure is extremely high, at 83%. In addition, more women (25%
of allwomen) than men (19%) don’t feel well-informed, but the
difference is not significant.

The importance of radio and TV

This group of the “not well-informed” listens significantly less
to radio (see table 14) and watches less TV. All those in Nyaru-
gusu Camp who do not feel well-informed, do not listen to
radio, and 75% of those in Nduta Camp do not listen to radio,
and even 72% in the host community.

3.11.2 Information needed to make informed
decisions

Despite 67% stating they could make responsible decisions
for themselves and their families, an overall of 68% ex-
pressed they needed more information to make better de-
cisions for themselves and their families. The information
required was mainly news, information on peace and unity/
human rights/security, education and health information as
shown in figure 36.

Radio use pattern of those not feeling well-informed

YES, LISTENING NO, NOT LISTENING

TO RADIO TO RADIO*
Well- 270 91
informed
% 75% 25%
Not well- 29 72
informed
% 29% 71%
Total 299 163
% 65% 35%
Table 14 “or refusal to answer
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‘ ‘ We would like to know how
our country is faring on.

Source: FGD with men from DRC in Nyarugusu Camp

{4 We would like to listen to
international news, news concerning us
and news about our country Burundi.

Source: Men's FGD in Mtendeli Camp

{3 We would love to get news concerning
our country, how far we are at achieving
a peaceful country.

Source: FGD with women from DRC in Nyarugusu Camp

In addition to the information they required to make in-
formed decisions, the assessment examined the current in-
formation gap. This meant the information they desired but
did not have at the time of the assessment. As shown in table
15, the main type of information desired but the respondents
lacked was on security within the camp and within the com-
munity, getting help after physical attacks and finding miss-
ing people or family members.

Information needed to make better decisions

32%

Is there
information you
need to make
better decisions
for yourself and
your family?

68%

M Yes
H No

Figure 35
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Types of information needed to make better decisions
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Figure 36
Desired but lacking information
TYPE OF INFORMATION DESIRED BUT THEY LACK OVERALL HOST COMMUNITY REFUGEES
Security in the camp/community 53% 39% 64%
Security in the surrounding 43% 39% 45%
How to get help after physical attack 13% 12% 13%
How to stay safe to prevent attacks/harassment 8% 9% 8%
Finding missing people/family members 14% 10% 16%
Where to access gender services 6% 7% 5%
Information about nutrition 8% 9% 7%
Disease outbreak alertsin the area 6% 7% 6%
How to access health advice and treatment 3% 4% 3%
How to access safe water 3% 3% 3%
Information on family planning 5% 5% 4%
How to get food 3% 4% 2%

Table 15
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Refugees who fled Burundi’s violence and political
tension wait to board a UN ship, at Kagunga on
Lake Tanganyika, Tanzania, to be taken to the port
city of Kigoma.

© picture alliance/AP Photo



4. Conclusion




How do people at the different locations access
information? Which language do they use? What is
their level of reading and writing skills?

The main channel used by both refugees and host communi-
ty in Kigoma and Kagera regions was the radio. Other chan-
nels to access information were face-to-face communication
through humanitarian agencies’ personnel, community/
refugee leaders, televisions, loudspeakers, print media and
mobile phones or computers.

The main language spoken by the majority of both refugees
and host community was Kiswahili. Other languages spoken
included Kirundi which was spoken by most of the refugees
due to the high number of Burundian refugees. French was
the third most spoken language in the area, and was spo-
ken mainly by refugees from both DRC and Burundi. The
main language spoken by the host community was Kiswahili.
Kirundi was also spoken by members of the host community
and this was most likely attributed to the refugees who had
been given citizenship by Tanzania.

In terms of the literacy levels in the area, half of the respon-
dents were able to both read and write. Many in the host
community could read and write compared to the refugees.
The education levels of the refugees were very low compared
to that of the host community.

Which means (written, audio and video etc.)/sources
of information are available to them?

Information in the form of audio was available to both refu-
gees and host community and was accessed through radios
and loudspeakers. Availability of video as a form of commu-
nication was affected by unaffordability of sets among both
refugees and the host community. Print media’s reach was
limited by unavailability of newspapers and magazines in the
area, the perception that they were only for therich, and avail-
ability of alternative sources of information such as radio.

Which source of information do they trust?

Radio was the most trusted source of information as a result
of the perception that they communicated official and verified
information. The most trusted radio station was Radio Kwiz-
era whose mandate catered for the needs of both the refu-
gees and the host community. Radio Kwizera was established
to accompany refugees in the locality by providing a bridge
between them and the local communities, the government
of Tanzania and agencies working with them. Televisions’ au-
dio-visual nature made it also trustworthy but regretfully, the
costs of TV sets affected their access and usage. Newspapers
and magazines, people and community leaders were least

4. CONCLUSION

trusted by both refugees and host community. The low acces-
sibility of newspapers and magazines equaled to their trust-
worthiness while uncertainty and security concerns especially
within the camps created a distrust among people and also
community leaders.

Do people feel they have enough information to
make informed decisions?

Overall, more than half of the respondents felt that they were
able to make informed decisions based on the information
they possessed. Despite this, an overall of 68% felt they need-
ed more information to make better decisions for themselves
and their families. The information required was mainly news,
information on peace and unity/human rights/security, edu-
cation and health. In comparison, the host community mem-
bers were in a better position to make informed decisions
compared to the refugees.

Which information do they require to take informed
decisions?

The information required was mainly news, information
on peace and unity/human rights/security, education and
health information. News was a key information need be-
cause of the direct link to the uncertainty of the refugees’
stay which had impact on both the refugees and the host
community. Additionally, the assessment established that
the information desired most by the respondents was on
security within the camp and within the community, getting
help after physical attacks and finding missing people or
family members.
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5. Recommendations




In order to improve the access of people affected by forced
migration to reliable information, DW Akademie should:

a)

f)

Develop programs that provide credible and reliable in-
formation on peace and unity/human rights/security, ed-
ucation, health, security within the camp and within the
community, news from refugees’ home countries, pre-
cautions and action after physical attacks, trauma coun-
selling and finding missing people or family members.
For children (11-17 years), develop programs on educa-
tion, entertainment and sports.

Train and mentor youth from both the refugees and host
community to be reporters or to contribute content to
the programs. This will ensure content from the area is
collected on time while also providing employment to the
youth.

Partner with Radio Kwizera and TBC Taifa to air the pro-
gramssinceradios are mostaccessible and Radio Kwizera
and TBC Taifa are not only the two most listened to, but
also the most trusted radio stations in the area. This will
also contribute to ensuring Radio Kwizera has a strong
economic base to continue offering quality services to
the area. Air children’s (11-17 years) programs on Radio
Kwizera as it’s their favorite.

Offer capacity building for staff from Radio Kwizera, TBC
Taifa and other radios operating within the area. This will
improve the quality of information availed to the people.

Package the program contentin the three main languag-
es of Kiswabhili, Kirundi and French.

Air the programs within the periods of early morning
(5:00am to 8:00am), afternoon (2:00pm to 5:00pm) and
early evening (5:00 pm to 8:00 pm). This will ensure a big-
ger audience accesses the information.

Support listenership groups by offering solar powered
radio sets to reach a bigger audience.

Develop feedback mechanisms to ensure the programs
are up to date and tackling relevantissues in the area

5. RECOMMENDATIONS

Foreseeable challenges

- Uncertainty over the future of Burundian refugees in Tan-

zania. This may affect the implementation of the project
but the key advice would be to monitor the situation as the
implementation goes on and to be flexible regarding any
developments.

Government restrictions within the camps. The content of
the programs as well as the trainings may be under scru-
tiny, causing fear among training participants and affect
dissemination of information. This can be solved through
frequent multi-stakeholder meetings where stakeholders
can express their views and come to a common ground on
the project.
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